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INTRODUCTION

This course- Fundamentals of Tourism (TPM107) ifirgt-semester
core course which carries three credit units fostfyear level in the
Faculty of Management Sciences at the National Opeiversity,
Nigeria. This coursework will be useful in your demic pursuit; and it
will help you gain in-depth insight into the fietd tourism. This course
guide is an introductory lecture into the fieldRxécreation and Tourism.
It suggests some general guidelines for the amoflititne required of
users on each unit in order to achieve the course and objectives
successfully. It also provides you with some gueadapn tutor-marked
assignments (TMAS) as contained herein.

The course is made up of nineteen units (four mexjuspread across
fourteen lecture hours and covering areas such as:

Introduction to tourism

Components of tourism

Transport industry in tourism development

Economic, political and social roles of tourism
Disadvantages, dangers and problems of tourism
Comparative analysis of Local and Global trendstaorism
industry.

Problems of the industry in developing economies

8. Future of tourism and tourism of the future

ok wnNPE

Also, the course is prepared in a way in which ukers would easily
enhance their previous knowledge. The course antpihelp users
develop critical thinking skills, learn how to déme interest in
recreation and tourism.

WORKING THROUGH THE COURSE

Working through the Course to successfully compthte course, you
are required to read the study units, referencettdand other materials
on the course. Each unit contains self-assessmesicises called
Student Assessment Exercises (SAE). At some puwirttee course, you
will be required to submit assignments for assessiperposes. At the
end of the course there is a final examinationsTdaurse should take
about 12weeks to complete and some componentseotdhrse are
outlined under the course material subsection.
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OBJECTIVES

By the end of this unit, you will be able to:

define recreation and tourism

explain the basic characteristics of recreation

outline the basic characteristics of tourism

differentiate between recreation and tourism

discuss the fundamentals of tourism

define the confines of natural tourism

discuss the following under natural tourism landfaresources,
water resources, vegetational resources and rackoms

define the confines of man-made resources

discuss the following under man-made resource tyfed

constitute resources such as museums, biologicatiegs,

national monuments and local festivals such as fgmstivals and
masquerades.

COURSE MATERIAL

The major component of the course and what you haw® and how
you should allocate your time to each unit in ortiercomplete the
course successfully on time are listed as follows:

1. Course guide

2. Study unit

3. Textbook

4. Assignment file

5. Presentation

There are 19 units in this course which shouldthdied carefully and
diligently.

Modulel Introduction to tourism

Unit 1 Meaning of recreation and tourism

Unit 2 Tourism as a global phenomenon

Unit 3 Development of recreation and tourism s&Fgiin Nigeria
Unit 4 Demand and supply in tourism activities.

Module2  Components of Tourism

Unit 1 Natural and Man-Made Resources

Unit 2 Classes and Types of Tourism.

Unit 3 Hospitality industry in tourism services



TPM 107 COURSE GUIDE

Module3  Transport industry in Tourism Development

Unit 1 Land based Transport

Unit 2 Economic role of Tourism
Unit 3 Political role of Tourism
Unit 4 Tourist Attraction in Nigeria
Unit5 Tourist Attraction in Africa

Module4 Tourism as a Global Phenomenon

Unit 1 Tourism as an International Activities
Unit 2 Disadvantages, dangers and problems oisiour

Module5 Comparative Analysis

Unit 1 Comparative analysis of Local and Globalntg in
tourism industry

Unit 2 Problems of Tourism in Developing Economics

Unit 3 Future of Tourism and Tourism of the future

Unit 4 Management of Tourism

Unit 5 Conclusion

ASSESSMENT

There are self-assessed assignments on everyYanitare expected to
attempt them. Your lecturer will give you four agsments which may
or may not be drawn from the self-assessment ese=ciThe four course
assignments will cover: Assignment 1 - All TMAS’egtion in Units 1 -
3 (in Module 1) Assignment 2 - All TMAS' question Units 1 - 3 of
Module 2 Assignment 3 - All TMAS' question in Units 3 of Module 3
Assignment 4 - All TMAs' question in Units 1 - 3 d&flodule 4
Presentation Schedule. Remember, you are reqursdlmit all your
assignments by due date. You should guide agaatistig behind the
schedule.

In attempting the assignments, you are expectegppdy information,

knowledge and techniques gathered during the colitse assignments
must be submitted to your tutor for formal assesgénme accordance
with the deadlines stated in the Presentation Sdbe@nd the

Assignments File. The work you submit to your tutor assessment
will count for 30 % of your total course mark.

At the end of the course, you will need to sit ®rfinal written

examination of three hours duration. This examamatvill also count
for 70% of your total course mark.

vi
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Tutor-Marked Assignments (TMAs) There are four tutwarked
assignments in this course. You will submit all #ssignments. You are
enjoined to work all the questions thoroughly. ThEIAs constitute
30% of the total score.

Assignment questions for the units in this counse @ntained in the
Assignment File. You will be able to complete y@ssignments from
the information and materials contained in yout texoks, reading and
study units. However, it is desirable that you destiate that you have
read and researched more widely than the requirgdmum. You
should use other references to have a broad viewpbthe subject and
also to give you a deeper understanding of theestibj

When you have completed each assignment, sendgithter with a

TMA form, to your tutor. Make sure that each aseignt reaches your
tutor on or before the deadline given in the Pregem File. If for any

reason, you cannot complete your work on time, acinyour tutor

before the assignment is due to discuss the pbgsiti an extension.

Extensions will not be granted after the due datdess there are
exceptional circumstances.

FINAL EXAMINATION AND GRADING

The final examination will be of three hours' dimatand have a value
of 70% of the total course grade. The examinatiah gonsist of
guestions which reflect the types of self-assessmpeactice exercises
and tutor-marked problems you have previously entvad. All areas
of the course will be assessed Use the time betdieesiing the last
unit and sitting for the examination to revise drgire course material.
You might find it useful to review your self-asse®snt exercises, tutor-
marked assignments and comments on them beforex@mmination.
The final examination covers information from alr{s of the course.

COURSE MARKING SCHEME

The table presented below indicate the total méii®8%) allocation.

Assessment Marks
Assignment (Best three assignments out of the

four marked) 30%
Final Examination 70%

Total 100%

Vi
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HOW TO GET THE MOST FROM THIS COURSE

In distance learning the study units replace thgausity lecturer. This

is one of the great advantages of distance learyiog can read and
work through specially designed study materialgoatr own pace and at
a time and place that suit you best. Think of itr@ading the lecture
instead of listening to a lecturer. In the same Wat a lecturer might
set you some reading to do, the study units tall yden to read your
books or other material, and when to embark onudson with your

colleagues. Just as a lecturer might give you aclass exercise, your
study units provide exercises for you to do at appate points.

Each of the study units follows a common formate Tinst item is an
introduction to the subject matter of the unit doav a particular unit is
integrated with the other units and the courseabae. Next is a set of
learning objectives. These objectives let you knalat you should be
able to do by the time you have completed the W should use
these objectives to guide your study. When you Hanshed the unit,
you must go back and check whether you have aathithes objectives.
If you make a habit of doing this you will significtly improve your
chances of passing the course and getting thegbesd.

The main body of the unit guides you through thguneed reading from
other sources. This will usually be either from ytext books or from a
readings section. Some units require you to unklegaactical overview
of historical events. You will be directed when yoeed to embark on
discussion and guided through the tasks you mustlo® purpose of the
practical overview of some certain historical eaoiissues are in two
fold. First, it will enhance your understandingtioé material in the unit.
Second, it will give you practical experience ardls to evaluate
economic arguments, and understand the roles adrpisn guiding

current economic policies and debates outside yudies. In any
event, most of the critical thinking skills you Witlevelop during
studying are applicable in normal working practiee, it is important
that you encounter them during your studies.

You should do each self-assessment exercises asoye to it in the
study unit. Also, ensure to master some major hésitbdates and events
during the course of studying the material.

The following is a practical strategy for workingrough the course. If
you run into any trouble, consult your tutor. Rerbemthat your tutor's
job is to help you. When you need help, don't lésito call and ask
your tutor to provide it. Read this Course Guidertlughly.

I Organise a study schedule. Refer to the "Cooxssview' for
more details. Note the time you are expected tmdmen each

viii
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Vi.

Vil.

Viil.

unit and how the assignments relate to the unitgpoltant
information, e.g. details of your tutorials, ane ftthate of the first
day of the semester is available from study cenfoel need to
gather together all this information in one plasach as your
dairy or a wall calendar. Whatever method you chots use,
you should decide on and write in your own datesworking

breach unit.

Once you have created your own study schedigeeverything
you can to stick to it. The major reason that stisldail is that
they get behind with their course work. If you geb difficulties
with your schedule, please let your tutor know befbis too late
for help.

Turn to Unit 1 and read the introduction aheé objectives for the
unit.

Assemble the study materials. Information a@beobat you need
for a unit is given in the "Overview' at the begimgof each unit.
You will also need both the study unit you are wogkon and
one of your text books on your desk at the same.tim

Work through the unit. The content of the ukself has been
arranged to provide a sequence for you to follow.yAu work
through the unit you will be instructed to readtsats from your
text books or other articles. Use the unit to gyider reading.

Up-to-date course information will be contiusty delivered to
you at the study centre.

Work before the relevant due date (about Zekgebefore due
dates), get the Assignment File for the next reglimssignment.
Keep in mind that you will learn a lot by doing thesignments
carefully. They have been designed to help you nteet
objectives of the course and, therefore, will hgtu pass the
exam. Submit all assignments no later than theddite

Review the objectives for each study unit donfirm that you
have achieved them. If you feel unsure about anythef
objectives, review the study material or consulirytutor.

When you are confident that you have achiewedunit's
objectives, you can then start on the next unibc®ed unit by
unit through the course and try to pace your stsolythat you
keep yourself on schedule.
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X. When you have submitted an assignment to yowor tfor
marking do not wait for it return "before startiog the next
units. Keep to your schedule. When the assignneen¢turned,
pay particular attention to your tutor's commemttsth on the
tutor-marked assignment form and also written ore th
assignment. Consult your tutor as soon as pos#iljleu have
any questions or problems.

xi.  After completing the last unit, review the c¢se and prepare
yourself for the final examination. Check that ywave achieved
the unit objectives (listed at the beginning ofleaait) and the
course objectives (listed in this Course Guide).

TUTORSAND TUTORIALS

There are some hours of tutorials (2-hours sessmoesided in support
of this course. You will be notified of the datéisnes and location of
these tutorials. Together with the name and phameber of your tutor,
as soon as you are allocated a tutorial group.

Your tutor will mark and comment on your assignnsemieep a close
watch on your progress and on any difficulties, yoight encounter,
and provide assistance to you during the courset Mast mail your
tutor-marked assignments to your tutor well betbw=due date (at least
two working days are required). They will be marksdyour tutor and
returned to you as soon as possible.

Do not hesitate to contact your tutor by telepha@ail, or discussion
board if you need help. The following might be aimstances in which
you would find help necessary. Contact your tuttor i

. You do not understand any part of the studysunitthe assigned
readings

. You have difficulty with the self-assessmentreises

. You have a question or problem with an assigrimeith your
tutor's comments on an assignment or with the goadif an
assignment.

You should try your best to attend the tutorialkisTis the only chance
to have face to face contact with your tutor anésk questions which
are answered instantly. You can raise any probleoowntered in the
course of your study. To gain the maximum benefinf course
tutorials, prepare a question list before attendiegn. You will learn a
lot from participating in discussions actively.
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SUMMARY

As earlier indicated, this course- FundamentalSafrism (TPM107) is
a first-semester core course which carries thresditcrunits. This
coursework will be useful in your academic pursaitd it will help you
gain in-depth insight into the field of tourism.

Wishing you success in the course.

Xi
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MODULE 1 INTRODUCTION TO TOURISM

Unit 1 Meaning of Recreation and Tourism

Unit 2 Tourism as a Global Phenomenon

Unit 3 Development of Recreation and Tourism Sewidn
Nigeria

Unit 4 Demand and Supply in Tourism Activities.

UNIT 1 MEANING OF RECREATION AND TOURISM
CONTENTS

1.0 Introduction

2.0 Objective

3.0 Main content
3.1  Definitions of Recreation and Tourism
3.2 Some Related Conceptual Issues in Tourism
3.3 Relationship between Recreation and Tourism
3.4  Fundamentals of Tourism.

4.0 Conclusion

5.0 Summary

6.0 Tutor-Marked Assignment

7.0 References/Further Reading

1.0 INTRODUCTION

This unit exposes you to the meaning of recreadiod tourism. It will
also discuss the basic characteristic of tourism.

2.0 OBJECTIVES
By the end of this unit, you will be able to:

define recreation and tourism

explain the basic characteristics of recreation
outline the basic characteristics of tourism
differentiate between recreation and tourism
discuss the fundamentals of tourism.
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3.0 MAIN CONTENT
3.1 Definitions of Recreation and Tourism

This unit defines recreation and tourism. It difietiates between the
two terms bringing out their specific, distinguisticharacteristics. It
also addresses reasons why many people misuseathénthey are the
same. The unit identifies factors which influenoairism and discuss
them. The unit also discussed reasons why touragsndeveloped as a
global phenomenon and why many nations of the wand fast

investing in tourism industry.

Recreation and tourism are very close in terms efindion because
their subject matters centred on pleasure and emgay. Recreation can
simply be defined as the leisure activities whicle embarks upon when
one is not working or studying or while making @elihood within a
short period (not more than a day) and very closetiere one lives. In
most cases recreation is concerned with activitiest man finds
pleasurable as well as that can be used to sdtiefguriosity of human
being. On the other hand, tourism is a leisurevigtiwhich one
embarks upon outside his immediate environmentwally involve
sleeping outside immediate the environment wheszddhrist resides.

Tourism is defined as the activities of personsdliang to and staying
in places outside their usual environment for nadbrenthan one
consecutive year for leisure, business and othgygses not related to
the exercise of an activity remunerated from witthe place visited.
Tourism is a field of research on human and businastivities

associated with one or more aspects of the temparamvement of

persons away from their immediate home communéigs daily work

environment for business, pleasure and personal sonsa
(Chadwick,1994:65).

Tourism, according to Walton (2020) is the act anacess of spending
time away from home in pursuit of recreation, raeldon and pleasure,
while making use of the commercial provision of ls@services. Thus,
tourism can be seen as temporary movement to déstinoutside their
normal place of work and residence. Some relatedequal issues of
tourism worth mentioning at this stage includeftilowing:

3.2 Some Related Conceptual Issues in Tourism

I Recreation that requires leaving home for sartier places far
or near and for more than a day.

ii. Attractive elements either natural or physiagificial that must
be present at the destination point.
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iii. Tourism could be domestic in nature and tinablves movement
within the country or international which involvdsavelling
away from one’s home country to another.

The provision of recreation facilities in any amacommunity is, to a
large extent, dependent on the level of developmoérihat particular

community. This again depend on some factors sucmaure and

structure of the economy, entrepreneurship of s@meple, rate of

capital formation degree of industrialisation, lewé education of the

people and socio-cultural level development ofgheple. On the other
hand, tourism in addition to the above factors th&tuence the

development also need natural attraction sitesadlyr attract tourists.

This is however not in all cases. In a basic agrasociety, the demand
for recreation services is a function of labouruieed in the farm and
off-peak periods for agricultural activities. Acdarg to Onokerhoraye
(1984), the demand for leisure in a developing tgusuch as Nigeria,

to a large extent depends on the proportion ofpbpulation that is

employed in the modern sector of the economy.

3.3 Relationship between Recreation and Tourism

Recreation and Tourism have been used simultaneosl most
literature to connote their level of relationshior clarity, Recreation is
the act of utilising work free hours on enjoymerithm their immediate
environment whereas tourism does the same but deutsheir
environment and for more than a day but usually tean a year. From
the view point expressed, what is clear is thatdHhference between
recreation and tourism lies in the duration and dsance of the
attractive center. According to Encyclopedia Amania (1998) the
pattern of journeying from home to other placesirrar far has become
big business. The money spent on tourism constitilte largest single
item in World Trade, ‘although’ as a budgetary gaty, is composed of
many separate elements. For a very long time thexefourism could
be regarded as a positive force for the presemvatisignificant sites of
mankind now and in the future (Ghali, 1993).

Reality on ground shows that tourism is more emhgathat recreation.
It is not out of place to say that recreation ib-summed in tourism.
Tourism is a multidisciplinary subject which medhat a wide range of
other subjects, such as psychology, geography,oeaios, to name a
few, examine it and bring it to a range of idead arethods of studying
it (Stephen, 2009). It should be noted however biwdh recreation and
tourism are not remunerative to the participanthenait involves the
participants to spend their own money for the tgpenjoyment which
are found at the destination points.
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Tourism today has become a global phenomenon begaaple have
continued to show interest in how they spend thigare time, especially
their leisure time and non-work time. This has stated to economic
activities when viewed from the impact in capitafrhation. According
to Walton (2020) modern tourism is an increasingitensive,

commercially organised, business-oriented set tiviaes whose roots
can be found in the industrial and post-indusiiast. The aristocratic
grand tour of cultural sites in France, Germanyd Haly attest to this
claim however other type of tourism like healtHigien and educational
are becoming very prominent as commercial services.

