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INTRODUCTION

JL S 842: Introduction to Web Publishing is a 3-credit unit course for
Master Students in Mass Communication. The couratemals have
been prepared in a very simple language for eadgrstanding. This
Course Guide gives you an overview of the courseterds. It also
provides you with information, the organisation aaduirements of the
course together with recommended texts.

Information technology has today reduced the witold global village
and this has also affected the production of repdmaterials. Thus, in
the days of information society, traditional booksjagazines,
newspapers and journals are not the only sourceasfafmation any
more. Electronic publications, which came with négchnologies,
create basis for fast and high quality informati@anvenient storage,
search and copying possibilities decide the stfen§this new media.
Web publishing has become common in scientific ighblg, where it
has been argued that materials like books, journadgazines, etc., are
in the process of being replaced by electronic iphlbslg. It is also
becoming common to distribute books, magazines, reevaspapers to
consumers through the Internet, a market that asviglg by millions
each year (Tech Terms.Com, n.d).

It has therefore become imperative for studentge@ally mass
communication students) to have knowledge of Weblighing. The
needed education start here and you can now piirgig@rously. Thus,
every student should be ready to acquire the krog@eof online
publishing.

COURSE AIMS

The aims are to equip you with the knowledge andewstanding of
how to publish online materials (online newspapearagazines, books
and journals). These broad aims will be achieved by

introducing you to the basic concept of publishing
introducing you to the meaning of Web

explaining the characteristics of Web

explaining the meaning of Web publishing

bringing into focus the different online publicati®
introducing to you the law and ethics of Web pubhg.



JLS 842 COURSE GUIDE

COURSE OBJECTIVES

To achieve the aims set out above,S 842 has an overall objective
apart from the specific objectives of the variotigdg units. The unit's
objectives are spelt out at the beginning of eankh in the four

modules. You are strongly advised to read them rbefmu start

working through the unit. You can as well conshérh regularly as you
progress with each unit.

Here are the wider objectives for the course ashalev By meeting
these objectives, you can count yourself as medtwegaim of the
course.

On successful completion of this course, you shbaldble to:

understand the meaning of publishing

understand the meaning of Web

trace the history of Web

identify the characteristics of Web

understand the meaning of Internet

understand what the Internet does

explain how the Internet moves data

differentiate between the Internet and World WidebN

explain how World Wide Web shows information froret
Internet

discuss the concept of Web publishing

trace the history of Web publishing

identify the advantages and disadvantages of Wbhsbing
highlight Web design and development process
describe the nature of e-books

explain the advantages and disadvantages of e-books
identify the categories of e-books

identify the types of e-books

describe the formats of e-books

explain how to create an e-book

discuss the meaning of e-journal

trace the history of e-journal

identify the type of e-journals

enumerate how to create an e-journal

differentiate between the meaning of e-newspaperd e-
magazines

discuss how e-newspapers and magazines work

o highlight how to create e-newspapers and magazines

o explain the functions of online publications
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explain the classification of law

explain the characteristics of law

define ethics

explain the purpose of ethics

trace the origin of ethics

identify and discuss the ethical principles
enumerate the ethical theories of Web publishing
identify the ethical values in Web publishing.

WORKING THROUGH THIS COURSE

To complete this course, you are required to réadstudy units and
other related materials. You will also need to utade practical

exercise under the supervision of your facilitatbine exercises are to
aid you bridge the gap between what obtains irckhgsroom with what
obtains in the publishing houses. At the end ofdberse, you will be

required to write and pass the final examination.

COURSE MATERIALS

The major materials you will need for this course: a

o Course Guide

o Study Units

o Assignment File
. Textbooks
STUDY UNITS

There are 11 Units divided into Four Modules irsttourse. They are:

Modulel General Introduction

Unit 1 The Meaning and Definitions of Publishigb
Unit 2 The Internet and the Web

Unit 3 Understanding Web Publishing

Module2 Materials Published On World Wide Web
Unit 1 E-Books

Unit 2 E-Journals

Unit 3 E-Newspapers and E-Magazines

Unit 4 Functions of Online Publications

Module3 Lawsof Web Publishing

Vi
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Unit 1 Understanding the Meaning of Law
Unit 2 Various Web Publishing Laws

Module4  Ethicsof Web Publishing

Unit 1 Understanding the Concept of Ethics
Unit 2 Ethical Principles
ASSESSMENT

An assessment file and a marking scheme will beenaadilable to you.
In the assessment file, you will find details of thork you must submit
to your tutor for marking. There are two aspectshaf assessment of
this course: the Tutor-Marked Assignment and thigtevr examination.
The marks you obtain in these two areas will mgkeaur final marks,
with the Tutor-Marked Assignment acting as your Wurous
Assessment (CA). The assignment must be submitg@ur tutor for
final assessment in accordance with the deadlirsgedstin the
presentation schedule and the assignment file.wdr& you submit to
your tutor for assessment will count for 30% of ytatal score.

