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1. (a) What is advertising? Mention and explain four (4) types of advertising.

(b) Succinctly discuss at least six (6) economic/social roles of advertising. 23 Marks 

2. “An advertising campaign is a well-planned and coordinated effort aimed at presenting a product or service in a positive light to target audiences”. Elaborate on this statement enumerating and discussing the six (6) stages of an advertising campaign. 23 Marks

3. (a) Define Public Relations, highlighting ten (10) roles of Public Relations in management. 

(b) List and explain any five (5) media/tools of Public Relations. 23 Marks

4. (a) Discuss the ethical principles guiding Public Relations practice. How can ethical conduct be improved in advertising and Public Relations practice in Nigeria? 23 Marks

5. Write short but explanatory notes on any four (4) of the followings:

a. Advertising Practitioners Council of Nigeria (APCON)
b. Nigerian Institute of Public Relations (NIPR) 
c. Code of Ethics of NIPR
d. Association of Advertising Practitioners in Nigeria (AAPN)
e. Challenges of Advertising in Nigeria       23 Marks
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