3.4 Fundamentals of Tourism

This fundamental of tourism will be dealt with bgJing an over-view
of the following sub-topics:

I Components of tourism

. Types of tourism

lii.  Economic, political and social roles of tosm

\2 Disadvantages, dangers and problems of tourism

V. Comparative analysis of Local and Global tremadstourism
industry.

Vi. Problems of the industry in developing econesni

vii.  Future of tourism and tourism of the future

SELF-ASSESSMENT EXERCISE
Define tourism.
4.0 CONCLUSION

This unit is the introductory aspect of tourism. deals with the

definition of recreation and tourism. It also difatiates between the
two terms and highlights why many people have ukedwo terms as
meaning the same thing. There is a close simildr@yveen recreation
and tourism. The distinguishing factor lies in timing of the leisure.

Recreation is very short not more than a day wtol&rism is much

longer and could runs into months.

Another difference is that recreation is usuallyhmi the vicinity of the
tourist while tourism is far away from place of deoof the tourist and
sometimes it could be outside the country. Thellefelevelopment in
tourism is a function of so many factors such asiahleave, disposable
income, attitude towards leisure, job opportunitiiregovernment jobs.
Employer’s attitudes to annual leave and so on.
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5.0 SUMMARY

This unit introduces you to the world of tourisrhdescribes recreation
and how it could transform into tourism. It alsoveg examples of
recreation and tourism and how it assumed an iatermal status.
Today, many countries of the world aspire to creéatgist centres from
their natural environment.

6.0 TUTOR-MARKED ASSIGNMENT

1. What are the similarities between recreation and$m?

2. What are the differences between recreation anisto@

3 The provision of recreational facilities in any arer community
depends to a large extent on the level of developroé that
community. Discuss?

7.0 REFERENCES/FURTHER READING
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UNIT 2 TOURISM AS A GLOBAL PHENOMENON
CONTENTS

1.0 Introduction
2.0  Objectives
3.0 Main Content
3.1  Tourism: A Global Concept
3.2  Factors of Growth in Tourism
3.3  Factors that Influence People’s Interest inrigm
4.0 Conclusion
5.0 Summary
6.0  Tutor-Marked Assignment
7.0 References/Further Reading

1.0 INTRODUCTION

This unit is to discuss the global nature of tamrignd the factors that
made it a global business.

2.0 OBJECTIVES
By the end of this unit, you will be able to:

explain tourism as a global concept

identify factors of growth in tourism

discuss the importance of peace in global tourism
examine the contribution of language impact in iwur
examine the role of Diversification from primarytiaties
examine the role of aviation and rail transporteys

3.0 MAIN CONTENT
3.1  Tourism: A Global Concept

Unit two discusses the factors which made tourisrwear the toga of
global dimension. Tourism is one of the industradisover the world

that has less pollution on the environment. Itdas become an activity
that occupies man’s attention during leisure petioereby reducing
tension on man. The unit also identifies and disesisfactors which
contributed immensely to the growth of tourism gli@bal level.

In addition to what hasbeen taught in unit onehwpirticular reference

to recreation and tourism, we move to tourism #gtisnd how it has
gained international perspectives. Tourism has neca global leisure

6
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activity shortly after recovering from the contiaat resulting from the
late 2000 recession where tourism suffered a ststmgdown from the
second half of 2008 through the end of 2009 andbtitbreak of HINI
Influenza. However, after this period, internationiaurism arrivals
surpassed the milestones 1 billion tourist globddy first time in
history in 2012. Tourism continued to develop rapidspecially in
developed world because it was noted to be a jpmtidtee industry
with potential to generate a lot of foreign exchandgor example,
international-tourism receipts grew to US$1.03 litrl in 2011
corresponding to an increase in real term of 3.88nf2010. In 2012,
China became the largest spender in internatianaisim globally with
US$102 billion, surpassing Germany and United Sia#emerica.

3.2 Factors of Growth in Tourism

Note the following.

I Improvement in the means of movement especiailyand air
transportation.

. Improvement in means of exchange rate

iii. Improvement in technology e.g. mode of visauance, booking
of accommodation, issuance of passport and intemadtcalls

V. Presence of tour guides in tourist destination

V. Acquirement of more than one international lsage also
encouraged and expanded the horizon of access uasrto
centres in francophone countries

vii. Relative peace that is enjoyed in some dasthm at some
countries all over the world.

The implications of the above factors on globa# iiis tourism activities
are reflected in the outcome of revenue generatedvell as the
population attracted to such countries discusseldwbeln some
countries, Tourism has been on the increase toextent that some
communities through tourism have had their own mneacoutstripping
all other sources of income. A notable example &vili which after
becoming the 50th State of the USA vastly incre@seurism facilities;
similarly, % of the economy of the USA Virgin Isthns based on
tourism and travel. In USA nearly 7 million peoplee employed in the
tourism industries. Between 1950 and 1970, tourtenoughout the
world increased in size- 10 times, its growth egelar was almost
double that of other world “export”.
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3.2 Factors that Influence People’s Interest in Totsm

In North America and some other developed worlappes interest in

tourism had been largely influenced by a numbefaofors. Some of
them include the increased leisure time, earlyestent age, advent of
jet travels, low cost means of transport and consuexte low cost of
hotels placed travels, both foreign and domestithiwithe economic

reach of large groups of people and thus encowygsfematic and rapid
growth of tourism (Encyclopedia America, 1998).

Before the advent of jets in 1958, an airplane trgpgn New York to
Europe took about 15 hours east bound and sometmoee than 20
hours west bound. Today, it takes less than thag¢ thereby reducing
hours of travel and cost. Travelling by air, thils become very
popular and the Far East was opened to massesawdldrs. From
Afghanistan to East Africa, America five-star hetgluaranteed a high
standard of comfort, acceptable meals, portablematd a price within
the reach of many. All these influence the growth tourism
(Encyclopedia America, 1998).

A way of encouraging and arousing interest in smriwas undertaken.
For example, in the hope of reaping the benefittafrism, many
governments engaged in advertising in magazinesispeper and
television. Part of the benefits accruing from teor according to
Encyclopedia America (1998), include the use ofiton to settle old
national grudges. For example, Czechoslovakia, réloland Soviet
Union, all opened bureaus in the Western parteftbrld.

This unit deals with tourism as a global phenomeribrery nation of
the world has keyed into it as it is the pollutivee enterprise that has
continued to generate income into the nation. Tibbay outcry that all
nations should reduce pollution, made tourism ibguso be fast
growing.

SELF-ASSESSMENT EXERCISE

Outline the factors that influence people’s interés embark on
international tourism?

4.0 CONCLUSION

This unit revealed how tourism has attained intéonal recognition.
The various factors which contributed to the growfhtourism at a
global level were enumerated and discussed. Swhindie:

. Improvement in the means of movement especiallyarad air
transportation.
. Improvement in means of exchange rate
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. Improvement in technology e.g. mode of visa isseaooking
of accommodation, issuance of passport and interradtcalls

. Presence of tour guides in tourist destination

. Acquirement of more than one international languadso

encouraged and expand the horizon of access tstowentres
in both francophone countries

. Relative peace that is enjoyed in some destinaibrsome
countries all over the world.

5.0 SUMMARY

The global nature of tourism has made it to attg@ebdple to such
centres. In the same vein, it has been a majorceoaf income to
nations with tourist potentials that had been dmwedl to universally
accepted standard.

People’s interest in tourism had been largely erlced increase in
leisure time, early retirement, advent of jet tlavend rapid increase in
information technology all over the world.

6.0 TUTOR-MARKED ASSIGNMENT

1. At about what time or period did tourism become labgl
phenomenon?

2. What are the factors that contributed to tourismirgaa global
dimension?

3. What are the factors that influence people’s irdete embark on
international tourism?
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1.0 INTRODUCTION

Unit 3 reviewed in a chronological manner the depeient of

recreation and tourism services in Nigeria, it ledlat pre-colonial and
post-colonial era and brought out the major distislging factors

characteristics of each phase for discussion. Evetgion has its

developmental trends in any activity. Having beewught global

perspective, of tourism activities, there is needihderstand the basic
developmental stages that Nigeria, as a nationedafisough before
gaining international prominence in the field ofitiem.

Recreation and tourism in Nigeria have developedhases. Three (3)
major phases of development were noted in the cpumbich can be
classified as:

a) Pre-colonial phase
b) Colonial phase
C) Post-colonial phase

In each of the phases as stated above, there strectlicharacteristics
which were reflections of the level of socio-cudturand economic
development in Nigeria that have significant impacthe growth of
recreation in the country.

10
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2.0 OBJECTIVES
By the end of this unit, you will be able to:

e discuss the three phases of tourism developmeéigieria

o identify the factors that contributed to the deypah@nt of tourism
during the pre-colonial periods

¢ identify the factors that contributed to the deypah@nt of tourism
during the colonial periods

e explain the influence of tourism on diversificatiprocess.

3.1 Pre-Colonial Phase

This is the period before the advent of colonial maste8sme

recreational activities which were largely dictatbg our economic
activities were very prominent before the arrivatolonial masters and
this influenced the recreational activities of teea. According to
Onokerhoraye (1984), during the years before thabéshment of

British colonial administration, the nature of eoanc activities which

was largely agricultural, did not encourage theellgyment of elaborate
recreational and tourist services. More than 70%hef people in the
country depends on agriculture as the main stagymé&id had to work
long hours in their farms because of low technol@gpplication in

farming activities. During these periods, there wathing like holidays
or formal leaves. The farmers had to contend withseason-peak
period to rest and enjoy some leisure activitidgsusl seasons following
the harvesting of crops were devoted to recredtianavities such as
wrestling, hunting, racing and acrobatics acrossctiuntry according to
Onokerhoraye (1984).

These recreational activities had their distindrelsteristics in terms of
their mode of operation. Firstly, there was no #jeplace reserved for
most of the recreational facilities. Consequentigy were carried out
within the surroundings of residential compoundsabrbest in open
spaces separating various quarters. Secondly, atemmal activities
tended to involve people of the same age groupaset engaged in the
same occupation such as fishing, hunting or cradtyction. Thirdly,
most of the recreational activities were an integrart of religious
ceremonies in that rituals included activities sashsinging, chanting,
drumming and dancing are usually displayed.

Viewed critically, one could observe that tourisotidties were non-

existent during this period. The reasons include fact that transport
system was at its rudimentary forms, inter-tribaksvwere common and
certain cultural beliefs which tended to restrdia frequent movement
of people to distant places were very much in vogue

11
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3.2 Colonial Phase

This is the period of British colonial rule in Nigge. This period marked
the beginning of fundamental changes in the patémecreational and
tourist activities in the country. During this pmai white collar jobs had
emerged and changed the administrative terrain haf tountry.

According to Onokerhoraye (1984, 299), the moshifitant change

which influenced the need for recreational andisbigervices was the
gradual diversification of occupational activitiegjich in turn led to the
emergence of white-collar workers.

In this new dispensation, workers obtained anneavé and travel
allowances that enabled them to enjoy their leavweell as their leisure
either in form of recreation or tourism. Similarkggular holidays and
vacations by schools made available a number of dawy year which
are devoted not totally of course to recreation tandism. It was during
this period that leisure hours started to be reisgghas an important
aspect of the socio-economic life of a growing nemiift Nigerians.

Other factors that encouraged the growth of tourisaude vehicular
transport. Roads, railways sea routes and airgahsprang up rapidly
and they were made to connect various parts otdhmtry. Similarly,

the British colonial masters brought their wayslite (culture) in the

area of recreation and tourism to bear in their aega of abode which
is Nigeria to really integrate themselves and ertjosir life after the

day’s work or when they are on leave. AccordingQnakerhoraye
(1984), tourism was encouraged by the colonial erastnd Christian
missionaries who had to travel to various parthefcountry under their
control. In other to cater for the welfare of théisevelling officials, rest
houses were established in certain towns.

The colonial masters also encouraged this industryNigeria by

establishing the first modern parks, forest, gamgemnves and open
spaces in various parts of the country (Onokerted®84:299).

Similarly, golf and polo grounds were provided whibiological

gardens, museums, and stadium were establishe@ny towns in the
country.

3.3 Post-Independence

Is the period the followed the advent of Britishl&@wal masters in
Nigeria? The socio-economic development which starluring the
period of colonial administration in the countryntioued and it was
even improved upon during this era. The developmeifiorts in the
area of recreation and tourism were entrenchetarfitst development

12
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plan of the country which was executed between H6P1968. It also
continued till today in our various developmentngand rolling plans
in 1990s.

During this period more educated Nigerians andr tfa@eign partners
recognised the importance of tourism to their teahd well-being and
therefore embrace this new way of life. This newywé life expanded
the horizon of the people’s socio-economic actgitiand made an
insightful impact that encouraged it continuity.€ldiversification of the
economy in the country during this period also emaged the rising
profile of the industry in the country.

Significant rise in the real income of the inhabitaalso have impact in
the demand for recreation and tourism. The workerprivate sector
had a reduction in their working days from six daysive days by law
and they therefore had longer weekend which thaglihe use for social
activities and some form of recreations.

During this period, federal, States and LGAs stated the growth of
recreational and tourism facilities which improvéd supply and
subsequently encouraged rising demand of this tndusmong the
steps taken to stimulate recreation and tourismludec the
establishment of National Arts and Culture, essdiniient of National
parks, encouragement of sporting activities andbi@b tournaments,
establishment of hotels and catering services jjomtawns.

The three (3) phases of development of tourism sldotvat tourism as
an activity existed even before the intrusion ofon@l master. The
activity actually turned to economic activity dugithe colonial masters
and could be regarded as industry during post-call@na.

SELF-ASSESSMENT EXERCISE

Outline the distinct characteristics between theé ghase and 3rd phase
of the stages of tourism development in Nigeria?

4.0 CONCLUSION

This unit shows how recreation and tourism devedopeer time and in
three distinct phases which are pre-colonial phasnial phase and
post-colonial phase. However, the real touristvatets in Nigeria did
not start until the era of colonial administratiarhis was because the
colonial masters introduce a lot of policies thalt@nce the development
of tourism. Some the policies include annual leaesiriction of work
days to five days and making Saturday and Sundak wwee days. In

13
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addition to this, leave bonus increase the disgesaltomes of the
people that are interested in tourism.

5.0 SUMMARY

The three phases of tourism development in Nigdr@ved that tourism
developed from recreation. It became well enhanaeith the
introduction of money and other policies that weregoduced by the
colonial administrators. The post-colonial era plsignificant role in
tourism development because there was real risexaome of the
inhabitants. In private sectors, their working daysre also reduced
from six to five days as obtained in the publictsecThus, opportunity
to recreate and participate in tourism grew.

6.0 TUTOR-MARKED ASSIGNMENT

1. How many classes can you classify the stages ofistau
development in Nigeria? Name them.

2. What are the distinct characteristics between stephase and
the 2nd phase?

3. What are the distinct characteristics between the @Zhase and
3rd phase?
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1.0 INTRODUCTION

This unit is to discuss the major factors whicHuahce the demand and
supply of tourism in any nation. This unit focusattention on the
demand and supply of tourism industry in Nigeriadéntified a number
of factors which influenced the demand and supplporism and aptly
discussed them.

The post-colonial tourism phase in Nigeria madediwmand and supply
of its activities to go beyond the geographicalrmaries of the country.
Having been launched into the global market, thempstitiveness made
Nigeria to adjust in order to have its own sharéhg market of tourism
globally.

2.0 OBJECTIVES

By the end of this unit, you will be able to:

. discuss the role of language in demand and sugpbuoism

o identify and discuss the role of crime in demand aopply of
tourism

. discuss the role of colonial masters in demand sungply of
tourism

. outline the role of annual leave in demand and lyupiptourism

o explain the role of political stability in demanahdasupply of
tourism.
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3.0

3.1

MAIN CONTENT

Demand and Supply in Tourism Activities

The demand and supply of tourism industry in Nigewas influenced
by some major factors which are discussed below:

Vi.

Vil.

viii.

16

The season following the harvesting of cropsovated
opportunity for the farmers to devote their timeaiwe form of
recreation or the other during the pre-colonial. éfherefore,
there was demand for recreation and the supplyresadily found
in recreations such as wrestling, hunting, racingnater using
canoes or on the land using horses, and differgpéest of
acrobatics.

Open spaces provided the needed land for atioreal activities
and some groves in the thick bushes act as mapmysof areas
to practice their recreation during the pre-colbara.

During the colonial era, diversification otoupational activities
which led to white collar jobs provided opportunfty demand
for recreation because the workers were entitlelédawve as well
as long weekends which they can use to meet thplysugd
available supply of recreation in hotels and natimarist centres.
The improvement in modern means of movemeoads, rail,
water and air) made tourist to increase their demdor
recreation activities and tourist centres beyorerthmmediate
environment.

The British colonial masters created a numidemoseums and
recognised some natural centres which increasedeplaf
interest thereby increasing supply of tourist aestr

Availability of Hotels and catering serviced mternational
standard further encouraged the demand for touleTause
tourists are assured of where to stay overnightnewer they are
out of their immediate environment.

Development of National parks, cultural cestr sporting
activities and football tournaments increased supmf
recreational and tourists centres during the caloand post-
colonial era sporadically.

Leave allowance as entrenched in the cielvice rules also
encourage interested tourist to have a disposalsl@rie which
they can use to fund their demand for recreati@htaarism from
time to time

Presence of attractive natural and man-madeistocentres of
unique characteristics encourage increase in thmadée for
tourism

Love and interest in tourism within the eli@so encourage the
demand for recreation and tourism.
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Xi. Good cuisine of national and international nsf@ard also
encourages the demand for tourism as the tounistassured of
having good treatment outside their homes.

xii. ~ The tendency that more people will demand tfmurism where
there is political stability is very high. Similgyl the supply
aspect for man-made tourist centres such as Hotéls
international standard is also going to be higthéfre is political
stability in the host country

xiii. A country that has low level of crime ratallwitness upsurge in
the supply of tourism as well as demand for it. Vs, it is
opposite where there is kidnapping, robbery anditipal
instability.

xiv.  Acquirement of second language made accesmuitgst centres in
both francophone and Anglophone countries possiBlople
with just one international language are restrigtetheir demand
for tourism. However, interested tourist with om@duage may
decide to hire the services one interpreter atecdst.

xv.  People’s interest in recreation and tourismpeeglly the rich
people influence their interest in establishingoarist attraction
centres. The patronage is also dependent on theegttof rich
people that can afford it

xvi.  Students on excursion also influence the deméor tourism
activities especially where students are likelygton by way of
field studies.