TUTOR-MARKED ASSIGNMENT

You will have to submit a specific number of the\&As). Every unit in
this course has a Tutor-Marked Assignment. You bl assessed on
four (4) of them, but the best three performancesfthe (TMAS) will
be used for your 30% grading. When you have coragletach
assignment, send it together with the Tutor-MarAkedignment form to
your tutor. Make sure each assignment reaches tybair on or before
the deadline for submission. If for any reason gaanot complete your
work on time, contact your tutor for a discussiontloe possibility of an
extension. Extension will not be granted afterdhe date, unless under
exceptional circumstances.

FINAL EXAMINATION AND GRADING

The final examination will be a test of three houtdl areas of the

course will be examined. Find time to read thesualt over before your
examination. The final examination will attract 7@othe total course
grade. The examination will consist of questionsciwhieflect the kinds

of Self-Assessment Exercises and Tutor-Marked Awssent you have

previously encountered. And all aspects of the swvill be assessed.
You should use your time between completing the uag and taking

the examination to revise the entire course.

vii



JLS 842

COURSE MARKING SCHEME

COURSE GUIDE

The following table lays out how the actual counsark allocation is
broken down:

Assessment Marks
Assignment: Best three out of fouB0%
marked

Final Examination 70%
Total 100%

PRESENTATION SCHEDULE

The dates for submission of all assignments willcbemmunicated to

you.

COURSE OVERVIEW

Unit | Title of Work Weeks | Assignments
Activity

Module 1. General Introduction

1. Meaning and  Definitions  gfWeek 1 [ Assignment 1

Publishing/Web

2. The Internet and the Web Week|2 Assignment 2

3. Understanding Web Publishing Week|3 Assignment 3

Module 2: Materials Published on World Wide Web

1. E-Books Week 1| Assignment|1

2. E-Journals Week 4 Assignment 2

3. Online Newspapers and Magazines Week 3  Assighghe

4. Functions of Online Publications Week|4  Assigntie

Module 3. Laws of Web Publishing

1. Understanding the Meaning of Law Week 1 Assigminie

2. Various Web Publishing Laws Week[2 Assignment 2

Module 4. Ethics of Web Publishing

1. Understanding the Concept of Ethics Week 1 Assmnt 1

2. Ethical Principles Week 4  Assignment 2

3. Ethical Values Week 3 Assignment 3

viii
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HOW TO GET THE MOST FROM THIS COURSE

In distance learning programmes, the study unptace the university
lecture. That means you can read and work thropgkially designed
study materials at your own pace. This is one ef &éldvantages of
distance learning as long as you did not take thfoggranted. Let your
mind-set when you are reading the lecture to beséimee with that of a
listener to the lecturer in the classroom. In thene way a lecturer
might give you some reading to do, the study uglistyou where to
read in your materials. The only difference is thia lecturer is not
physically with you. You are provided exercisesltoat the appropriate
points, just as a lecturer might give you an irsslaxercise. Each of the
study units follows a common format. The first itésnan introduction
to the subject matter of the unit, and how a paldicunit is integrated
with the other units and the course as a wholet lexhis is a set of
learning objectives. These objectives let you kiwalmat you should be
able to do by the time you have completed the Urtiese learning
objectives are meant to guide your study. The marmaemit is finished,
you must go back and check whether you have adtignesobjectives.

If this is made a habit, then you will significanfirove your chances of
passing the course. The main body of the unit guigei through the
required reading from other sources. This will lisube from the set
books or from the reading section. The followingipractical strategy
for working through the course. If you run into amguble, telephone
your tutor right away. Remember that your tutoo$ js to help you.
When you need assistance, do not hesitate to mdlhak your tutor to
provide it.

I Read this Course Guide thoroughly, it is ybrat assignment.

. Organise a study schedule: Design a coukssveew to guide
you through the course. Note the time you are depleto spend
on each unit, and how the assignment relate taortits.

iii. Once you have created your own study saleddo everything
to stay faithful to it. The major reason why studefail is that
they get behind with their work. If you get intdfdiulties with
your schedule, please, let your tutor know befois too late to

help.

\Y2 Turn to Unit 1 and read the introductiondae objectives for
the unit.

V. Assemble the study materials: you wiledeyour set of books

and the unit you are studying at any point in tirhe.you work
through the units, you will know what source to swib for
further information.