Demand for tourism as shown in this unit depenaé ormmber of factors
of which time and money are very essential. Crgatime for leisure
and possessing the cash to enjoy the leisure ayanaportant =. On the
other hand, the supply is largely determined byumé$é endowment.
This again influenced the location where such m@irgsources are are
found or located.

3.2  Factors which Influence Demand and Supply in durism
Activities

I The importance in language in extending thentieys of market
as applied to demand and supply

il. The role of colonial masters in extending nedilkg of tourism in
terms of demand and supply

iii. The role of hospitality industries in touris@nd its impact in
demand and supply of tourism

V. Level of crime rates and how it can affect @eah and supply of
tourist.

17
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SELF-ASSESSMENT EXERCISE

What are the factors that influence the demandsapg@ly of tourism?

4.0 CONCLUSION

The introduction of monetary economy into Nigeriausimess
environment enhanced the rapid development of sourduring the
colonial era. People now have money to embark ansim within the
country more so that their disposable income alsceases as a result of
leave bonus given to them. Thus, demand for tourasa rapidly.

Another factor that encouraged rise in demanddorism in the country
is rise in hotels across the country as well aseamse in public and
private vehicle. These two major factors made ggide to increase
their demand for tourism as they can get to thestidation with much
ease and also have a nice, comfortable and safemaccdation
wherever they choose to visit for leisure.

5.0 SUMMARY

Demand for tourism is influenced by a number otdes which include
money, interest, government policies as well as salvironment. Once
all these are present, there will also be increéasgemand for tourism
on the other hand supply of tourism is dependentheninterest of a
country and business people who may want to go hepitality

industries. All these put together influence suppfytourism in any
country.

However, the demand and supply of tourism indusiriNigeria was
also influenced by various factors during the thmegor phases earlier
discussed. Seasons of the year play prominent iolése supply of
recreation during pre-colonial era while diverstion of occupational
activities did the same during colonial era. Inpdlhses, modern means
of transportation played and is still play prominesies.

6.0 TUTOR-MARKED ASSIGNMENT

1. What are the factors that influence demand forisou?

2. What are the factors that influence the supploafism?

3. Discuss various roles which transport has playethendemand
for tourism

4. How many classes can you classify the stages ofistau
development in Nigeria? Name them.
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1.0 INTRODUCTION

This unit discussed the two major components ofisou— natural and
artificial tourism. It discusses the differencedwmen them and gave
elaborate discussion on them.

It is important for us to understand the major congnts of tourism.
With this understanding, it becomes easy to cone pdrat exist in the
field of tourism in the country and what exist ither nations of the
world. This will guide us on what to do in our argfainadequacies and
correct them as appropriate to remain relevarttienndustry.

20 OBJECTIVES

By the end of this unit, you will be able to:

. define the confines of natural tourism

o discuss the following under natural tourism landfaresources,
water resources, vegetational resources and rackops

o define the confines of man-made resources

o discuss the following under man-made resource tyfheg

constitute resources such as museums, biologicatlegs,
national monuments and local festivals such as fgmstivals and
masquerades.
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3.0 MAIN CONTENT
3.1 Componentsof Tourism

There are two major components of tourism all aber world. It has
been noted that tourists are attracted by sommclistnd unique natural
and man-made centers. The natural attractionsetaited to the natural
resources of the country, while the man-made ditrag are related to
the socio-economic activities of the people livingvarious part of the
country that may be under consideration.

3.2 Natural Resources

Prominent among the natural resources of the cpuare land forms,
water resources, forest and game reserves. AcgptdirDnakohoraye
(1978, 305), the geological features of Nigeriaahhare made up of
oldest crystalline rocks of the Basement Complexkrand the
sedimentary formation of the cretaceous, tertiargt quaternary types
interact in certain parts of the Savannah Landstagerm inselbergs
andplateau that characterise some states such as Sokoto, Bachi,

Plateau and Borno. Ogbunike caves in Anambra Stdebilla Plateau
in Taraba, Jos and Pankshin Volacanic mountainlate®u State and
extensive Plateau of Idanre in Ondo State are &ypixamples of natural
resources that attract people or tourists.

Nigeria is equally blessed with landforms such &stepu and hills.
Examples include the Agbokin and Kwa falls in Crbsger State,

Kusungu well in Kaduna State, Bar Beach and TarBag in Lagos

State. Forest resource is another area that hasdtacting tourists in
recent time. The two major vegetational belts irgd¥ia (Forest and
Savannah) are blessed with vegetation, animals exwdic timber

resources which are now being preserved so asewepr their total

elimination; a good example is Area J 5, along Bages road housing
one of the beautiful vegetational settings in Nigelt was referred to as
“paradise in the jungle” by Nigerian GeographicassAciation that
visited the area as part of their tour at the entth@r annual conference
in year 1999 at Olabisi Onabanjo State Univerdiyo-lwoye in Ogun

State.

Today, we have a number of reserved zoos/forestrevmatural
vegetation is left un-accessed and animals thexmnforbidden to be
killed by law. Such parts of the country serve @sist centers where
you can see animals in their natural place of abaotther examples
include the Olokemeji forest reserve in Oyo Stdtfhatoro forest
reserve in Ondo State, Ore forest reserve and BoEstf reserve and
Yankari games reserve in Bauchi. The greatestctitiraof Yakanri is
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in its wealth of diverse wildlife that had attragteurists. Some natural
groves have been preserved by their worshippeeyes long. Today
such groves have turned to centers of attractioerevheople and tourist
all over the world come to watch and in some casase to study. A

good example is the Osun Osogbo grove which is hyoped and

celebrated once in a year during rainy season.

In areas where there are inselberg and platealer atbcreational
activities had been added to the scenery of suateplto make them
attractive to tourist and those who seek recreatsigside the immediate
environment. A good example is ldanre Hill whichwndhvas many
recreational centers at the bottom of the hilltHa same vein, the state
sought and got approval of UNESCO to make the ceatavorld
registered center place of attraction. The stase avent further to
celebrate the local festival called MARE every year

3.3 Man-Made Resources

Prominent among man-mad resources that attractistoare the
biological gardens. In Nigeria, the biological gamd are artificially
created areas where animals of various types guteakel taken care of.
Among these biological gardens in Oyo State arddhaJniversity Zoo
and Ogba zoo in Edo State.

Museums have become significant tourist attractiorisigeria over the
years. museums are places where a nation’s richirdadnative past
are kept and this informs the establishment of quities commission of
1953 to oversee the preservation and maintenancenusfeums in
different part of the country. Examples of theseseums are the
National Museum in Lagos, Jos Museum, Oron MuselBanin
Museum, Ife Museum and Odinani Museum in AnambedeSt

National monuments are variety of structure whielvénbeen used to
represent and identify with the contribution of thast to the socio-
economic development of the various ethnic groulNigeria. Important
among these National monuments are King Jaja’siSiat Opobo, the
old consulate at Calabar the first story building Badagry, Jebba
Bronze and Stone Figure at Igbajo.

The place of traditional rulers, during the ancipatiod in the country
also serves as tourist attraction today. Amongpthees in this category
are the Oba’s palaces in Benin, Oyo, Osogbo, It&e, Hlesa, Akure,

Owo and Ondo as well as Emir's palaces in the nsuth as llorin,

Kano, Katsina, Sokoto and Zaria.
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The annual cultural festivals of some ethnic groupNigeria have
started to attract tourist within and outside tlmairdry. Some of the
festivals are held at the level of the individuallage such as the
Arugungun fishing festival in Kebbi State and OsbDsogbo Festivals.
Others are organised at the clan, district, lo@alegnment, State and
Federal level sand held once in a year.

Yam eating is becoming an important festival in gwaithern part of
Nigeria. Today, the people of Yoruba origin in Ekihd Ondo states
have set aside some weekends in which they cedelyan festival.

People are forbidden to eat yams until such felsava performed. In
Ondo State, the weekends in that month have beeass#e for the

festival. Similarly, the Ibo tribes in Anambra alsbserved the month of
July and August for their festival before eatingnga This unit deals
with natural and artificial tourist centers by eiféntiating between the
two. It further discussed their locations and cdaes of man to

manage them to attract tourists.

SELF-ASSESSMENT EXERCISE

Is it possible for a country with natural resourdesmake a name
through artificial or man-made tourism?

4.0 CONCLUSION

This Unit shows the major components of tourismohfhare natural and
man-made tourism. The natural attractions are eélab the natural
resources of the country while the man-made aitrastare related to
the socio-economic activities of the people livingvarious part of the
country. majority of natural resources are locatedthe rural areas
simply because of their nature. This means thaeldging them will

also in a way attract developments to such ruralrenment. On the
other hand man-made resources can be found btile iural and urban
environment. Those there found in rural areas awstlyn cultural and
festivals in nature while those in town are mosttificial in nature.

5.0 SUMMARY

This unit described the nature of natural and mawlertourist centers,
examples were largely drawn from Nigeria. The tsumenters in
various part of the country were described and rthaistinct

characteristics were highlighted.

6.0 TUTOR-MARKED ASSIGNMENT

1. Define or describe natural tourist resources
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2. Identify the distinguishing factors between natuaat artificial
types of tourism.
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1.0 INTRODUCTION

Unit 2 discusses the two major types of tourisrthacountry which are
domestic and international tourism. Examples argelgt drawn from

the country. Having a good understanding on thepmmants of tourism
is a good guide on how to address the challenggsgiahe domestic
and international tourism in order to make our ueses more attractive
to international tourists.
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20 OBJECTIVES

By the end of this unit, you will be able to:

o discuss the two major classes of tourism

. outline types of tourism and give examples

o give examples of types of tourism at the local artdrnational
levels.

3.0 MAIN CONTENT
3.1 Classesof Tourism

I Domestic Tourism is the type of tourism that is restricted within
the confines of a country’s geographical territery boundary.
Thus, all natural and man-made tourist attractiothiw the
geographical territory is qualified and can coneetly be
classified as domestic tourism to the nationalswfh country.
Thus, to Nigerians, all tourist centers in the dopare domestic,
for example, all tourist centers in Nigeria irresipee of their
types are regarded as domestic tourism.

Ii. International Tourism is the type of tourism that is outside the
confines of a country’s geographical territory. $hall natural
and man-made tourist attraction outside the cougtilifies as
international tourism. For example, tourist centerKenya or
Canada or Germany to a Nigerian are regarded asnattonal
tourism.

There are many types of tourism all over the watoldhe extent that it
has become difficult for writers to really defirfeetconcept of types of
tourism. However, the roles of wealthy people, ltkalth of people, the
religion of the people, the culture of the peophe various constant
trips made by people and the likes have gone a \eagto determine
the various types of tourism that we have today.

Tourists, because of the afore-mentioned reas@we & wide range of
budgets and tastes, and a wide variety of resarts leotels have
developed to cater for them. For example, some lpejefer simple
beach vacations, while others want more specialsdidays, a quitter
resorts, family-oriented holidays or market targedestinations.

The tourism industry is broad and diverse. Ther many different
forms of tourism, some have been around for decaslbsreas others
are only just emerging. Many of these have come @ammon use by
the tourism industry and academics. Others areestierging concepts
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that may or may not gain popular usage. Exampleshefcommon
tourism market are therefore the following typeschthowever, are not
exhaustive.

3.2 Typesof Tourism

3.2.1 Summer Tourism

Most people all over the world choose the summeiogeor journeys

to cold countries or countries in the west whematic conditions are
favourable for people from tropical countries. Asmatter of fact,

application for passport and visas are always enirtbrease during this
period because of favourable climatic conditionsofte visit friends

and families during these periods and use the dppity to visit places

of interest for leisure and recreations.

3.2.2 Winter Tourism

Winter tourism involves leisure activities that ¢alplace in cold
climates. Winter tourism takes place at differeimes of the year,
depending on where in the world it is located. Tgpiwinter activities
include skiing and snowboarding, sledging, wildlgpotting and ice
fishing. It was not popular before 1865 becausend&vourable climatic
restricts immigrants’ visit to the western worldr faisit either for
purpose of leisure or education or religion etciirf§k activities are
difficult because most water become almost frozen.

However, Graubunden became the cradle of the dewvelot of Winter

Tourism since the year of 1865 in St Moritz whenngnaaring hotel

Managers chose to risk opening their hotels in evinit was, however,
only in the 1970s when winter tourism took over kb&d from summer
tourism in many of the Swiss ski-resorts. Even inter, up to one third
of all guests, depending on the location, consistsnon-skiers

(Wikipedia, the free encyclopedia). Major ski-résare located mostly
in the various Europeans countries such as AndAtstria, Czec

Republic, Cyprus, Finland, France, Germany andatael

3.2.3 Mass Tourism

Developed with the improvements in Technology whaltowed the
transport of large number of people in a short sgEdime to places of
leisure interest, so that greater numbers of peopldd begin to enjoy
the benefits of leisure time Wikipedia, the freeyaiopedia). A good
example is the improvement in air transportationciwlallowed air lift
of thousands of tourists across the world to Ealic# especially
Kenya. In the USA, the first seaside resorts inEheopean side were at
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Atlantic City and New Jersey, others are seasidertén the Baltic Sea,
Pas-de-Calais in Brussels.

3.2.4 Religious Tourism

Rose astronomically with the development in chugdwth all over the
world. Attempts were made by various churches spaang up in the
19" century to earmark a substantial piece of landtfier purpose of
conducting special and periodic prayers. Notableoragnthese are,
Mecca for the Muslims and Jerusalem for the Clamsti Christian
tourism is a sub-sector of religious tourism. Ithe largest segment of
the religious tourism sector, which focusses onrisou involving
religious practices or pilgrimages. Christian tedri activities include
visiting destinations with significance according Christian beliefs,
such as Bethlehem or Jerusalem. It can also includégs to
monasteries, staying in Christian camps, undertpkiellowship
vacations, missionary travel, crusades, ralliesratréats Hayley Stainto
(2020). In Nigeria, we have Redemption camp forrdgeemer’s church
Winners camp in Ota and Mountain of Fire camp igds State. We
also have Muslim prayer ground in Ogun and LagaseSt

3.2.5 Educational Tourism

This has grown sporadically as a result of more peaple fdeveloping
countries travelling abroad for further educatispexially post graduate
studies. The reasons include the fact that mangldped worlds have
grown in popularity in their teaching and learnppigpcess as well as in
their technical competency in the use of educatideehnology to
impact knowledge. The student exchange programalsasaccelerated
the development and interest in educational tounsneducational
tourism, the main focus of the tour or leisure\agtiincludes visiting
another to learn about the culture, such as stuslaritange programme
and study tours or to work and apply skills learmeside the classroom
such as the International Practicum Training Pnogra

3.2.6 Cultural Tourism

This has to do with an area that attract people becaifs¢he
peculiarities of cultural activities going on in cku places at any
particular period of the year. Cultural tourismtiee act of travelers
visiting particular destinations in order to expeege and learn about a
particular culture. This can include many actigtisuch as; attending
events and festivals, visiting museums and tadiivweglocal food and
drinks. Cultural tourism can also be an uninterglgrart of the tourism
experience, whereby cultural immersion (with thealopeople, their
language, customs, cuisine etc.) is an inevitalde pf a person’s
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holiday. For example, Brazil has been shown casiegichness of her
culture through the display of her carnivals evgear. This has been
attracting millions of people to the country. Ingeria, Eyo Festivals, in
Lagos State, Egungun Festivals in the Yoruba spgakirea, Osun
Festivals in Osogbo attract tourists from both hcand abroad every
year to such cities for the purpose of leisure.eDfprominent cultural
tourism include Igogo festival held annually in OW&GA of Ondo
State, Ero Festivals held once in seven years idoQworth Central
District of Ondo State; Argungun Fishing Festivalchin Kebbi State as
well as Ekpo Masquerade Festival in Cross RiverAkaa-lbom States
in Nigeria.

3.2.7 WildlifeTourism

This is the type of center that house various ggeof animals, exotic
trees and other fauna that attract tourists. théstype of tourism that is
centered around observation and interaction witmals. This includes
watching animals in their natural habitat, suclbiad watching or going
on a safari. More controversially, it includes aaisnwhich are kept in
enclosures such as zoos or petting farms. Manydaianimal tourism
such as swimming with dolphins or riding elephamtse been subject
of controversies in recent years due to growingramess around these
issues. Poaching of any form is forbidden in treaardedicated for this
purpose. A good example is the Yankari Game resarv&ombe
Bauchi axis. Kenya is also noted for wildlife tam that have attracted
international tourist. Carnivorous animals and orarous animals in
their varieties are found in such areas.

3.2.8 Medical Tourism

This is another highly rising type of tourism that hatgacted millions
of people to regions where medical facilities anttastructures have
been well developed. Medical tourism, also knownhaalth tourism,
refers to the act of travelling to another destoratfor the purpose of
medical treatment. Motivations of medical touristay include reduced
costs for treatments or higher quality of provisibtedical tourists may
seek life-saving treatments unavailable to themhatne, cosmetic
surgery or dental procedures amongst a range ef otledical needs.
Popular destinations include India, Turkey and Rana

Many people on daily basis troop to Indian, Gernmahmerica and
Canada embassy to seek for visas to enable theessagood medical
facilities that are found in such country. such sna®vement for health
care is known as medical tourism. Another reasorp@sulated by
Wikipedia (1998), is that where there is significgrice difference
between countries for a given medical proceduretiqodarly in S.E.
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Asia, India and Eastern Europe where there aresréifit regulatory
regimes in relation to particular medical procedureavelling to take
advantage of the price or regulatory differencesfien referred to as
“medical tourism”.

3.2.9 Creative Tourism

Is another form of cultural tourism. It has beerfirded as tourism
related to the active participation of travelerghe culture of the host
community, through interactive workshops and infarmearning

experiences. Its origin dates back to the timehef Grand tour which
saw the sons of aristocratic families travelling floe purpose of social
and educational interactions. The concept of areaburism has been
picked up by UNESCO and endorsed it as an autherperience that
promotes an active understanding of the speciflu@l features of a
place (Wikipedia, 1998). Creative tourism has gaipepularity as a
form of cultural tourism drawing on active partiatmn by travelers in
the culture of the host communities they visit. afwples of where this
type is practiced include United Kingdom, Austriaance, Bahamas,
Jamaica, Spain, Italy and New Zealand.

3.2.10Ecotourism

Is also known as ecological tourism. Ecotourisna iorm of tourism

directed at preserving fragile environments andsatems. Ecotourism
commonly occurs in threatened natural environmentbere the

intention is to provide conservation. Ecotourisifols$ include building

tourist facilities that have minimal impact on thatural environment,
adopting the use of products such as compost sodetsolar-powered
electricity. Ecotourism has become somewhat ofuazbword’ in recent
years and is closely related to the concept ogusble tourism (Hayley
Stainto, 2020)

3.2.11 Black Tourism or Dark Tourism or Grief Tourism

This is the act of visiting locations that have meibjected to man-
made or natural environmental disasters. Disastgtisin destinations
can be permanently popular with tourists, suchlar@byl, or they can
be popular only in the aftermath of the disastechsas Kathmandu after
the 2015 earthquake or New Orleans after the 2Q@%chne. It is
tourism that is associated with death or tragedsdme literatures, dark
tourism is associated with an environment whereomaleath has
occurred as a result of war, accident or natusdsters. For example, a
point where plane crash occurred and hundredwves lvere lost could
be regarded as black tourism. The act of dark $ouris somewhat
controversial, with some viewing it as an act afpect and others as
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unethical practice. Popular dark tourism attractiorclude Auschwitz,
Chernobyl and Ground Zero. Lesser-known dark toaurgttractions
might include cemeteries, zombie-themed eventssborical museums.

3.2.12Business Tourism

This is essentially a form of travel which involvesdertaking business
activities that are based away from home. The dniiations World

Tourism Organisation (UNWTO) defines tourists asple ‘traveling to

and staying in places outside their usual envirorini@ not more than
one consecutive year for leisure, business andr qibeposes’, thus
making business an important and integral sectorthef tourism

economy. Business tourism activities includes ditegn meetings,

congresses, exhibitions, incentive travel and aafeo hospitality

Wikipedia (1998).

3.2.13Cruise Tourism

Has to do with water attraction using water tramtgimn for recreation.
It refers to holidays which are entirely or pafblgsed on a cruise ship. It
enables tourists to experience a multi-center hglidvhereby they
spend time at various destinations throughout thrgx Cruise ships
vary from small yachts to mega ships and can td&eepon the ocean,
river or fjords. Cruise tourism is popular in thear®bean,
Mediterranean and Arctic amongst other destinatigteyley Stainto,
2020).

3.2.14 Film Tourism

Referred to as screen tourism is a sub-sector @fctlitural tourism
industry. It is focused on the concept of film-nrakiand producing,
whereby tourists seek to visit locations which arther featured in
films, or where recording of film takes place. Plapufiim-induced
tourism destinations include The Beach in ThailaBdprovnik and
Northern Island as featured in the Game of Thrares Petra which is
famously known for its use in Indiana Jones andLth& Crusade. Film
set examples include the Harry Potter Studios inrtfbielshire,
Universal Studios in California and Pinewood Stsdim London
Hayley Stainto (2020).

3.2.15 Birth Tourism
Is the act of travelling to another country to givieth. The intended
outcome is that the child will receive citizensbigthe country in which

they are born. Birth tourism is typically focused @eveloping countries
such as the United Kingdom or the USA, as peopmfiess developed
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countries travel here in the belief that they c#eraheir child a better
quality of life here than in their home country HayStainto (2020).

3.2.16War Tourism

Involves travel for recreational purposes to forroercurrent areas of
war. The recent trend of visiting conflict zones nafluenced the rise of
several travel companies specialising in sendingigts on packaged
trips to destinations such as Syria, Somalia, lsag Israel. Some
describe this type of tourism as a form of dangem@uextreme tourism.

3.2.17 Wdlness Tourism

Branch of health tourism, is the act of travellifay the purpose of
physical or psychological wellbeing. The wellneswél sector has seen
exponential growth in recent years, with a sigaifit rise in holidays
which incorporate an element of recuperation. Papwkliness tourism
destinations include Iceland for spa breaks, Intha Ayurveda
treatments and Bali for yoga retreats.

SELF-ASSESSMENT EXERCISE

Why is wellness tourism having exponential growth developing
world?

40 CONCLUSION

This section deals with differences between domestd international
tourism. The unit also shows different type of teor and discusses
how they have been attracting tourist today. Thiedf types of tourism
is elastic as more and more types of tourism arergimg today. The
emergence of these types of tourism is dependeritoan individuals

and government conceptualise how they spent tee&urde periods as
long as it adds values to their livelihood.

50 SUMMARY

This unit differentiates between domestic and mda&onal tourism. It
also identified various types of tourism and diseseach one of them.
The list of different types of tourism is long &vealed in this unit.

6.0 TUTOR-MARKED ASSIGNMENT

1. Differentiate between domestic and internationafism.
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2. Identify ten (10) types of tourism and briefly diss them.
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1.0 INTRODUCTION

This unit addresses hospitality industry as a megonponent of tourism
services. Without a veritable hospitality industtgurism cannot stand
the test of time in terms of viability and compgthess. Hotels,
catering services, restaurants and bars as welh@&stainment sections
of the hospitality industries were well discussed.

These major component of tourism services are wapportant to both

domestic and international tourists. Without e#fiti and adequate
hospitality industries, any tourism industry iselik to operate at a low
ebb or at a lost.

20 OBJECTIVES
By the end of this unit, you will be able to:

explain the meaning of hospitality industry
identify the various hospitality industries
discuss hotel as a component

discuss entertainment as a component
discuss catering services as a component
discuss event center as a component.
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3.0 MAINCONTENT

3.1 Definition of Hospitality Industry

Modern tourism is an increasingly intensive, conuialy organized,
business-oriented set of activities whose roots leanfound in the
industrial and post-industrial West. Thus, tourissn not complete
without the hospitality industry. As a matter ofctfia Hotels of
international reputes constitute another comporéntourism on its
own. The major component of tourism includes hotedgering services,
entertainment industries and souvenirs depicting riichness of the
localities where the tourist industry is located.

Hotels is an establishment that provides paid loglgon a short-term
basis. Facilities provided inside a hotel room maryge from modest-
guality bedding and electronic facilities to highadjty types. Small and
lower-priced hotels offer only the most basic gwsestices and facilities
while, larger and higher-priced hotels provide &ddal guest facilities
such as swimming pool, business center (with coerpufprinters, and
other office equipment) conference and event tasli tennis or
basketball courts, gymnasium, restaurants and Isfuriation services.
Some hotels offer meals as part of a room and baa@eshgement while
some do not depend on the category of the hotetns of standard.

Hotel operations vary in size, function, complexignd cost. Most
hotels and major hospitality companies have setistrg standards to
classify hotel types. An upscale full-service hdaaility offers luxury
amenities, full service accommodations, an on4®&taurant, and the
highest level of personalised service, such a®mrgervice, and clothes
pressing staff. Full-service hotels often contaipsaale full-service
faciliies with many full-service activities, an -@ite full-service
restaurant, and a variety of on-site amenities. IIStoamedium-sized
hotel establishments offer a limited amount of @a-samenities.
Economy hotels are small to medium-sized hotelbéistanents that
offer basic accommodations with little to no seeacWikipedia (2020).

In general, to be called a hotel, an establishmmargt have a minimum
of six letting bedrooms, at least three of whichsimave attached (en-
suite) private bathroom facilities. Although hotelse classified into
'Star' categories (1-Star to 5-Star), there is temdard method of
assigning these ratings, and compliance with custgmequirements is
voluntary. A United State of America hotel with artain rating, for
example, may look very different from a EuropearAsran hotel with
the same rating, and would provide a different l@feamenities, range
of facilities, and quality of service (Wikipedia).
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Whereas hotel chains assure uniform standards ghoui, non-chain
hotels (even within the same country) may not agyaethe same
standards. In Germany, for example, only about&@gnt of the hotels
choose to comply with the provisions of the rulssablished by the
German Hotels & Restaurants association. Althougth BVTO and 1SO
have been trying to persuade hotels to agree one sonmimum

requirements as world-wide norms, the entire mesibprof the Paris-
based International Hotel & Restaurant (IH&RA) opes any such
move (Wikipedia).

Today and all over the world, we have come to atratdifferent types
of hotels such as five-star, four-star, three-stan-star, and one star
hotel exist. The major distinguishing factor isthre kind of facilities
which one can find in each type. The five star lhsnodern facilities
which make accommodation in such a hotel a kingparhdise on the
earth surface whereas, it not so with one-star.hote

3.2 Catering Services

This is an important arm of the hotel that providesindispensable

service to guests and non-guests that visit thelhlitis a department
which serves food and beverage to the guest inrp attractive and

pleasing manner, which creates good impressiomemguest. There are
several kinds of food and beverage outlet likeawstnts, Bars, Coffee
shops, take away banquets etc. The catering segptmndes national

and continental dishes, on order by the guest rtietes them feel at
home. It is second most revenue producing depattofehe hotel.

3.3 Major Department of Hotel Front Office

The main function of this department is to give mawvelcome to the
guest. It helps to create good image in front efdbest. This is the first
department where guest comes in contact with. khegdes the
maximum revenue for the hotel as it sells roomh® guests. This also
includes sub departments like, booking, reservatiBell desk, and
Information desk (Wikipedia).

3.4 Food and Beverages Service

It is a department which serves food and beveragleet guest in a very
attractive and pleasing manner, which creates gogmlession on the
guest. There are several kinds of food and beveragftet like
restaurants, Bars, Coffee shops, take away banguetdt is second
most revenue producing department of the hotel.
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3.5 House-Keeping

This department is responsible for cleaning andntaaiing hotel
premises which include public area, guest rooni)fpswimming pool
area etc. It works for guest satisfaction throughging the environment
clean and hygiene. Horticulture is one of the mmgtortant features of
housekeeping department which deals with diffetgpes of flower
arrangement and maintaining the garden.

3.6 Entertainment Industries

Countries all over the world have been flooded byme of the world's
leading hotel brands. It is therefore, no gain4sgythat a lot of
competitions now exist to make any hotel to remairthe circle of
demand for a long time. One of the major ways toai@ relevant in the
demand arena is the introduction of entertainmaedustries to hotel
lives. Most hotels now employ the services of gauodsicians to
entertain guest especially in the nights with lighasic. For example
every evening at Mombasa in Kenya, most hotelsatgtl at the
coastline region entertain their guest with lightisic and cultural
dances. By so doing, they provide jobs for the llocdustries in the
entertainment world.

3.7 Souvenir Production

Are the small or medium size gift items which afeeo provided by the
people around such hotel for lodgers and touristsuch country. it
usually depicts the richness of crafts emanatinghfsuch country and
for tourists. The items are not usually too bigewable those who
bought them to carry them to their countries. Papaimong them are
the key holders, toys, shells, designed local wanekso on.

3.8 ConferenceCenters

These are the halls attached to hotels to cater ctorferences,
workshops or meetings. In most cases, the typetofites by the guest
determines whether to demand for any type of h@ilisis, receptions for
marriages as well as hosting of conferences akihdarge conference
halls while small halls are used for meetings andkahops.

This unit focuses on the hospitality industry asmajor ancillary
industry closely tied to tourism industry. With tiburism had been able
to attain international status because it madadisuto feel comfortable
whenever they travel for tourism especially where tissue of
accommodation, feeding and other entertainmentcésaee well taken
care.

37



TPM 107 FUNDAMENTALS OF TOURISM

SELF-ASSESSMENT EXERCISE
Why is catering services an essential aspect @l hoisiness?

4.0 CONCLUSION

This unit reveals that hospitality is ancillarytturism and that tourism
at local and national cannot be meaningful unldss hospitality
industry is grown to meet the exigencies of changestourism
industries. As long as tourist centers can be famgdvhere, it becomes
relevant for hotels to be located close to suchersnn other to provide
accommodation for the tourist. The catering aspdcthe hospitality
industries also provide different types of foodirkernational standard
to tourist with different colour and race. Parttlog hospitality industry
is the entertainment industry that keeps the toengaged for fun and
entertainment

50 SUMMARY

This section deals with hotels, catering serviceajor department of
hotel front offices, food and beverages servicem)sk-keeping and
entertainment industries. These hospitality indestr make life
comfortable and convenient for tourists wherevezythravel to and
make such destinations home-away-from-home.

6.0 TUTOR-MARKED ASSIGNMENT

1. Tourism is not complete without hospitality indystomponent.
How far is this statement correct?

2. What are the major differences between a five-stdel and a
three-star hotel?
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INTRODUCTION

This unit looks at the transport component of temriindustry all over
the world. Transport is seen as a derived demartdugsm industry.

Without it, international and local tourism woulde bpractically

impossible. Within the tourist center, transport some cases is
inevitable in some special terrain where you neethéke use of special
means of movement. All these are well discussehdigunit.

Hospitality industries are prerequisite for a souadrism industry to
develop or grow. For it to develop to its maximuapacity, we also
need efficient and adequate means of movement j@nt of origin to
point of destination.
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2.0 OBJECTIVES
By the end of this unit, you will be able to:

discuss the role of land-based transport to tourism
explain the role of water-based transport to tenris

discuss the role of aviation in transport transfation

describe shuttle system

discuss schedule system.

3.0 MAIN CONTENT
3.1 Transport and its Relevance in Tourism Activites

The pursuit of tourism through the ages has stitadla steady growth
in the range of destinations visited and has bdwaracterised by a
growing impact upon different countries and pla¢8tephen, 2009).
Most natural tourist centers are either locatethan remote areas of a
country or situated in the rural environment. Thable ones have
stimulated growth in the development of transpospeeially the
corridor of passage while the supply of buses tetmsing demand by
tourist has also been enhanced. Today this scehasoimpacted on
transport and is directly related to changes ingpart technology and
its affordability, or diffusion of tourism from tvalling elite initially to a
wider mass market.

The inter-relationship between transport and toarisan better be
viewed from four main elements which played promineoles in
determining which mode of transport to use and wHye role they
played in each mode is discussed below:

I The tourist

ii. The relationship between transport and theisbexperiences

ii. The effect of transport problems on the tstis perception

\2 The tourist’s requirement for safe, reliableaefficient modes of
transport.

3.2 Land Based Transport
Land based transport is the most dominant modeaagport for many
domestic tourist trips. The land-based transpost &dong history that

covers the following mode of transport: the cag dycle, the bus, the
coach and the train.
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3.3 The Car and Tourist Travel

In the post-war period, the growth of car ownershgs made tourist

travel more flexible but it has also induced ovee-at accessible sites
(Stephen, 2009). It is the most accessible meansap$port to tourist

and at reasonable cost as well as providing dodoto services. Thus,
car ownership expanded rapidly in most countrieghie 1970s and

1980s, adding pressure to the road network espeaigholiday times.

Among the key factors which affect the use of roagstourists are

access, the quality of the infrastructure, gradeb® roads and signage
to steer tourists to tour areas, which may be b# beaten track
(Stephen, 2009). Roads made intermodal connectiorother modes

such as railway, water port and airports very easy.

Road transport had been largely used in land udieated to wild life.
Dedicated vehicles that enable tourists to haveoed gview of wild
animals in their natural habitat without doing drarm to the tourist are
very common. Tourists are able to view most ofahenals in the their
natural habitat as exhibited in Maasai Mara Natfidgteserve in Kenya,
Chobe National Park in Botswana, Kruger NationakRPa South Africa
and South Luangwa National Park in Zambia.

Car hire is a major thriving business in tourisnar Qiire is readily
available at tourist centers and other areas totdhest centers. In
addition to this, vehicles for hire are availablesome tourist centers as
experienced in the coastal regions of Mombasa amathydia. These
special vehicles are able to move on the white samnihout any
problems and tourists are able to cover large argaut getting tired.
This enables them to have a good view of the tbuasters because of
their ability to cover substantial part of the @nt

Another important area of the usage of road tramsigothe car hire
service business. The car hire business accordigephen (2009) can
be divided into three distinct segments which are:

I. Airport rentals which often command 15 percergmium charge
over and above other rentals due to the changessiap by
airports authorities. These are based on the ptethat this is a
captive market which is able to pay the price deedn This
may be the case for corporate travel, where suckghave been
discounted on the basis of volume business andré&eisavelers
pay premium prices
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. Downtown rental location is common and makesrist centers
in the suburban areas accessible to tourist wiltmgour such
areas.

ii. Replacement vehicles for corporate and indiinal whose cars are
often the road being repaired or serviced.