Vi. Always keep in touch with your centre fop-to-date course
information carefully.
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vi.  Before the relevant dates of submissisirive to do your
assignment carefully. They have been designedlfyoe meet
the objectives of the course and, therefore, valphyou pass the
examination. Submit all assignments not later ti@ndates they

are due.

viii.  Regularly review the objectives for eastudy unit to confirm
that you have achieved them.

IX. Design a study plan and be sure to folibsirictly.

X. When you are confident that you have el a unit's

objective, you can move to the next unit. It is iadble to
precede unit-by-unit through the course and tryp&me your
study so that you keep yourself on target.

Xi. When you have submitted an assignmentydar tutor for
marking, do not wait for its return before startiog the next
unit. And when the assignment is returned, paynatie to your
tutor's comments, both on Tutor-Marked Assignmearirf and
also the written comments on the ordinary assigrimen

xii.  After completing the last unit, reviewethcourse and prepare
yourself for the final examination. Check that ywave achieved
both the unit objectives and course objectives.

FACILITATORSTUTORSAND TUTORIALS

Information relating to the tutorials will be proMad at the appropriate
time. Your tutor will mark and comment on your gssnents, keep a
close watch on your progress and on any difficsltiu might

encounter and provide assistance to yourself duttegcourse. You
must take your Tutor-Marked Assignment to the stoeliytre before the
due date (at least two working days are requir€dgy will be marked

by your tutor and returned to you as soon as ples<im your own, you

can constitute a private tutorial with your matesenable you share
ideas. Do not hesitate to contact your tutor. Ifi yeeed help, contact
your tutor if you:

o do not understand any part of the study units er dksigned
reading

o have difficulty with the exercises

o have a question or problem with an assignment ah wour
tutor’'s comments on an assignment or with the giadif an
assignment

) are not sure of up-to-date information or developima your
centre.

You should try your best to attend the tutorialBisTis the only chance
to have a face-to-face contact with your tutor godr classmates. It
enables you to have instant answers to questiahslzare opinion. You
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can raise any problem encountered in the courgewf study. To gain
the maximum benefit from course tutorials, prepareguestion list
before attending them. You will learn a lot fromrgpapating in the
discussion actively.

SUMMARY

This Course Guide gives you an overview of whatxtpect and what to
do in the course of this study. The course teagbasthe principles of
Web publishing. Web publishing requires certaincedures which you
need to understand. More so, there are legal dndakissues in Web
publishing; you have to understand them. Wishing gaccess in this
course, we hope that you will find it both interegtand rewarding.

Xi
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MODULE 1 GENERAL INTRODUCTION

Unit 1 The Meaning and Definitions of Publishinggi/
Unit 2 Internet and the Web
Unit 3 Understanding Web Publishing

UNIT 1 MEANING AND DEFINITIONS OF
PUBLISHING/WEB

CONTENTS

1.0 Introduction

2.0 Objectives

3.0 Main Content
3.1 The Meaning of Publishing
3.2 Understanding Web as a Concept
3.3 History of Web Publishing
3.4  Characteristics of Web

4.0 Conclusion

5.0 Summary

6.0 Tutor-Marked Assignment

7.0 References/Further Reading

1.0 INTRODUCTION

The term “publishing” in the broadest sense meaakimg something
publicly known. Historically, it refers to the igsg of printed materials,
such as books, magazines, periodicals, and the likenow also

encompasses issuing such materials in an electfonm. There is,

however, great latitude of meaning, because publisthas never
emerged, and cannot emerge, as a profession c@hypseparate from
printing on the one hand and the retailing of gihiatter on the other.
Publishing has become mandatory because knowledge thh be

disseminated to people across boundaries and drentiThrough

publishing, knowledge is created and transferredseweral people.
Through publishing, people are educated, informsagialised and
entertained. In this unit therefore, we are goingexamine publishing
and Web.

2.0 OBJECTIVES
At the end of this unit, you should be able to:

o explain the meaning of publishing
o discuss the meaning of Web
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o trace the history of Web
o identify the characteristics of Web.

3.0 MAIN CONTENT
3.1 The Meaning of Publishing

Publishing is simply referred to as the businesgprafession of the
commercial production and issuance of literatunégrmation, musical
scores or sometimes, recordings or art; it is tteezgss of production
and dissemination of literature, music or inforraati The foregoing
implies that publishing is the activity of makingarmation available to
the general public. In some cases, authors mapdie dwn publishers,
meaning, originators and developers of content plewide media to
deliver and display the content for the same.

Traditionally, the term refers to the distributiohprinted works such as
books and newspapers. With the advent of digitirmation systems
and the Internet, the scope of publishing has edgénto include
electronic resources, such as the electronic vessiof books and
periodicals, as well as micropublishing, Web siteegs, video game
publisher and the like. Thus, publishing includég tstages of the
development, acquisition, copy editing, graphicigiesproduction —
printing and its electronic equivalent, marketingdadistribution of

newspapers, magazines, books, literary works, ralusiorks, software
and other works dealing with information, includirige electronic
media. The foregoing implies that publishing is angans of making
information available to the public. The publishinghdustry

encompasses book, magazine, newspaper and digjitidmng.