In other climes, tourists make use of park and tighee of vehicles to
some tourist centers. In this case, owners of \elmark their vehicles
in a park and from their hire vehicles to somehef tourist centers and
after the exercise return to pick their vehiclethtir respective homes.

The most lucrative market for car rental is Frar@@ermany, Italy, Spain
and the UK, which reflects the domestic and intgomal tourism
markets in each country, which dominate patterntswfism in Europe.

3.4 Cycling

Bicycles are used by tourists either occasionallytiiose visiting a
destination who may hire a cycle for a day or @ord distance cycling.

Leisure cycling has a great potential for growthsla kind of stimulus

to tourism.it is a high-quality way to enjoy theuctry and a good way
to introduce people to cycling for their everydagnsport needs. The
following motivations have been identified to encge market for

recreational cycling in the countryside:

I Keeping fit

. Having fun

ii. Getting some fresh air

Iv.  Accessing the countryside

3.5 Coach and Bus Travel

The European Conference of Ministers of Transp87) classifies the
international coach travel market in terms of thcategories of service
which are scheduled, shuttle and occasional sexviges travel usually
refers to a specific form of urban and rural pagserransport which

tourists may use at the destination they are sgagirsuch environment.
In other clime, specific terms distinguish coacavél from the bus

travel. The European conference of Minister of Sport 1987 classifies
the international coach travel market in terms lokeé categories as
discussed below.

a. Scheduled services
These services transport passengers at specifs tioften based
on a timetable, over specified routes. They invahes picking up
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and settling down of passengers at establishestableshed stops
or bus stop. Such services are provided under emde for a
prescribed period for which the service is offer&inetables,
tariffs and the vehicles to be used are also spéciind particular
conditions are attached to the service to the serprovided.
These services are sometimes called ‘express @mwite’ and
are operated by consortia of companies or individparators.

b. Shuttle services
These consist of trips transporting groups of w&iarior
individuals from the same point of departure to th@me
destination. Later the traveler will be transporteack to the
original departure point and the service usuallywoines
accommodation for the group at the destination.

C. Occasional services
These include a range of different services such as

I. Closed door tours. This is the vehicle that used
throughout the journey for the same group and the t
returns to the original point of departure, ofteferred to
as ‘continental coach holidays’ or ‘continental cloa
tours’

il. Services with the return trip unladen

Iii. All other services

These international services are complemented byedbtic tourism and
day trip markets where a variety of market segmexist for:

I. Day excursions

il. Extended tours e.g. coach holidays

iii.  Private hire which typically involves travdly coach for social
reasons such as a group outing and educational trip

V. Airport shuttle services

V. Urban excursions, such as the all-day ticketsan London.

Tourists purchase a day ticket and can board anhdffjgne bus as many
times as they wish in order to tour and visit ptaoeinterest.

3.6 Rail Travel

Globally, railways are a major mode of moving tetsiand leisure
trippers around countries and between countriesrdot to Stephen
(2009). With increasing congestion on many devedopeuntries’ road
and air network, rail travel has a number of ndtadvantages over
competing modes of transport. The convenienceibtraael for short to
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long distance trips from one city center to anotlienains. In Europe,
rail travel fulfills a wide range of functions faravelers as it is
convenient for daily commuting needs, businesstepd recreational
travel.

The use of rail in relation to tourism and leistn@el occurs under a
number of journey types, with a combination of tyge the typical
tourism and leisure journey. The journey typesudelthe following:

I The use of dedicated rail corridors which cartmaajor gateways
(airports and ports) of a country to the final degion or as a
mode of transit to the tourist accommodation inrikarby city.

ii. The use of rapid transit systems and metrdsawel within urban
areas.

iii.  The use of high-speed and non-high speedtditierail corridor
to facilitate movement as part of an itinerary aoty-to-city
journeys may cross country borders, forming inteomal
network.

Iv. The use of local rail services outside urbasaa, often used in
peak hours by commuter to journey to and from
mainline/intercity rail terminal end route to othdstinations.

V. The use of rail services in peripheral toudisstinations

Vi. Purpose-built rail excursions on historic see¢ such as the
Orient Express

It is therefore clear that rail travel, aside freommuting, offers a wide
range of options for tourist and leisure travelndémber of policies had
been put in place to ensure that rail transportgtiay significant role in
demand by tourist. Such factor includes:

I Improved marketing to raise awareness of newises provided
by railway transportation

ii. Better ticketing options such as through tiskeand more
seamless travel across rail networks

ii. E-commerce and paperless check-ins in linghwnnovations
from the airline sector

\2 Frequent traveler schemes and greater attetdigervice quality

issues

V. Attempts to improve customer usability of rselrvices

Vi. Rail operators are gradually recognising thek | between
transport and tourism, with value-for-money fares feisure
travel
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3.7 Aviation Industry in Tourism

The aviation industry played and is still playingominent roles in
tourism development all over the world. The aviatiomdustry is
responsible for enabling people to travel to destom world-wide no
matter how remotely such country may be.

For tourist, airports are one of the most highlyeleped and complex
environments that they will experience. The airpertthe point of
processing for travel to a destination through thighly developed
shopping and retail environment. Airports are mibr&n just transport
terminal where tourists transfer from a ground-dafeem of transport
to air-based forms of transport.in major citiesfpaits are major
integrated hubs, with a wide range of feeder robyegublic transport.

Tourists have a wide range of options with the atlvef aviation
industry and its proliferation all over the globdeis now possible for
tourists to get to any tourists center of intengghout any hindrance.
The only constraint to using the aviation to itsximaum is the cost
which is on the high side. Therefore, the use efatiation industry by
the rich made them to have diverse options forebéburist centers than
the poor.

SELF-ASSESSMENT EXERCISE

What are the roles played by aviation industrynteinational tourism?

4.0 CONCLUSION

Transport is very center in any economic activitidathout transport

moving to places of interest or center of attracttay not be possible.
Thus, the pursuit of tourism has stimulated themtinoin transport. The

section therefore reveals how tourists use differeeans of transport
from their place of origin to point of destinatiohn the tourist

destination different types of transport are alsedudepending on the
terrain of such centers. In this section, car andist travel, cycling,

coach and bus travel, rail travel and aviation stduwere all treated.
The issue of shuttle services and occasional ssvwi¢ the modes of
transportation were also discussed.

5.0 SUMMARY

This unit shows that transport is the life-wiretaurism industry- be it
local or international. Within tourist center, temort in different form is
used. The unit also showed that the preparationaatall tourism is
very much dependent on transport. The booking, tiheng and
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movement of tourist also depend on efficient andgadte means of
transportation.

6.0 TUTOR-MARKED ASSIGNMENT

1. How far is it true to say that the pursuit of taumi through the
ages has stimulated a steady growth in the ranfydestination
visited?

2. What are the major elements which played prominelds in
determining which mode of transport to use by &tarand why?
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1.0 INTRODUCTION

This unit looks at the economic role of tourism amas generated
foreign exchange to any country that is naturallgsbed with these
attractions. It also discusses how it has incredlsedscope of market
beyond a country’s natural boundaries.

For every economic activity, transport is very inmtpat and essential.
This is why transport is described as derived deimd@hus, tourism as
an economic activity can only survive and make nregnl impact
when the transport component is invoked in its trighoportion in
different areas/terrains where tourism activities faund.

2.0 OBJECTIVES

By the end of this unit, you will be able to:

o identify industries within its sub sectors

o state how transport sector is seen as a deriveadrm®no tourism
industry

o discuss rental business as an ancillary businessoddasm
industry

o explain how tourism act as a primary source ofifprexchange

. discuss how tourism creates rapid opportunity fevelopment
wherever it is located

. describe how tourism acts as business opporturidresoth print
and media houses

o explain how tourism employs a good percentage efriitional

population both skilled and unskilled.
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3.0 MAIN CONTENT

3.1 Definition of Tourism

Tourism is a veritable means of generating foreggichange to any
country that is naturally blessed with naturalaadtions as well as man-
made resource. Thus, it plays economic roles iridh@ving ways:

I an industry with a lot of sub sectors

ii. Transport sector as a derived demand to tounslustry
ii. Rental business as an ancillary businesstioism industry
\2 acting as a primary source of foreign exchange

V. creates rapid opportunity for development wiiereourist center
is located

Vi. business opportunities for both print and radubuses

vii.  employs a good percentage of the nationaufatmn both skilled

and unskilled.
3.2 Economic Roles of Tourism

Tourism is a veritable means of generating foreggichange to any
country that is naturally blessed with attractiBnovision of foreign by
tourist who pay in dollars or pound sterling haémen the increase in
Kenya every year. These foreigners bring such marmy exchange
them with Kenya pounds on arrival. According to Weédia, the

earning that accrued to nations favoured by tragek enormous. For
example, tourism is the second largest USA retadustry, earning
about $200 billion annually. Visitors to the USAfin all other countries
totaled about 22million in 1983 and they spent alddubillion. Tourism

has become a primary source of foreign revenuaualm £ountries as
Britain, Canada, France, Greece, Ireland, Italy &wdzerland.

Tourism increases the scope of market beyond ridiotandaries and it
makes good return on investment inform of profid aften in form of
foreign currencies. It is therefore a silent veetdhat attracts cool
money. Tourism is an industry that has a lot ot@scwhere one can
invest for maximum profitability. Such sub-sectarslude investing in
hotel business, in restaurant business, in fast basiness and souvenir
business.

Tourism has been considered as an alternative meangnewing
decayed urban environment which is largely caused rapid
urbanisation (Ogunbodede, 2001). Apart from thimakes it additional
source of internally generated revenue to crudepmbduction which
hitherto, had been the major stay of Nigerian’snecoy in addition to
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agriculture. In East Africa, tourism had been oméhe major foreign
income generators in terms of dollar and pounds.

Mobility is an important factor that can influencemar participation in
tourism. During the colonial period, mobility amongliverse

communities was restricted by factors such as t#ckneans of rapid
transport services. Today, there is rapid rehahitib and reconstruction
of roads leading to tourist centers both in thealruand urban
environment where tourist centers are located.daty of it all is that
such roads served dual purposes as it encouragesge in production
of agricultural crops since improved transport &y to rural areas
where such tourist centers are located are madsil@sfor their

products to get to the market.

Similarly, air transportation has improved tremeumslp as a result of
boost in international tourism. For example, thavat of the Boeing

747 in 1970, followed by the DC-10 and L-1011 ofckbeed inspired
USA hotel keepers to expand their facilities abro&imilarly, the

renting of automobiles which grew in acceptancéha mid-1950s and
expanded rapidly also became a factor on the woalkl. It provides
job opportunity for people working in the tourisidustries. Such job
opportunities include the managerial positions,hmézal crews and
catering services for such centers. Many peopléhen catering and
provisional shops make good business at destingimnts of most
tourist centers.

Publicity which is also another economic venturduosiness venture is
largely employed by tourist centers to market tipeoduct. Outlets of
such marketing outfits that have engaged and eragldgrge set of
people include the use of Television, radio, pnmédia, journals,
internet, pamphlets and posters. These are alloagsicnventures that
generate money into the hands of print and audidianall over the
world.

The demand to extend efficient and adequate meafs
telecommunication to places where both natural artdicial tourist
centers are located had become inevitable and ar ajjirce by which
the economy had been developed in recent yearsakes tourist to
want to stay longer in centers where the faciliggst because they will
be able to link with their families or relationstiviminimum difficulties.

There is also the need to develop and improve nbyt urist centers
but also ancillary that would make patrons comfagan such centers.
According to Onokerhoraye (1978), Federal and S@tyernments
took some steps to stimulate recreation and tounsNigeria during its
post-independence era. Such steps include sta@ingltaral festivals,
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establishment of national parks and the establishnwé catering
services. It is worth nothing, that hotels of im@ronal standard are sine
qua-non to extending friendship to other countifesre want to go
international in terms of feeding and accommodatma also to be
provided at affordable prices as boosting the ecgnof the localities.

According to Mike-Rowland (2010), Eco-tourism haepidly become
popular making it the fastest growing segment efttiurism industry.it
indeed promotes natural wonder and proved to bétgote. studies
show that several countries that had nature-bamedst centers receive
large chunk of foreign exchange that surpass bapsoduction in Cost
Rica, Coffee in Tanzania and Kenya and jewelriemdha. Ecotourism
had thus provided a valuable financial incentivestve plants and
animals

SELF-ASSESSMENT EXERCISE

What are the publicity ancillary services that hasentributed to
marketing tourism resources in any country of ydwice?

4.0 CONCLUSION

This unit reveals that tourism is an economic ventihat is rapidly

developing all over the world. It is gradually bgiembraced by all
nations because it does not emit pollutants asr atigkeistries do. It is

also seen as a veritable means of generating foeighange without
much stress on the country that is rich in natwesources. As an
economic venture, tourism has some sub-sectorshikel business,
restaurant and bar, fast food as well as souvesinkss. All these make
tourism a viable economic business.

5.0 SUMMARY

There are lots of businesses that are attachduetbusiness of tourism
if a country has the potential to embark on oneuribm industry needs
advertisement to sell its product which is moneyr&mio and television.
Similarly, hospitality industries are money spimibusinesses which
thrive under tourism. All these have been made knésvyou in this

unit.

6.0 TUTOR-MARKED ASSIGNMENT

1. How does tourism generate foreign to my country?

2. Tourism is said to increase the scope of markebmheynatural
boundaries and make good returns on investment. fidovs this
statement true?
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1.0 INTRODUCTION

This unit looks at the political roles of tourismdahow it has served to
reduce gaps between warring nations especially wtherviewed from
competition arising from international football rolags and other field
and track events in the field of sports

Similarly, in the delivery of tourism as a viableomomic enterprise,
there is need for political stability which everation of the world

thrives to achieve. For any economic activity tovh there is need for
political stability. Thus, if all conditions for eaomic activities are met
and there is lack of political stability, the optim expected so such
business will not be reached.

2.0 OBJECTIVES
By the end of this unit, you will be able to:
e explain free and stable political environment asoadition to

situating a veritable tourist center
e discuss the role of tourism in building friendship.
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3.0 MAIN CONTENT
3.1 Role of Stable Political Environment

A free and stable political environment is a cooditto situating a
veritable tourist center. It goes a long way toigninvestors in the
tourism industry. This is why a good governmentwtioensure that
political atmosphere of his country is relativetglde to attract investors
in his country.

Tourism has been noted to build friendship in thst@and now. It can
also be used to close gap of enmity between castwhich had
hitherto been at war. For example, long period atfamal grudges and
conflicting ideologies were forgotten when the Eastl West started to
interact because of tourism. Similarly, CzechoskiaPoland and the
Soviet Union All opened bureau in the western wenhdl forgot about
their age long enmity.

In the delivery of tourism as a means of economiature, there is need
for political stability. Thus, a country that oftevitness incessant coup
d’état will deter friendship irrespective of thevdt of its achievement in
tourism. Similarly, a country that offers tourism @art of its hospitality
industry must ensure friendly relations within giebal community. A
recent example is the bombing of World Trade Ceintérmerica where
almost 3000 people were said to have died. Thasuatry that wants to
be recognised as viable tourist center must bdigadly stable within
and outside their geographical boundaries.

Most of the State Governors have turned their $elagbt to identifying
natural resources as a means of development in dheas very much
unlike before when such natural resources araitgtipped. In the same
vein our State Governors have invested in the mgldf hotels of
international repute not only to make money bub as show their
people that the government is doing something wdrile. In most
cases, it increases the number of people employ#dtkistate as well as
showcasing their achievement while in GovernmengoAd example is
Kwara Hotels in Kwara State and Owena Motels in ©@8thte.

The democratic governments of Nigeria now invest hiospitality

industries as a way of providing job opportunity fits citizens. In

addition to this they also go out during campaigmiqus to tell the
whole world what they intend doing as part of tle@mpaign gimmicks.
In most cases they show to the world in the teienstheir investment
in tourism as part of their strategies in develggdime rural areas.
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The government, like we have in Ekiti State usexlrésources in such
resort to develop industries. A good example isGoes water being
bottled from Ikogosi warm and spring water.

3.2 Social Roles in Tourism

I Tourism in form of sports had been use to integitateworld to a
large extent. International tournaments using falbtbboxing,
wrestling and field sporting activities had beeredido create
social friendship among nations even among wamgwpns to a
large extent.

. Cultural norms and values influence the looatof man-made
tourist centers all over the world. People from Mus
background may not be interested in vising regiovizere
drinking joints are too many. Similarly, Christiansay not be
interested in a region where sharia law is striptigcticed. Thus,
a liberal environment provides a veritable envireninfor social
gathering and by extension attracts tourists.

iii. A noticeable social factor and role in toumiss that it reduces the
rate of crime in our society. It is a popular sgythat an idle
mine is the devil's workshop. There, during leispe®ple take to
some sporting activities that occupy their timesgation and thus
reduce criminal tendencies.

\2 Social gathering inform of musical concertsdatheatres are
organised in friendly countries to promote friengsind bilateral
relations that can foster mutual and cordial refegi among
nations

V. According to Mike-Rowland (2010), relativelyflaent western
tourists visiting developing countries can haveeotlubtle and
sometimes not so subtle adverse effect on localireul Tourist,
for instance often bring in their material comfaith them. For
local people, such wealth may be unimagined. Maigllpeople
come to desire such expensive things but cannotf@aghem
without major lifestyle change that may be detritaéand create
negative social behavior which could be copied bg tost
community.

Vi. Tourism act as a store of historical and etinoal knowledge
which can be used to refresh memory of those ctiyrahve and
those that are yet to be born.

vii. It promotes cultural awareness and intermaldriendliness.

Tourism is one of the major economic activitiest thave attracted a lot
of investment from individuals, corporate orgarimas as well as
nations. It has become a means by which foreigrhange are now
earned by nations that are richly blessed witlaetitre places.
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SELF-ASSESSMENT EXERCISE

Tourism in form of sports has been used to integifa world to a large
extent. How far is this statement correct?

4.0 CONCLUSION

This section shows how a free and stable poligralironment can act
as a condition for having a veritable and econorable business in the
name of tourism. Similarly, tourism has been ndtedbuild friendship
in the past as well as in the present; exampleg \&ren like the old
national grudge between Czechoslovakia and PolMfal.also need a
politically stable government before a thriving ism business can be
realised.

5.0 SUMMARY

This section shows how tourism has its own shamgobfics. You need
a stable political environment to attract touristias such government
of various countries aspire to have a peaceful gouwent to grow the
industry. Government of nations all over the wardests in tourism
industry as a way of growing their economy.

6.0 TUTOR-MARKED ASSIGNMENT

1. A free and stable political environment is a cooditto situating
a veritable tourist center. Why?

2. In what ways is the democratic government of Negenvesting
in hospitality industries as a way of providing gdior people?
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1.0 INTRODUCTION

This unit examines various tourist attractions imgddia which are
natural and man-made an. It further showed theistof some of them
and their brief histories. With political stabiljtyvarious tourist
attractions points would operate at maximum openali capacity. Thus,
many areas of points of attractions may not enjtia deserved
attraction if the area lacks political stability.

2.0 OBJECTIVES
By the end of this unit, you will be able to:

o Mention the tourist attractions in Nigeria
o Discuss their potentials.

3.0 MAIN CONTENT

Tourism is a process that involves visit of pedplelaces of interest;
the tourist sites are many and they provide oppdrés for one to relax,
derive pleasure and entertainment. The variousistoattractions as
stated below showed both natural and man-madestsucenters that
have attracted people at national and internatitexals. The tourist
centers are located in both urban and rural are#seacountry and had
been used to generate internal revenue to the rgount

3.1 Major Areas of Attractions in Nigeria

These include the following
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Game reserves like Yankari game reserves in Bahi State,

Borgu game reserves in Kwara State and Agodi biolacal

garden in Ibadan.

Games reserve are scattered all over the countryy $how the
richness of animals in their natural environmenbaéhing is
however prohibited by law in all the game reserbes it has
remained as a major threat in the history of Nmefihe game
reserves in the country are found majorly in Bausid Borgu

The Kainji dam site in Jebba, Niger State.

The Kainji dam was constructed on River Niger tosmve
water for the generation of electricity as wellsasve the purpose
of attracting tourist. It was constructed in thelyed960s and has
served this purpose ever since then.

The Bar Beach in Lagos, Lekki, Badagry, waterBeach along
Nigeria coasts in states like such as Delta, OndAkwa-lbom

and Cross River States

Most cities that share boundaries with seas andrscdave
beautiful beaches that have served the purposettaicing
tourists. Good examples are the ones located id-alike the
Bar Beach, Lekki Beach and Badagry Beach. The eatir
Atlantic Ocean which share the water boundary ry velent in
nature and therefore makes the waves very dangéootmirist
who may be carried away if they get close to itryenuch
unlike what obtains in East-Africa that has gemtéve.
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This is the first storey building in Nigeria. It wabuilt in
Badagry. The foundation was laid in 1842 and coteglein
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1845. It has become a reference point in the stddyntiquities
and monuments in Nigeria.

War Museum in Umuahia, Abia State

The war museum in Umuahia in Abia State in Nigloases the
relics of war equipment that were largely usedmythe Nigeria
civil war. War equipment such as plane, ship, Tarsksl

underground part where broadcast of radio Biafok folace are
well displayed in this museum.

Some important Five and Four Star Hotels in Nigria such as
Sheraton Hotels, Transcop Hotel, Confluence Hotel,okoja,

Eko Meridian Hotels in Victoria Island, Lagos State and
Federal Palace Hotel in Lagos to mention a few.

Important five star hotels that have provided accadation for
tourist also serve as points of attraction to pidétourist within
and outside the country. Some of such hotels stedliabove.

Kwa falls in Calabar, Erin-ljesa Water falls in Osun State

and Olumirin Water fall in Osun State.

The water falls as found in Eri-ljesa and Olumitnthe same
region shows that water falls from a region of bnadred metres
above and runs throughout the year. It makes tnpenesery cool

and provides water for the route of a river or luThe point of
contact of such water on the ground forms a lamadufe called
polje.

The Zuma rock in Suleja, Olumo Rocks in Abeokta, Ogun
State and Idanre Hills in Ondo State.

The Zuma rock is a typical inselberg rock that addbuja on the
way to Suleja in Niger State of Nigeria. It is cpitsiously
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located at the outskirt of Abuja and has served gsod example
of rock outcrop of inselberg that adorn most pdrtNageria
which is made up of basement complex rocks.

Fig.4.5

viii. Traditional Palaces in Akure, Benin, Owo, Ordo, llesa,
Osogbo etc., and Emir's palaces in Zaria, Kano, Sako,
Maiduguri, Bauchi etc.
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The old palaces of our Emirs and Obas still remasnmajor
monuments in Nigeria. In spite of the fact that have new
palaces, the old ones had been preserved for fipstake and to
show the new generation of the architectural aslibf our fore-
fathers who built them in the $&and 18' century.

Palace of Dej of Akhure

I

i O <

Fig.4.6

iX.

Traditional Festivals that cut across the country ad attract
tourist on periodic basis e.g. Fishing Festivals iirgungun,
Kebbi State, Osun Osogbo in Osun State, Ero

Traditional festivals are part of the culture oé theople in this
country which has been preserved from generatiayeteeration
in spite of our education and exposure. The trawii festivals
have their time and seasons and they are stiltipeaktill today.

Festival in Owo areas of Ondo State, Eyo Feséis in Lagos
State, Ogun Festival in Ondo Town, Epko Masqueraden
Cross River and Akwa-lbom States as well as numercu
Masquerades Festivals all over what is the signi@nce of the
first storey building in Badagry whthe country.

61



TPM 107 FUNDAMENTALS OF TOURISM

Festivals are closely linked to regions and cultfrthe people. It
cuts across the country and hace its seasons raed Iti has its
rules of engaments which are spelt out yearly i limdigenes
and non-indigenes through town criers and otherianed

This Unit treated various tourist attractions ing#tia. Natural and
artificial/man-made tourists attractions are trdat® this section
including their locations and pictures of some loé important areas
were taken.

SELF-ASSESSMENT EXERCISE
Discuss the significance of tourist attractiondligeria.
4.0 CONCLUSION

This unit discusses the tourist attraction poimtsNigeria which can,
majorly, be divided into two distinct parts- natu@nd man-made
resources. The natural resources are those thdbeated by nature.
This again tells why such resources are found evieeye (that is, in
rural, sub-urban and urban environments). On therdtand, man-made
resources are those that had been created fromnhumgr@nuity to make
life more pleasurable for living. Depending on timension of the
creators, they too may be found anywhere but pabferin cities where
there is enough threshold to support its attractioime list of tourist
points is quite large in number and they have liksrussed in the text.

5.0 SUMMARY

In this unit, most of the resources that constitoteist attraction were
discussed. Pictures of some of them were also shoviineir relevant

parts in this work. The richness in these resoustesv that the tourist
centers in the country fall under man-made and rahttesources.

Cultural activities and some festivals in differgydrts of the country
that attract tourist at different periods of theyalso constitute the bulk
of what we discussed under man-made tourist centers

6.0 TUTOR-MARKED ASSIGNMENT

1. Identify major areas of attractions in Nigeria.

2. What is the significance of the first storey builglilocated in
Badagry to tourism industry in the country?

3. What is the significance of Idanre Hills to tousiat
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1.0 INTRODUCTION

This unit looks at tourist attraction in Africa. fbcuses attention on
wildlife parks in some selected countries like Kenpotswana, South
Africa, Zambia, Tanzania, Namibia, Gabon, Tanzama Zimbabwe.
Nations that experience political stability stamddain more tourists
than others that lack stability. Thus, in AfricaildMife parks attraction
is dependent on political stability of nations.

2.0 OBJECTIVE
By the end of this unit, you will be able to:
. discuss the tourist sites across Africa.

3.0 MAIN CONTENT

3.1 Wildlife Parks in Africa according to Fact-File (2010)

These include the following

I Masai Mara National Reserve in Kenya is Afreahost popular
safari destination and the Masai Mara Reserve & riost
popular wildlife park in Kenya. From July to Octol®yvery year,
you can witness the incredible migration of milkof wide
beast and zebra. The Masai tribesmen also offduraliltours
which will enhance the experience of tourists.

. Chobe National Park in Botswana covers foustidct eco-
systems. The Savanti marsh in particular offers esarh the
highest concentration of wildlife in Africa yearenod. Chobe
boasts around 120,000 elephants. Best time to @bibe is
between May and September every year which coidcidieh
dry and cooler months of winter. Herds of Zebbraffdlo and
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Vi.

Vil.

viil.

giraffe congregate around the Savanti marsh duhigytime of
the year.

Kruger National Park in South Africa boast$ the highest
variety of wildlife in Africa, which includes theidpfive, hippos,
crocodiles, cheetah and more. Kruger is one of st
maintained parks in Africa which means it is id&al self-drive
safari.

South Luangwa National Park in Zambia is refdrto as home of
the “walking safari” which offers true African expence. There
is plenty of wildlife and over 400 species of bird$ie Luangwa
River is filled to the brim with hippos and if one lucky, you
will spot prices of over 30 lions at a time. Thexee over 60
different animal species and over 400 differend®iiving in the
park. The best time to visit is during the dry sgaBom April to
October every year. During the latter part of ting season, the
animals concentrate around the remaining waterholeich
makes for a great safari.

Serengeti National Park in Tanzania offers hlieo classic
African Safari setting. The grasslands make Seterfigetastic
for spotting lion kills because you see the whalgoas clearly.
Bwindi Impenetrable Forest in Uganda is theneato almost half
of the world’s population of mountain gorillas. B#ss offering a
wonderful backdrop to gorilla tracking, you can calsee
chimpanzees and many other mammals. Bwindi has been
designated a World Heritage Site.

Ethosha National Park in Namibia is home tdriea’s top
wildlife destination. Ethosha is home to Africadlést elephants,
the endangered black rhino and 91 other speciemashmals.
Ethosha is popular during the dry season with tloekf of
waterholes which house an appreciable number aoffifeil
Loango National Park in Gabon is about tleadt well-known
park in this list. It is the center where you case swhales,
chimps, gorilla and elephants in one park. You @amoy
watching wildlife on the beach, savannah, swampfarekt in a
single day.

Ngorongoro Conservation Areas in Tanzania kotie world’s
largest crater which acts as a natural enclosuralfoost every
species of wildlife found in East Africa. It is theme to Olduvai
where some of man’s earliest remains have beerdfoun
Hwange National Park in Zimbabwe is very richthe stock of
giraffes, elephants and lions that it housed. Abbd5 other
mammals are found in this park. It has the largegulation of
wild dogs in Africa. The Park is close to one ot ttvorld’s
greatest natural wonders which is the Victoriagzall
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SELF-ASSESSMENT EXERCISE

What are the factors influencing the choice of igtaras regards visit to
different wildlife sites in Africa?

4.0 CONCLUSION

This unit discussed various tourist attractiongAfrica with particular
reference to wildlife. The richness of regions ernts of wildlife is
shown in this section; specific wildlife under sguish this unit include
attaractions in places like Kenya, Botswana, Sothca, Zambia,
Tanzania, Namibia, Gabon, Tanzania and Zimbabwhtidab stability
plays prominent roles in the attraction that asorded by each country.

5.0 SUMMARY

This unit deals with the nature of wildlife in Ada and also discusses
why some of the countries under reference poinise Haeen able to
attract tourist than some others. Investment indiid as well as
political stability of the country is some of theasons that account for
varied attraction by tourists.

6.0 TUTOR-MARKED ASSIGNMENT

1. Wildlife parks in Africa describe the richness ack region.
Discuss?

2. East-Africa has benefited immensely from wildlifeelated
tourism in terms of foreign exchange. Why?
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1.0 INTRODUCTION

Unit 1 looks at why attention is being paid to fear as an alternative to
the old existing type of industry that generatelfupion. The clarion call
to all nations of the world to reduce pollution esion has made
tourism to gain prominence. Other factors that matdea global
phenomenon are discussed in this unit.

Case studies of tourist centers in Africa show tbatism has assumed a
global phenomenon. Tourist from the West and Eagiart of the world
are generally attracted to tourist centers in Afriespecially East-Africa
and a lot of foreign exchange is moved into sudwaasr part of the
world.

20 OBJECTIVES

By the end of this unit, you will be able to:

o describe how people spend their spare time, edjyedheir
leisure time and non-work time
o discuss how tourism has been seen as a basic inglhe

developed, westernised, industrialised countries laow it has
been enshrined in legislation regarding people’slidag
entitlement.
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o examine the factors that influence it as makingtat have
international outlook

3.0 MAIN CONTENT
3.1 Global Natureof Tourism

Tourism has become a global phenomenon since ibéas discovered
to be a pollution free type of industry which alkas potential to
generate a lot of foreign exchange. The new millemnhas witnessed
the continued growth of interest in how people sp#reir spare time,
especially their leisure time and non-work timee(®ten, 2009). The
interest in leisure outside one’s geographical mmwnent has become
international phenomenon called tourism. For examph 2005 the
World Travel and Tourism Council (WTTC) estimatduhtt travel and
tourism, as economic activities, generated US$ @20ibn which is
expected to grow to US$10,678.5 billion by 2015isTéquates to 4.6
percent growth in the demand for travel and touggemannum which is
far in excess of the scale and pace of growth éneitonomies of most
countries.

The growing trend in international significance wiurism can be
explained in many ways which include the followiaccording to Page
(2009):

I Tourism is a discretionary activity. People aret required to
undertake it as a basic need to survive, unlikesgoring food
and water.

. Tourism is of growing economic significance atglobal scale
with growth rate in excess of the rate of econognowth for
many countries.

ii. Many governments see tourism as offering nemployment
opportunities in a growing sector that is focused service
industries and may assist in developing and modegi the
economy.

\2 Tourism is increasingly becoming associatethwguality of life
issues as it offers people the opportunity to taklereak away
from the complexities and stresses of everydaydifd work. It
provides the context for rest, relaxation and apoojunity to do
something different in a new environment.

V. Tourism is becoming seen as a basic right & developed
westternised industrialised countries and it is hensd in
legislation regarding holiday entitlement — theutess many
people associate holiday entitlement with the pnspg (i.e. the
potential to engage in) to generate tourism.
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Vi. In some less developed countries, tourismeigdp advocated as a

possible solution to poverty (this is described ‘p-poor’

tourism strategies), with local people benefittingm this form
of economic activity.

vii.  Holidays are a defining feature of non-work fmany workers.
They have the opportunity to spend their spare foneecreation
and enjoyment.

viii.  Global travel is becoming more accessibléha developed world
for all classes of people with the rise of low-castines and cut-
price travel fueling a new wave of demand for tdamand in the
new millennium. This is potentially replicating tdemand in the
1960s and 1970s for new popular forms of mass dourMuch
of that earlier growth was fueled by access tospart (i.e. the
car and air travel) and this provided new leisyppartunities in
the western world.

IX. Consumer spending on discretionary items sashtravel and
tourism is being perceived as a less costly iteninonse-hold
budgets. It's also much easier to finance tourisith Whe rapid
rise in credit card spending in developed countrinsreasing
access to travel opportunities and participatiotourism.

X. Technology such as the internet has made bgdkavel-related
products easy and placed it within the reach oéw generation
of computer-literate consumers who are willing tet gid of
much of the traditional ritual of going to a travaent to book
the annual holiday to a distance tourist centreehSechnology
now opens many possibilities for national and mdional travel
at the click of the computer mouse.

Xi. Reductions in the price aeroplane tickets imasle international
travel and tourism products and services more wideailable

SELF-ASSESSMENT EXERCISE

Why is global travel more accessible in the devetbpvorld for all
classes of people?

4.0 CONCLUSION

This section shows how tourism gained internatioreognition as

major economic activities capable of attractingefgn exchange into a
nation. The fact that tourism industry produces lgsllution compared
to conventional industries made it to be so afitradib nations all over
the world. In year 2005, the World Travel and Tenori Council

estimated that tourism as economic activity geeer&tSD 6201billion

which was also expected to grow to USD 10678.50bilby 2015. This

unit also considered various factors that madedoua global affair.
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50 SUMMARY

The summary of concerns raised in this Unit is thatism has achieved
international dimension because of its ability tiveet foreign exchange
with less stress. It affords tourists to travelctmuntries of their choice
depending on the kind of pleasure they want toveéefiom the tourist
destination. This informs why many types of tourierist today. These
tourism types are well discussed in this course.

6.0 TUTOR-MARKED ASSIGNMENT

1. Give reasons for tourism as attaining a global ged¢mn.
2. Why is there growing trend in international tourizm
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1.0 INTRODUCTION

Unit 2 discusses the disadvantages, dangers atteprs in both local
and international tourism. Examples are largelywirérom all over the
world. For any economic activity, there is a chadje. Since the market
for tourism activities is wide, providers must wdnkrd to reduce the
threats and maximise opportunities or gains inrdestry.

20 OBJECTIVES
By the end of this unit, you will be able to:

o identify dangers affecting the industry at the ohediton points
o discuss problems affecting the industry betweendigination
points and origin points.