3.2 Understanding Web as a Concept

The World Wide Web, commonly referred to as Web\@b site, is a
system of interlinked hypertext documents accessadthe Internet.
With a Web browser, one can view Web pages that cagyain text,
images, videos and other multimedia and navigatedsn them via
hyperlinks. A Web site is a set of related Web gagerved from a
single Web domain. A Web site is hosted on at least Web server,
accessible via a network, such as the Internet privaate local area
network through an Internet address known as addmifResource
Locator (URL). All publicly accessible Web sitedleotively constitute
the World Wide Web. As noted by Mitchel (n. d.)et?World Wide Web
consists of all the public Web sites connectedh&lhternet worldwide,
including the client devices, such as computers egltl phones, that
access Web content. The WWW is just one of manyiagipns of the
Internet and computer networks. WEBOPEDIA (n. thjes that a Web
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Is a system of Internet servers that support speci@rmatted
documents. The documents are formatted in a maduguage called
HTML (HyperText Markup Language) that supports $inko other
documents, as well as graphics, audio and vides.fil

3.3 History of Web

In 1980, Tim Berners-Lee, an independent contraatathe European
Organisation for Nuclear Research (CERN), Switzefla built
ENQUIRE as a personal database of people and softwarelspdaut
also as a way to play with hypertext; each new paiga@formation in
ENQUIRE had to be linked to an existing page. In 1984 BeyiLee
returned to CERN, and considered its problems dbrimation
presentation: physicists from around the world eeet share data, and
with no common machines and no common presentatifimvare. He
wrote a proposal in March 1989 for "a large hypdrigatabase with
typed links", but it generated little interest. Hisss, Mike Sendall,
encouraged Berners-Lee to begin implementing hesegy on a newly
acquired NeXT workstation. He considered severahew including
Information MeshThe Information Mindturned down as it abbreviates
to TIM, the WWW's creator's name) tine of Information(turned
down because it abbreviates to MOI which is "Me"Hrench), but
settled onWorld Wide WeljWikipedia, n. d.).

He found an enthusiastic collaborator in Robertlli@aj who rewrote
the proposal (published on November 12, 1990) andjist resources
within CERN. Berners-Lee and Cailliau pitched theleas to the
European Conference on Hypertext Technology ine&epér 1990, but
found no vendors who could appreciate their vismihn marrying

hypertext with the Internet (Wikipedia, n. d.).

By Christmas 1990, Berners-Lee had built all thelsmecessary for a
working Web: the HyperText Transfer Protocol (HTTB)9, the
HyperText Markup Language (HTML), the first Web wser (named
World Wide Web, which was also a Web editor), tinetHTTP server
software (later known as CERN httpd), the first Welerver
(http://info.cern.ch), and the first Web pages thascribed the project
itself. The browser could access Usenet newsgranpsFTP files as
well. However, it could run only on the NeXT; NieoPellow therefore
created a simple text browser that could run onoatnany computer
called the Line Mode Browser. To encourage useiwi@ERN, Bernd
Pollermann put the CERN telephone directory onvited — previously
users had to log onto the mainframe in order t& lgo phone numbers.
According to Tim Berners-Lee, the Web was mainlyemied in the
Building 31 at CERN (_46.2325°N 6.04509Bbut also at home, in the
two houses he lived in during that time (one inn€m| one in
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Switzerland). In January 1991, the first Web sexwmitside CERN itself
were switched on (Wikipedia, n. d.).

The first Web page may be lost, but Paul JonesNE4Chapel Hill in
North Carolina revealed in May 2013 that he has@ay®f a page sent
to him in 1991 by Berners-Lee which is the oldesbwn Web page.
Jones stored the plain-text page, with hyperlimksa floppy disk and
on his NeXT computer.

On August 6, 1991, Berners-Lee posted a short suynofathe World
Wide Web project on the alt.hypertext newsgroupisTtlate also
marked the debut of the Web as a publicly availad@evice on the
Internet, although new users only access it aftegust 23. For this
reason, this is considered the internaut's day. Woeld Wide Web
(WWW) project aims to allow all links to be madeaany information
anywhere. The WWW project was started to allow highergy
physicists to share data, news, and documentaWga. are very
interested in spreading the Web to other areas, hawihg gateway
servers for other data (Wikipedia, n. d.).