3.0 MAINCONTENT

3.1 Disadvantages, Dangersand Problemsof Tourism

Tourism has its positive and negative impacts onn naad its

environment. The negative aspect can easily beifelthe area of
culture, social, economic and political spheresman’s endeavor. Some
of these disadvantages include the following:

I. People of different character visit tourist t&gs provided they
have the money to spend. Thus, you find good peefite good
intention and bad people with evil intentions. Tdosith evil
intentions are often involved in robbery and othegative vices
in the cities where such tourist centers are latate

il. Prostitutionis a very common activity at the destination powits
most tourist centers all over the world. The majeason is
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because people of different backgrounds and claaraidit such
centers and lodge in hotels. As part of their pas$, they attend
club houses where free ladies are engaged sextiiakyfact that
they come with foreign currencies and lots of moaagourages
prostitution. This type of prostitution is not lired to women
because some able-bodied young men are also attragtsome
women for sexual satisfaction.

lii. Drug abuse is very common at the destinaBamironment. Drug
peddlers are found in towns or cities of tourissta®tion to sell
drugs of various types to those that are addiatedriigs. Drugs
in some cases are smuggled into such countriesribighers and
sold to their local dealers. The local dealers &lawe a way of
identifying markets for their drugs among the lgoabple as well
as some interested tourists.

V. Kidnapping has been noted as one of the negative impacts of
tourist environment. Kidnappers often target tdueisvironment
because they make lots of money from kidnappingigtau It is
believed that rich people have the extra moneypend on
leisure and as such make such places their hat.spot

V. Waste generation increases at the destinatmntg especially
during the peak of seasons. Most of the wastearé femnants
and waste emanating from materials used for rapthi@doods. It
is therefore extra burden for management whereetiempoor
waste management technique before.

Vi. Sexually transmitted diseasese sometimes very common in
tourist environment. This is because different peeygho cannot
control their sexual urge are found at the destinapoints.
Similarly, people who don’t have sexual discipliasge always
victims of sexually transmitted diseases.

vii.  Target for destruction by terrorist or armbdndits:The recent
unrest all over the world has made tourist censpsts for
destroying lives in large numbers. It therefore swakourists
from different nations a major target. In additida this,
kidnappers /also make such tourist centers a tamdidnap
foreigners.

viii.  Ecological disruption: Several types of emgical problems can
result from uncontrolled tourism. Examples are avss of
fragile natural environment by tourists leading eoological
damage: for example, killing or stunting the growthvegetation
in a park/conservation area by many tourists trargghrough it;
collection of rare types of seashells, coral, &stshells or other
such items by tourist which depletes certain sped¢iike-
Rowland, 2010).

IX. Poaching is a major danger to sustainable gravi animals in
their natural abode. Many hunters who kill thesémaits for
consumption as bush meats are very common in Affibare are
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Xi.

Xii.

professional hunters who carry their poaching @i in the
forest that are well referred to as Forest Resane kill both
carnivorous and herbivorous animals in their thadsand sell to
people as special delicacies thereby making somehese
animals almost extinct.

Some of these animals also escape to secomdggtation zones
where they become easy prey to hunters and trajgh\ale often
used to kill these animals and reduce their pofmriat

Most exotic animals like Adrica Tiger are alshoextinct in
African countries and there are no concerted efftotconserve
them.

Policy and laws which guide against poacharg flagrantly not
obeyed and implementation of such laws have not lyesding
the desired result.

This unit discussed some of the challenges of sbganters all over the
world. It also highlighted some of the ways by whiguch challenges
could be reduced.

SELF-ASSESSMENT EXERCISE

Poaching is a major danger to sustainable aninmalthrin their natural
habitat. How far is this statement correct?

4.0 CONCLUSION

This unit highlights the disadvantages, dangersmotllems associated
with tourism as economic activities. The major dansgand problems
associated with tourism can be found at the toutesttination points.
This is because people of different backgrounds @olgringing visit
tourist centers as long as they have the moneypéods Some of the
problems associated with the destination includestgution, drug
peddling/abuse, sexually transmitted diseases,hpog@nd the likes. In
all, these challenges are surmountable.

50 SUMMARY

This section highlights some important challengesngers and
problems associated with tourism destination andjor environment.
It is however noted that such challenges are suntabie.

6.0 TUTOR-MARKED ASSIGNMENT

1.
2.

What are the positive impacts of tourism on man?
What is the negative impact of tourism on man?
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1.0 INTRODUCTION

This Unit is dedicated to drawing comparison betwdecal and
international trends in tourism development. Thgomarend in the
developmental process is also well addressed & uhit. For every
developmental stage, there must be some challeSgese challenges
have been noted in previous units; these challeagesurmountable. If
such challenges are overcome, it speeds up thealglabking of local
tourism.

Local tourism industries are the tourist centeet hrovide leisure and
recreational services within Nigeria. These ceraeeslocated within the
geographical boundaries of the country and thelgeethe richness of
Nigeria’s natural resources, man-made resourcescalgral greatness
of the various regions in the country. Internaticioarism on the hand,
are made up of tourist centers that provide leisame recreational
activities outside Nigeria. These centers are &tabutside the
geographical boundaries of Nigeria.
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Local and international tourism had been growingoaker the world
because tourism industry has been seen as a goecdhative to
generating foreign exchange as well as internaipegated revenue
without adding pollution to the environment; siribe world all over,
has keyed into global efforts at reducing pollutias advised in the
Stockholm conference on the environment in 1972ths conference,
concerns for the preservation of the environmeas, brought home to
man, more forcefully the need to maintain the emvment for a
sustainable development (Ogunbodede, 2020). Howéwspuld seem
that man is not addressing the issue of environaheuality
appropriately, because rather than improve, ther@mwent continues
to deteriorate and this is where the role of tourfsgas been recognised
all over the world as a panacea to pollution abatgmrhe conference
at this stage encourages all countries to reductordstation, bush
burning and encourage afforestation and promotestou

The issue of tourist travels and its global envnental effect through
pollution is a thorny issue since tourism is intgronally significant and

has an important role in the society, as we hakeady seen. There is
growing reluctance by various nations to restmetrist travels because
of its economic effects on destination areas. Evefjon is trying to

key-in into this type of industry because it is@sumer activity and
marketing it to develop new business ideas espg@althe destination
has gained ground.

20 OBJECTIVES
By the end of this unit, you will be able to:

o differentiate between local and international tenmi

e discuss trends in local and international tourism

e explain Tourism as a phenomenon that is constantblving,
developing and reformulating itself as a consuncéigy.

3.0 MAINCONTENT

3.1 Local and Global Trendsin Tourism Industry

The new millennium has witnessed the continued graav¥ interest in
how people spend their leisure time and non-warletiln this regard,
there is more than marginal growth in both locall anternational
tourism. However, tourist is more interested in ititernational tourism
because of many reasons.

According to Page (2009), the World Travel and Tsmar Council
(WTTC) in 2005 estimated that travel and tourismivéiees generated
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US$6201billion and that it was expected to grow8$10678.5 by
2015. This equates to a 4.5 percent growth in #manhd for travel and
tourism per annum, which is far in excess of thalesand pace of
growth in economies of most countries.

Another noticeable trend in tourism industry is timee area of job
creation. At a global scale, the economic effedtsravel and tourism
are estimated by WTTC to be responsible for 214@@Djobs. This is
equivalent to 8.3 percent of world employment in020 tourism
represented 10.4 percent of total personal consamptwhile it
accounted for over 9 percent of all global capim@testment and
10percent of world GDP.

Another major growing trend in tourism industry irs the area of
technology especially the growth in computer. Thangh in computer
in terms of literacy and laptop acquirement has enhadoking travel-
related products very easy. Tourists now have raocess to computers
and are able to do their browsing within the consfoof their
environment to exploit many opportunities for naiband international
travel at the click of their computers.

The proliferation of the aviation industries haseopd up the
opportunity to travel several kilometers to placésnterest for those
who are interested. This is far different from whtatised to be in the
past. Many airports have been opened which mafiether easy for
tourists to get very close to area of interest authhaving to travel too
many hours in their quest to get to places of agersimilarly, travelling
is becoming more accessible in the developed wordll classes of
people with the rise in low-cost airlines and ctit@ travel fueling a
new wave of demand for tourism in the new millemmiu

The use of credit cards and point of sale cardsrleddced, drastically,
the trend in carrying cash by tourists. Most cregiitds in form of
Verve, Master Card, American Express and Visa atermationally
accepted and this made tourists to depend on themarisact business
wherever they get to. They can pay in the localenay of their place of
visit without going through the rigour of foreigrahange.

The increase in the number of civil services and tAw guiding
employment of workers in both public and privatgaorisation making
annual leave compulsory for workers had swellednilvaber of people
who ensure that their annual leave is spent with dbnsideration of
including tourism activities within the so-callealiday. Interestingly
too, employers pay leave bonus to their workersctvhmade them to
have liquid cash for recreation activities in bédbal and international
tourism activities.
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3.2 Comparative Analysis of Local and Global Tourism
Trendsin Tourism

Local tourism attracts more people within the copm@ind the trend of
revenue generation in this regard is not as mucihesh compared to
international tourism which attracts foreign cugrnto the country.
Trend in local tourism in the area of job creatisrgradually growing
where tourism activities had not been given somerify. However,
some countries well-favoured with good climate® ljfou have in East
Africa have developed rapidly and added some amgilindustries that
made their areas to be recognised globally. In ldefgr instance, the
visit of international tourist to Bomassa has iased tremendously to
the extent that some cultural activities had beeosted to ensure that
international tourist are well entertained evemyhtiof the week

The poverty level in some countries of the develgpworld is a
hindrance to the expected growth of tourism in ¢gyag nations. This
IS not the same in developed world where priostgiven to tourism. In
developed world, tourism is gradually being asdedawith quality of
life as it offers people the opportunity to takeeddt away from the
complexities and stresses of everyday life and work

In most local tourism, the trend is that povertg lheduced the number
of people who would have loved to make it a way litd.in the
developed world, tourism has become a basic rigbtas a matter of
fact, it has been entrenched in their legislattbey now make it part of
their holiday entitlement. Making it part of théioliday entitlement has
gone further to increase the propensity of tourtsngenerate jobs as
more people demand for the products.

Global travel is becoming more accessible in thesliged world for all
classes of people with the rise of low-cost aidiramd reduced cost of
travelling. The trend is not the same with localirism where most
countries depend on other counties for air traGalrruption has even
made countries with their own airlines to get gmbenoh It is therefore
costly to depend on other countries for air traelsome local travel,
the trend is that most of their tourist centersraklisted on the internet
thereby reducing their patronage. In advanced cmsnalmost all their
tourist centers are listed and they have desk edffico take care of
questions that can encourage interested touristwatot to patronise
them.

The level of security especially in developing coi@s has reduced the
interest which some local interested tourists hé&we their tourist
centers. The rising wave of banditry, kidnapping aobbery has made
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people to want to confine themselves within theaegvhere they have
good knowledge of the terrain. The issue of segurds been taken
seriously in advanced world. They made good prejgaraor good
security monitoring devices and used effective qeoforce to man and
protect tourists in their country. crime can eabiydetected and curbed
in a matter of minutes. This is not so in somehefdeveloping world.

This unit made a subtle differentiation betweeralaand international
tourism. It also encourages nations to take adgentaf their
environment to maximise their potentials.

SELF-ASSESSMENT EXERCISE

Attempt a comparative analysis of local and gldabaids in tourism.

4.0 CONCLUSION

Local tourism industries are the tourist centeet fhrovide leisure and
recreational activities within a country while tlbmes that carry the
same activities outside the boundary of a county @egarded as
international. The local tourism does not attramkign currencies as
does the international tourism. The exposure okindtional tourism

make people to interact tourists from other natidmsinternational

tourism you are exposed to international cuising @ating habits. Other
major differences between the two were discussed.

50 SUMMARY

This unit attempts a comparative analysis of laal global trends in
tourism industry. Many countries have keyed inttngigourism as a
major way of generating internal revenue in foreigarrencies.
Therefore, the trend is rising for both local amdernational tourist
centers.

6.0 TUTOR-MARKED ASSIGNMENT
Describe local tourism industries.

1.
2. Describe international tourism industries.
3 What areas are the major trends in the growthafagltourism?

81



TPM 107 FUNDAMENTALS OF TOURISM

7.0 REFERENCESFURTHER READING

Farsari, Y. (2000).Sustainable Tourism Indicators for Meditarrean
Established Destinations$nstitute of Applied and Computational
Mathematics. Foundation for the Research and thehriicogy
Hellas (www.iacm.forth.gr/regional/papers/tourisoaky.pdf
Global Culture. 2007"airports & tourists".http://global-
culture.org/blog/2007/01/27/airportstourists/.

Goodwin, H. (2000). ‘Pro-Poor Tourism: Opporturstiior Sustainable
Local Development,D+C Development and Cooperation, Ng. 5
September/October 2000 pp.12-14. Green Globe Pie Green
Globe Standard for Travel and Tourism
(www.greenglobe2l1.com

Hemmati, M., Shah, K., & Gupta, G. (1999). Summatpnclusions
and Recommendations. In, Gender & Tourism: Women’s
Employment and Participation in Tourism, pp.18605.2

London, UNED-UK Hewett, C. Clear Trails?* Green leats magazine,
May/June200Www.greenfutures.org.http://www.ansamed.info/anshme
/news/nations/morocc0060125102233801274.html

82



TPM 107 MODULE 5

UNIT 2 PROBLEMS OF TOURISM [INDUSTRY IN
DEVELOPING ECONOMIES

CONTENTS

1.0 Introduction
2.0  Objectives
3.0 Main Content
3.1 Problems Identified in Tourist Industry
4.0 Conclusion
5.0 Summary
6.0 Tutor-Marked Assignment
7.0 References/Further Reading

1.0 INTRODUCTION

This unit identifies some major problems inhibitingpurism

development in developing economies. These problassoted, are
capable of hampering the growth of tourism in dep&lg world. The
nation’s exposure to international tourism goesraylway to determine
our strengths and weaknesses. For the strengtheee to work harder
to maintain them; and concerning our weakness, wednto take
appropriate steps to address them.

20 OBJECTIVES

By the end of this unit, you will be able to:

. identify and discuss problems affecting tourismuisities and
discuss them

. identify problems affecting hospitality industriemd discuss
them

. highlight necessary examples from both developmgntries and

developed world and provide reasons to justify éxamples
given in each case.

3.0 MAINCONTENT
3.1 Problemsldentified in Tourist Industry

I. Shortage of skilled employees: There are sigedaof skilled
man-power in most tourist centers. This is becaarseaverage
person can be employed in the business of tourisowever,
skilled people are needed in the hospitality industhich school
of hotel and catering management in the technichbals and
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polytechnics have been able to produce. In mostscasperience
on the job formed the basis of recruitment in tenrindustries.

. Retaining quality workforce: Job mobility iy high in tourism
industries. This is because, experience counts mnthen
certificates. Similarly, most proprietors in toumisndustries are
not often ready to pay their staff very well. THere, job
instability in this industry influence job mobiligvery time.

lii.  Unattractive wage packages: The nature of thleour force
recruited into this industry which is largely untdd made wages
unattractive to workers. However, those with Dipéonand
Higher Diploma are not affected when they are réstuinto
positions in tourism industry.

\2 Shortage of rooms: Most hospitality industriespecially hotels,
lack enough rooms during peak periods. The peakgemay be
during festivals or when political activities ame place in such
towns. This situation often leads visitors to seésr
accommodation outside such environment. In somescggeople
have to book ahead of such activities in ordeetuse a room.

V. High overhead cost during period of low patmgeaThere is
usually high overhead cost during period of lowrpaage. This
applies more to the fuel used up whenever themm islectricity
supply from the national grid. The diesel or petused by
generators remain almost the same during the lavwopage as
well as during high patronage.

Vi. Destination for criminal activities: Touristedtination, in most
cases are veritable environment where criminals kit torment
innocent tourists. They monitor the arrivals ofitass and at any
slightest opportunity they strike and deposes afisitproperties
or money. Similarly, hotels are the major areasr@t@iminals
hide in any town before going out to attack inndaqesople.

vii.  Constant rake/visit by security personnel:ufist destination
have been noted to be one of the hot spots formainactivities.
Thus, plain clothed security personnel are usualiynd in such
environment trying to make such environment crinee fas much
as possible. Hotels are the targets of these $gqeople while
the restaurant and bars are usually covered fempilinipose.

viii. Target of attack by terrorists: Terrorist efft target tourist
destinations to carry out deadly attacks on sonm®meals that
they want to deal with. The ISIS and Alqueada arted to be
behind this type of attack.

IX. Dysfunctional facilities with the ageing ofehndustry: There are
always dysfunctional facilities with the ageing wiost tourist
centers. The major reason is that some of theilitias become
old with the age of the center when compared to penters.
This is usually common with hospitality industride hotels and
catering services. For the natural tourist centifyee is need to
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also overhaul the facilities in order to make sweimters have
good face lifts.

X. Lack of CCTV: Most tourist centers lack monitgy gargets such
as CCTV and as such most crimes may be difficulincavel.
However, most standard hotels have CCTV that madees
perpetuated to be easily detected.

Xi. Lack of internet facilities: In some tourisestination points,
accessing internet may be difficult because of p@meption.
This situation often acts as impediment to attractihigh
patronage of tourist in such environment.

xii.  Prostitution is sometimes common in the desion points: This
is a reality as some of the visitors pollute th@iemment with
their dressing and lackadaisical attitude whichmiost cases often
pollute the rural areas.

xiii. Drug peddling is common: Drug peddling is nemon in
destination points of tourist centers. Some toutisit are into
drugs collaborate with the local people to sell,okeisniff
marijuana/cocaine as the case may be.