Paul Kunz from the Stanford Linear Accelerator @enisited CERN in
September 1991, and was captivated by the Web.rélegbt the NeXT
software back to SLAC, where librarian Louise Adddapted it for the
VM/CMS operating system on the IBM mainframe asaywo display
SLAC’s catalog of online documents; this was thestfiwWeb server
outside of Europe and the first in North AmericaeTwww-talk mailing
list was started in the same month. An early CERIEted contribution
to the Web was the parody band Les Horribles Casetwhose
promotional image is believed to be among the Wedsfive pictures
(Wikipedia, n. d.).

3.4 Characteristics of Web

The World Wide Web has inherent properties thatrattarise its
expressive  possibilities. The characteristics afrd/ Wide Web as
identified by VITODIBARI.COM (n. d.) are:

1. Unbound in space/time Information provided on the Internet is
available every day, around the clock, and arourel world,
pending network operation.

2. Bound in use of Context Web-based hypertext fosters
associations among works through links, giving tis networks
of meaning and association among many informatioumces that
may be scattered across the globe and written Iy mathors.

3. Distributed, non-hierarchical: The Web's technical organisation
as an application using the Internet for a clsa/er model
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10.

11.

12.

13

influences the disintegration of user focus onrglsi outlet for
experiencing content.

The Web is a platform:We have gone from installable software
on our PC, to software-services that are accessibli@e. All
data and software is now available online.

The Web is functionality: The Web aids in the transfer of
information and services from Web sites.

The Web is simple:lt facilitates the access and usage of Web
services using user-friendly interfaces.

The Web is light: The models of development, the processes and
the models of business become light. The lightmesssociated
with the ability to share of information and seesawvith ease and
made possible through the implementation of intaitmodular
elements.

The Web is socialPeople create the Web, “populate the Web”,
by socialising and gradually moving members from gysical
world to the online world.

The Web is flow: The users are seen as co-developers, while
Web 2.0 remains in “perpetual beta”, where it remat the beta
development stage for an indefinite period of time.

The Web is flexible:The software is on a more advanced level
because it enables access to previously unavaildigéal
content. This idea is similar to the Long Tail cept, which
focuses on the less popular content that couldormtiously be
accessed.

The Web is mixableThe expansion of codes in order to modify
Web applications allows individuals who are not es=arily
computer professionals to mix different applicas in order to
create new ones.

The Web is patrticipatory: Web 2.0 has adopted a structure of
participation that encourages users to enhanceapipdication
while they use it, instead of keeping it rigid aswhtrolled.

The Web is in our hands:lIts increased organisation and
characterisation of information emphasises its r-trgendly
interaction through deep linking. Thanks to pheeoan such as
social tagging, information is always more and measily
available (VITODIBARI.COM, n. d.).

SELF-ASSESSMENT EXERCISE

Publishing has to do with passing messages toge landience.
Discuss.

The Web is unbound in space and time; what areother
characteristics of Web?
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4.0 CONCLUSION

Publishing is a means through which messages aredado a large
audience. Books, newspapers, magazines and jouraas often
published thereby, passing information across eoatidience-members.
As the popularity of the Internet increases, pedq@@eome more aware
of its colossal potential. The World Wide Web (WWW)a product of
the continuous search for innovative ways of slgarinformation
resources. People have dreamt of a universal ird#tom database since
late 1940s. In this database, not only would thia dee accessible to
people around the world, but it would also easik ko other pieces of
information, so that only the most important datauld be quickly
found by a user.

5.0 SUMMARY

In this unit, we examined publishing as a concégking at several
definitions. Publishing is seen as the communicaid information
through newspapers, magazines, books, journals,tledigh digital
means. The unit also examined Web as a concept. ufiite also
appraises the historical genesis of Web and theacteistics of Web. It
is therefore imperative for readers to be ablertdeustand the concept
of publishing, Web and history of publishing.

6.0 TUTOR- MARKED ASSIGNMENT

Briefly explain the meaning of publishing.
What do you understand by the term “Web”?
Trace the history of Web.

Elaborately discuss the characteristics of Web.

PoNPE

7.0 REFERENCES/FURTHER READING
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changed, have  you? http://www.vitodibari.com/en/ten-
characteristics-web-20-internet-changed.html

WEBOPEDIA (n. d.). World Wide Web
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UNIT 2 INTERNET AND THE WEB
CONTENTS

1.0 Introduction
2.0 Objectives
3.0 Main Content
3.1 The Meaning of Internet
3.2 What does the Internet Do?
3.3 How the Internet moves Data
3.4 Differences between the Internet and the Web
3.5 How the World Wide Web shows Information frahe
Internet
4.0 Conclusion
5.0 Summary
6.0 Tutor-Marked Assignment
7.0 References/Further Reading

1.0 INTRODUCTION

The two terms “Internet” and “World Wide Web” haveeen used
interchangeably ever since the Internet itself beraa household
“utility” as common as electricity or cable TV. Ree talk about
“surfing the Web” and “searching the Internet” likee two terms are
one and the same. The World Wide Web and the lateare not the
same. You might be shocked, but that is the false hternet and the
World Wide Web have become integral parts of ouedi For some,
going online is the first thing you do when you wakp and the last
thing you do before going to bed. But how they @ifeerent and how
they work together is the focus of this unit. TheNd Wide Web is the
information, in the form of Web sites that is founid the Internet. This
therefore introduces one of the most significambirations of the past
half century — the Internet. In this unit, the hmiet is defined, and the
history of the Internet is detailed. This unit eljppadiscusses the
differences between the Internet and World Wide Web

2.0 OBJECTIVES
At the end of this unit, you should be able to:

enumerate the meaning of Internet

explain what the Internet does

explain how the Internet moves data

differentiate between the Internet and World WidebN

enumerate how World Wide Web shows information frim
Internet.
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3.0 MAIN CONTENT

3.1 The Meaning of Internet

The Internet is a global computer network providiagvariety of

information and communication facilities, consigtiaf interconnected
networks, using standardised communication progocdhe Internet,
according to Agba (2002:253) is the most technalalfy advanced
medium of communication. It is a multimedia infaton

superhighway that facilitates business, sportstipsl entertainment and
other endeavours across international boundaries. d technological
revolution of monumental capabilities. In fact,ist the information
revolution that has turned the world into a “globdlage”. It is man’s

most ambitious attempt to miniaturise the phygutahet, earth.

Internet, according to Asemah (2011), is an elextranedium, which
today is connecting the whole world with the helptlee computers.
Internet consists of large amount of data that loaraccessed by the
various users and because of this; it is also nederto as the
‘Information Superhighway’ of the world. With theslp of the Internet
one can easily be in touch with anyone in the whabeld by sending
electronic mail, by chatting etc., travel bookingsn be made very
easily, one can order books or buy anything onlinesimple terms, it
can be said that Internet provides a very stromgection or network
between computers globally; bringing people and twerking close to
each other (Information Technology, 2013). The rimt¢ is not a
personal property of any one i.e. it is not owngdamyone, which
allows individuals and the various organisationgéb connected to any
other server or any other user. Internet has becaunk an important
and defining tool in today's competitive and marketiented
environment that it helps a lot in getting businassl making money
(Information Technology, 2013).

The Internet has become a world-wide tool of infation dissemination
and communication. It has had profound impact adamic, social and
business communication. It has destroyed time, espa geography.
One of the features of the Internet that readilyeaiises its democratic
potential is its openness. Anybody with a compui@nnected to the
information superhighway is a potential creator ahsiseminator of
information, and can obtain information from otlseurces without any
barrier. It allows equal opportunity for all pargants to share
information. The Internet is a vast library holdimgst amount of
materials from diverse sources - government, catpobodies, non-
governmental organisations, academic institutiom$iyidual on almost
all subjects, issues and interests. All these nadgelare accessible
theoretically by anybody. It is established mordess as cooperative,
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non-hierarchical and uncontrollable system of comication. It is
designed to facilitate the sharing of informatiatvieen individuals and
among groups. It is an interactive medium. The dempand
multifarious nature of the Internet is described Mgrris and Ogan
(1996:42), cited in Asemah (2011) thus:

Internet communication takes many forms; from WaNale
Web pages operated by major news organisationssemei
groups discussing folk or music to E-mail messag@eng
colleagues and friends. The Internet's communiocatarms

can be understood as a continuum. Each point in the
traditional model of communication process carfact, vary
from one to a few-many on the Internet. Sourcesthef
messages can range from one person in E-mail
communication, to a social group in a Listserv mebet
group to a group of professional journalists in Wowide
Web page. The messages themselves can be trabitiona
journalistic news stories created by a reporter addor,
stories created over a long period of time by mp@gple, or
simply conversations, such as in an internet Reldat
group. The receivers, or audiences, of these messagn
also number from one to potentially millions, andyhor may

not move fluidly from their role as audience-mensbé¢o
producers of messages.

With its multifarious features and uses, the Inténprovides a unique
forum for anybody to be both a producer and conswheformation.
It allows for the ‘free’ flow of information withduany form of barrier
currently suffered by the ‘old’ media. The Internsbmetimes called
simply "the Net," is a worldwide system of computegtworks - a
network of networks in which users at any one capuan, if they
have permission, get information from any other patar and
sometimes, talk directly to users at other computémwas conceived by
the Advanced Research Projects Agency (ARPA) of the.
government in 1969 and was first known as the ARB#ANhe original
aim was to create a network that would allow usefrsa research
computer at one university to be able to "talk ie§earch computers at
other universities. A side benefit of ARPANet'sigasvas that, because
messages could be routed or rerouted in more thandoection, the
network could continue to function even if partsitoivere destroyed in
the event of a military attack or other disastesyge, 2008).