Xiv.  Spying/espionage activities are common indhstination points:
Espionage activities are very common where you haueist
centers. People with these tendencies make sucihoement
their center of activities to study and carry olit nefarious
activities.

xv.  Sexually transmitted diseases are common stindgion points:
Some of the tourists are promiscuous in the way tive their
lives. Some of them cannot do without a man or woriea long
time. Thus, their stay outside their home makesmth@ go into
some llicit affairs that encourage the spread efkuslly
transmitted at the destination points.

xvi.  Kidnapping and terrorist attack: Kidnappirggdommon at some
of the destination points where you have tourisitees. It has
become an intractable challenge to tourism aatiwito the extent
that it has become counterproductive for some cmsbecause
of the ransom that are usually demanded.

In the same way, terrorists often target touristters as a soft spot to
launch terror on innocent tourists, thereby danggfe image of their
country and government at the international level.

This unit highlights the challenges that charaseertourism at the
destination points and highlights how they couldcbebed.

SELF-ASSESSMENT EXERCISE

Why is kidnapping and terrorist attack a major stk in the tourism
industry?
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4.0CONCLUSION

Problems of tourism industry vary from one regiorahother. However,
what is important to note is that the problemscagable of hampering
the growth of tourism in any nation. Some of thelgems identified

include shortage of skilled employees, inability tetain quality

workforce, unattractive wage packages, high oveftemst, havens for
criminals, constant visit by security personnekgeéa of attacks by
terrorists and dysfunctional facilities with theeagy of the industry in
some cases. All these important factors have breated in the text.

5.0SUMMARY

This unit has exposed you to various factors resipten for some

difficulties within the tourism industry. Some diem are related to
administrative, some to the hospitality industrissme to wildlife and

environment and some to security. The security @sigestill creating

major problems to the smooth running of tourisnadmsisiness, all over
the world.

6.0 TUTOR-MARKED ASSIGNMENT

1. Identify the various problems associated with wurindustry.
2. What is the importance of CCTV in hospitality inthiess?
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1.0 INTRODUCTION

This unit looks at the future of tourism and toori®f the future as
being bright. This is because most nations now geised it as a
veritable alternative to mining especially in thieppoducing nations.

Future of tourism for the nation depends on oulitglio work harder in
our areas of strength and maintain good standaath ienvironment that
is safe and good for ease of doing business andgailsle against short
coming. The future of tourism will be bright by ta§ the necessary
steps in the right direction by adopting modernhitedogy in the
activities of tourism.

20 OBJECTIVES

By the end of this unit, you will be able to:

o discuss the future of tourism in relation to bo#twveloped and
developing nations
o identify various factors that are likely to shapge tfuture of

tourism all over the world
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3.0 MAINCONTENT

3.1 Futureof Tourism

The future of tourism is very bright all over theond. Most nations
have started to recognise it as a veritable alteato mining,
especially oil industry. This is because it is dlyimn free type of
industry. The call to reduce pollution all over therld has made
attention on tourism as a good alternative.

Tourism, if well planned by a nation will go a longay to generate
foreign exchange for the nation and as well as avgrthe polluted
environment. If well-organised it could be anotkeurce of job creation
on a large scale. However specific areas wherastous likely to play
important roles include the following:

I Conservation of important natural resources. Tourism can
help justify and pay for conservation of natureksaroutdoor
recreation and conservation areas as attractiomshwhight be
allowed to deteriorate ecologically (Ogundele).

ii. Conservation of archaeological and historical sites: Tourism
provides the incentives and helps pay for the awasen of
archaeological and historic sites (as attractiangdurist) which
might otherwise be allowed to deteriorate or dissp
(Ogundele)

ii. Improvement of environment quality: The rising wave of
pollution as a result of industrialisation is or thcrease all over
the world. Tourism is the type of industry that slaet pollute
the air. Today, most nations have started to emgmur
development of tourism in order to reduce pollutaord as well
generate foreign exchange for the country.

V. Sporting events and eco-tourism have great effect on the
choice of holiday destination. International competitions like the
world cup and winter Olympics have been used taeimse
visitor's number to South Africa and Vancouver. Tists would
naturally be inspired to visit cities where footbeadurnaments
take place.

V. Building of Standard Stadium: Any country with many
standard stadia stands the opportunity of hostirigrnational
competitions. There is therefore the struggle betwenany
nations to have standard stadium that could hdfetrent types of
field and track events.
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Vi.

Vii.

Standard Hotels: Many countries have embarked on the
building of Five Star hotels to meet the yearnirgmdnd of
tourists all over the world. This will go a long y#o satisfy the
rising demand of tourists to be accommodated oaitsiteir
homes.

Security of life and properties. The future of tourism in any
region of the world is very dependent on a well used
environment for their lives and properties. Thexehierefore the
likelihood that huge investment in the area of s&gwof lives
will be considered in the future to encourage smrio continue
to flourish in many tourist centers.

viii. Resource conservation: Conservation is the preservation of

available resources, be it ancient or modern foturéu
generations.This includes our wildlife, historical and cultural
sites, the blue waters, sandy beaches, rolling,lbuntain, rock
formations and different traditional festivals nfasting in
songs, dances and folklores. Future demand for raation’s
tourism therefore depends on the extent of its lopweent and
the support services available for the industry acckssibility to
them. For example, Nigeria’s international imageaasarketing
asset as well as ability to manage available ressuwill also
play significant roles in determining the future adr tourism
prosperity.

Tourism as a significant area of growth: Tourism has been
seen as an important and significant area of grdth kept on
increasing job opportunity for many un-employed meo

Therefore, the future growth of this industry ist montestable
because, the industry operates in a wide rangeecs. Its
activities impact on the daily life of almost evanember of the
society. People working in hospitality industry yide food,

drink and accommodation to meet the need of theedamand
international leisure and tourism market.

Many countries have started to observe cefariods of the year
as their “DAY” for specific purposes. Such periocdymlast for
one week to observe-for instance- yam festivalnyr @her thing.
This usually bring their children in diaspora teeithtowns and
villages. Special meetings are held and issuesetomy the
growth and development of their home towns are liysua
discussed. This is already gaining ground andkedylito continue
as a form attraction to the indigenes of suchesatht.
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3.2 Tourism of the Future

Tourism of the future is likely to be driven by tfalowing:

I ICT : The possibility that information techogly will play
prominent roles in the tourism of the future iswhrigh. Tourists
can stay at the comfort of their homes to book fight and
accommodation in countries where they want to sptrair
leisure.

il. Virtual tourism: Virtual tourism is likely tdoe developed. The
COVID 19 experience has taught a lot of lessonsdHhat can be
done through virtual means.

iii. Man-made tourist centers: There are possibdi that more of
man-made tourist would be a major area of focuthéntourism
of the future. Business men with lots of resourass likely to
invest in the hospitality industry that would benajor attracting
center in the future.

iv.  Wildlife: The possibilities that more wildlifevould be kept in a
confined location to preserve them from being esttis another
area for tourism of the future. Poaching is a dangeseeing the
exotic animals in their natural habitat; hencesiaiimajor area of
focus for the future of tourism.

SELF-ASSESSMENT EXERCISE
Tourism is a significant area of growth? How traehis statement?

40 CONCLUSION

The future of tourism is very bright all over theond. Countries,
corporate organisations and individuals have seaensim as a thriving
business worth being invested in. The call for redtions to reduce
pollutants has also made it an alternate businemshwhile; hence
increase in tourism and hospitality industries. téec that would
influence and play important roles in future toorikave been explained
in the unit; similarly, tourism of the future hasdm discussed to show
the direction.

50 SUMMARY

In this unit, you have learnt the factors that vdomifluence the future of
tourism all over the world. Also, ICT has been itieed as a major
turning point in the tourism of the future. Througire use of ICT,
virtual tourism may emerge as one major breakthnahgt ICT would
enhance.
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6.0 TUTOR-MARKED ASSIGNMENT

1. How far is it true to say that “the future of tem is very
bright?”
2. Sporting and eco-tourism have great effect on theice of

holiday destination. How far is this statement fue
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1.0 INTRODUCTION

This Unit focuses on how tourism could be propemyanaged to
maximise the gains for all nations that are invdlva this type of

industry. The unit identified different categories management in the
industry and discuss briefly on how to manage théhen the

opportunity to under study tourism, activities eplicated in our nation,
the future of tourism will be bright. The managemaihboth human and
other resources would yield the desired result mawhe of the nation
will be reckoned with in the comity of nations hretfield of tourism.

The previous units have highlighted the very fragted nature of the
business which we have referred to as tourisns H special industry
which takes care of leisure of people and proviggootunities to
making money in different business world. It israwing trend in the
business world because of so many reasons.

Tourism business are organised internally into isfised areas such
sales and marketing department, human resourcesymtcand finance
section, advertisement and public relations sectinr these various
sections we have the lower teams made up of thewinlg- front-line
staff, Team leaders and Middle managers.

2.0 OBJECTIVES
By the end of this unit, you will be able to:

e identify the various sectional heads in tourismustdy, their
roles and what they stand to deliver in order td&enidne industry
not only viable but make reasonable profits

¢ identify various sections in tourism industry

e discuss purpose of management in tourism industry
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o discuss the effect of good management to the ingdust

3.0 MAINCONTENT

3.1 Management of Tourism

The previous units have highlighted the very fragted nature of the
business which we have referred to as tourisns # special industry
which takes care of leisure of people and providpportunities to
making money in different business world. Accorditm Stephen
(2009), tourism is a complex amalgam of busineas ¢bordinates and
work together to supply service and products teisbas consumers.

It should be noted that the vast array of busima®sest that are inter-
linked together in the production and delivery otrism products
largely operate for profit. According to Stepher0@Q), for them to
achieve this profit objective, they need managenerget it done. In
practical terms, tourism management involves haingsthe power
over resources (i.e. people, finance, technologlythe organisation) to
bring some degree of order to the tasks that meisiridertaken for the
organisation to function and achieve its objectives

Tourism business are organised internally into isieed areas such
sales and marketing department, human resourcesymicand finance
section, advertisement and public relations sectiwr these various
sections we have the lower teams made up of thalg:

. Front-line staff
. Team leaders
o Middle managers

All the above are responsible to the sectional séadwn as managers.
The managers are classified according to theirtfonal roles which
include the following:

Manager in-charge of accounts and finance

Manager in-charge of Human Resource and Administrat
Manager in-charge of projects

Manager in-charge of recreation

Manager in-charge of lodging, food and drinks

Manager in-charge of Booking

All these managers are responsible to senior mamageteam while the
senior management teams are responsible to theERkmutive Officer.
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3.2 Purpose of Management in Tourism

The major purpose of management in any organisaion ensure that
there is value for the money spent by tourist tp products put forward
for the tourist and their hospitality industriehieTmanagement goals of
managers in the tourism industries are usually seeprofit-driven but
could include the following:

I Profitability is the main goal of any business enterprigaus,
managers in most cases are advised to put in llesirto attract
customers in order to make more profit. In someesashe
workers are given target to enable them be promatedmain in
their service/employment.

i. Efficiency is needed in tourism industry in order the make it
worthwhile to attract tourist. This is done by atiog the most
cost-effective methods that will guarantee wortt eeduce cost.

iii.  Coordination is often the hallmark of a very good enterprise.
Thus, most tourism industry embark on efficient rc@ation to
impress their customers.

V. Raising public awareness is one of the most important job for
managers of tourism industry. The industry needsetpromoted
in the print and electronic media to enable thdsd have not
heard about such tourist centers to be aware.

V. Marketing is another important aspect of management that all
tourism industry aspires to recruit able hands smager. It so
central to tourism industry that most entreprersaek to get the
best for their industry.

vi.  Marketing mix is the mixture of controllable market variables
that the firm uses to pursue the sought level lefssm the target
market. The managers therefore use product forrualaprice,
promotion and place in their right mix to ensuratttheir
industry grow in the competitive world.

All the above are responsible to the sectional f&adwn as managers.
The managers are classified according to theirtfonal roles which
include the following:

Manager in-charge of accounts and finance

Manager in-charge of Human Resource and Administrat
Manager in-charge of recreation

Manager in-charge of lodging, food and drinks
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o Manager in-charge of Booking

Purpose of Management in Tourism is driven by the following
factors:

o Value for the money spent by tourist

. Profitability is the main goal of any business epitise.

o Efficiency is needed in tourism industry in order nake it
worthwhile to attract tourist

o Coordination is often the hallmark of a very good

o Raising public awareness is one of the most imporab for

managers of tourism industry.

Managing operational issuesin tourism business

Operational issues have traditionally dominated fbeus of most
service organisation centered on tourism, partiulavhere labour-
intensive operations exist. The highly seasonalureatof tourism
requires seasonal staff at resorts, airports, itelfcand for transport
operators. Seasonality shapes tourism demand foorsuener due to a
wide range of factors including the climate and iemment of the
origin and the attraction of the destination.

Managers wave pricing depending on the time ofybar as well as
peak and of-peak seasons. For example, pricingsésl by tourism
business to capitalise upon peak demand in poputamer months and
in less popular seasons like the autumn and wirltermost cases
management consider peak and off-peak seasons t&etméheir

products. There is increase in recruitment of staffing peak periods
and vice visa during the off-peak seasons.

Operational issues assume a dominant day-to-dag fot many

businesses, especially in places where large vduaietourists are
being managed, such as attractions. To ensure nio®ts flow and

organisation of these activities’ managers mustghde a great deal of
responsibility in managing the interactions witlsitors to front-line

staff. The area according to Stephen (2009) isnatemed operational
management and it focuses on five inter-relatedsanich are:

I Capacity is understanding the ability of the organisation to
produce something such as service

ii. Standards are those prevailing within the tourism sector sash
waiting times at an airport check-in or hotel rea@ap

iii.  Scheduling is the planning of work and use of the organisasion
physical and human resources
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V. Inventory is understanding the organization’s ability to meet
supply and demand.

V. Control ensures the operations are managed in an effiaiet
systematic manner and brings the planning, preparaand
readiness inherent in the four functions above auttons

SELF-ASSESSMENT EXERCISE

There is need for delegated responsibility in ®mrindustry. ldentify
such areas and describe them.

40 CONCLUSION

Management is very central in any organisation, asduch, it is not

different in tourism industry. The diverse natufécurism industry also

made management in it to also be diverse. Packagidgadvertisement
play significant roles in the tourism industry amdnagement often pay
special attention to it. The chapter shows that dhay of business
interest that are interlinked together in the paigin and delivery of

tourism products largely operate for profit. foutism to maximise

profit, they need management to get it done. Itsdbes by harnessing
people, finance, technology and entrepreneur tamce profitability.

50 SUMMARY

Management was defined and described in the coofetdurism with
particular reference to the front-line staff, ted@aders and middle
managers as well as senior staff managers. Thegeimpl management
in tourism was discussed as well as managing dpeedtissues in
tourism business.

6.0 TUTOR-MARKED ASSIGNMENT

1. Is there anything that required management in sourndustry, if
yes attempt and describe two areas.
2. Managers are classified according to their funetioroles in

hospitality industry. Is this appropriate in yowvroview?
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1.0 INTRODUCTION
This unit is the concluding part of this coursedaih attempts to
summarise the whole modules that covers fundanmserhltourism

industry.

20 OBJECTIVE

By the end of this unit, you will be able to:
o identify the major concerns of tourism.
2.0 MAIN CONTENT

3.1 A Recap of Main Concerns

This course is dedicated to fundamentals of tourism

o It actually covers the topical issues which areyvantral to the
basis of understanding tourism as a course of studyhe
university.

o In reading it, you need to ask yourself, why thexeso much
interest in tourism today?

o Your interest will further show you why people agovernment
are increasing getting involved in the busines®ofism.

o The course shows the major interest of tourism dsisiness

enterprise trying to make money from visitors irithpursuits of
pleasure or travel and trying to present a toursiter that will
provide satisfy the yearning of tourists during ith&isure
periods using both man-made and natural resourdetheo
environment.

o This course therefore tries to differentiate betwezrreation and
tourism, the scope and content of fundamentalofism, the
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global nature of tourism and reasons why tourisi leecome a
global phenomenon and how tourism has emerged msjar
leisure activity in both developed and developiagjons.

o The course also dealt with reasons why tourism bhesn
recognised as a major human activity which can beduto
improve a decaying health of people.

The Course also distinguishes between internatiarad domestic
tourism. It also shows the importance of tourisnaalobal scale and
discusses some of the reasons for its growth. Qtteery insights that
are fundamental in the business of tourism that been discussed
include the following:

Components of tourism

Types of tourism

Economic, political and social roles of tourism
Disadvantages, dangers and problems of tourism
Comparative analysis of Local and Global trendstaorism
industry.

Problems of the industry in developing economies

o Future of tourism and tourism of the future

The above sub-topics are very fundamental in tourredustry and they
have been introduced to you, as discussed abowsy. dite fundamental
and can easily be used to gain an insight to theldwof tourism
industry. It is therefore advised that further tendterials in the field of
tourism should be consulted to further deepen tteeviedge of students
in the field of tourism which is rapidly gainingaymd.

40 CONCLUSION
As earlier indicated, this unit is the concludingrtpof this course and

attempted to summarise the whole modules that sduedamentals of
tourism industry.

50 SUMMARY
As earlier indicated, this unit is the concludingrtpof this course and

attempted to summarise the whole modules that sduedamentals of
the tourism industry.
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6.0 TUTOR-MARKED ASSIGNMENT
Outline the challenges of the tourism industry.
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