Today, the Internet is a public, cooperative, aelfsustaining facility
accessible to hundreds of millions of people wortty Physically, the
Internet uses a portion of the total resourceshef durrently existing
public telecommunication networks.
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3.2 What Does the Internet Do?

The Internet has one very simple job; to move cdemeed information
known as data, from one place to another. The mashihat make up
the Internet treats all the information they hanidleexactly the same
way. In this respect, the Internet works a bit like postal service.
Letters are simply passed from one place to anotlttematter who they
are from or what messages they contain. The jabeofmail service is to
move letters from place to place, not to worry dbehy people are
writing letters in the first place; the same appli® the Internet
(Woodford, 2013).

Just like the mail service, the Internet's simpficneans it can handle
many different kinds of information helping peoptedo many different
jobs. It is not specialised to handle e-mails, Vjgalges, chat messages,
or anything else: all information is handled eqgualhd passed on in
exactly the same way. Because the Internet is splgi designed,
people can easily use it to run new applicatioesy things that run on
top of the basic computer network. That is why, witeo European
inventors developed Skype, a way of making telephealls over the
Net, they just had to write a programme that cauich speech into
Internet data and back again. No-one had to relidentire Internet to
make Skype possible (Woodford, 2013).

3.3 How the Internet Moves Data

There are two basic ways through which the Intecaetmove data. The
two basic ways as identified by Woodford (2013} are

Circuit Switching: Much of the Internet runs on the ordinary public
telephone network, but there is a big differencéawben how a
telephone call works and how the Internet carriag.dlf you ring a
friend, your telephone opens a direct connectioairguit between your
home and theirs. If you had a big map of the wordgwtelephone
system and it would be a really big map, you cdh&bretically mark a
direct line, running along lots of miles of cabédl, the way from your
phone to the phone in your friend's house. Fopag s you are on the
phone, that circuit stays permanently open betweem two phones. If
you think about it, circuit switching is a reallyefficient way to use a
network. All the time you are connected to youerid’s house, no-one
else can get through to either of you by phone.

10
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Packet Switching: The Internet could, theoretically, work by circuit
switching and some parts of it still do. If you leaa traditional "dialup”
connection to the Net, you are using circuit switghto go online. You
will know how maddeningly inefficient this can bido-one can phone
you while you are online; you will be billed for ey second you stay
on the Net; and your Net connection will work relaty slowly. Packet
switching is much more efficient than circuit svhiteg. You do not
need to have a permanent connection between thelaees that are
communicating, for a start, so you are not blockamgentire chunk of
the network each time you send a message. Manyl@eap use the
network at the same time and since the packetsfloan by many
different routes, depending on which ones are gsietr busiest, the
whole network is used more evenly, which makesgigcker and more
efficient communication all round.

3.4 Differences between WWW and Internet

Many people use the terms Internet and World WidebWoér just the
Weh interchangeably, but the two terms are not symwus. The
World Wide Web is a global set of documents, images other
resources, logically interrelated by hyperlinks areferenced with
Uniform Resource lIdentifiers (URIs). URIs symboligaidentifies
services, servers, and other databases and thendatsiand resources
that they can provide. Hypertext Transfer Protq¢bI TP) is the main
access protocol of the World Wide Web, but it idyoone of the
hundreds of communication protocols used on therhet. Web
services also use HTTP to allow software systemsotomunicate in
order to share and exchange business logic and data

The Internet is a global system of interconnectethmuter networks
that use the standard Internet protocol suit€R/IP) to serve several
billion users worldwide. It is aetwork of networkghat consists of
millions of private, public, academic, business,d agovernment
networks, of local to global scope, that are linksgda broad array of
electronic, wireless and optical networking teclg@s. The Internet
carries an extensive range of information resouaceisservices, such as
the inter-linked hypertext documents of the Worlidé&vweb (WWW),
the infrastructure to support e-mail, and peerdermetworks.

Most traditional communications media includingefgione, music,
film, and television are being reshaped or redefibg the Internet,
giving birth to new services such as Voice oveelnét Protocol (VolP)
and Internet Protocol Television (IPTV). Newspapeopk and other
print publishing are adapting to Web site technglogr are reshaped
into blogging and Web feeds. The Internet has exabhd accelerated
new forms of human interactions through instant sagsg, Internet
forums, and social networking. Online shopping hasmed both for

11
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major retail outlets and small artisans and tradBusiness-to-business
and financial services on the Internet affect symblains across entire
industries.

The Internet’s precursor as noted by Arrindell &ydter (2013) began
as a U.S. military project in the 1950’s. It wadlexh ARPAnet and
eventually came online when it connected four ursig computers in
1969. Arrindell and Lyster (2013) further notedtthg 1984, it linked
1000 computers and was renamed the Internet,irf@rconnected
nework. And by 2012, the Internet had grown to 8.llidsn connected
devices. While the Internet is the hardware madeoligwomputers,
servers, switches, and routers that contain datakow it to travel, it is
also the software and communication protocols #ikiws different
computers and networks to communicate. That makas‘network of
networks.”

The Internet is named for "interconnection of cotepunetworks". It is
a massive hardware combination of millions of peadpbusiness, and
governmental computers, all connected like road$ lmghways. The
Internet started in the 1960s under the originanea'ARPAnNet".
ARPAnNet was originally an experiment in how the Wiitary could
maintain communications in case of a possible mud#&ike. With time,
ARPAnet became a civilian experiment, connectingivensity
mainframe computers for academic purposes. As palscomputers
became more mainstream in the 1980s and 1990dntbmet grew
exponentially as more users plugged their computdcsthe massive
network. Today, the Internet has grown into a pulsipider-web of
millions of personal, government, and commerciaimpaters, all
connected by cables and by wireless signals.

No single person owns the Internet. No single gowvent has authority
over its operations. Some technical rules and harellsoftware
standards enforce how people plug into the Interpet for the most
part, the Internet is a free and open broadcastiumedf hardware
networking.

The World Wide Web or "Web" on the other hand, isnassive

collection of digital pages: that is large softwatdset of the Internet
dedicated to broadcasting content in the form oMt Tpages. The Web
is viewed by using free software called Web browSénce it came to
existence in 1989, the Web is based on hypertarster protocol, the
language which allows you and me to “jump" (hypedito any other

public Web page. There are over 65 billion publiepages on the
Web today (Gil, n.d.). This perhaps explains whys®ell (n.d.) states
that the World Wide Web is a part of the Interng¢signed to allow
easier navigation through the use of graphical useFrfaces and
hypertext links between different addresses.

12
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The World Wide Web allows users to access the médion on the

Internet by displaying web pages on a browser. Bemers-Lee created
the Web in 1989, and in 1991 the first web pagetviga. There are

now almost 650 million Web sites in the world. Thtlee Web is just

one type of traffic on the Internet. Email, viddwat; gaming, and many
other types of data are like different kinds of icéds that travel and rely
on the infrastructure of that superhighway callé@ tnternet. The

foregoing implies that the World Wide Web (WWW)jist one of the

features of the internet. WWW involves a graphiogbertext based
multimedia medium. This implies that it allows lsihd motion pictures

and text presentations which can be made to sai®ws dimensions.
The World Wide Web is a location on the Internebeiie are lots of

information on WWW thus, researchers can get lotmaterials on

WWW. The researchers use the search tool or thelseagine. These
messages may be in form of text, graphics, videotnjals, etc. Each
person has a designated mailbox that stores messageby other users
(Asemah, 2011).

The most widely used part of the Internet is therld/@Vide Web, often

abbreviated as "WWW" or called "the Web". Its ocartgting feature is
hypertext, a method of instant cross-referencimgmost Web sites,
certain words or phrases appear in text of a diffecolour than the rest;
often this text is also underlined. When you setewt of these words or
phrases, you will be transferred to the site orepthgit is relevant to this
word or phrase. Sometimes there are buttons, imageportions of

images that are "clickable." If you move the paind®er a spot on a
Web site and the pointer changes into a handjntisates that you can
click and be transferred to another site (Rous@8p0Using the Web,
you have access to millions of pages of informatMfeb browsing is

done with a Web browser, the most popular of whacd Microsoft

Internet Explorer and Netscape Navigator. The appea of a

particular Web site may vary slightly, depending tbhe browser you

use. Also, later versions of a particular browger able to render more
"bells and whistles" such as animation, virtualitgasound, and music
files, than earlier versions (Rouse, 2008).

3.5 How the World Wide Web shows Information from the
Internet

To get to a Web site, you have totype in its Weblrasls or Uniform
Resource Locator, better known as a URL, into a Welwser. Entering
the URL sends a request to a domain name servédN&, to access
that Web site’s server. Like a translator, the Dd¢8verts the URL into
an IP address. Every server and computer connéxtiéek Internet has
an IP or Internet protocol, address. You could tgpelP address into

13
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your browser, but IP addresses can change, argl nmiuch easier to
remember an address like yahoo.com.

After the DNS tells your computer that the Web ggecorrect IP
address, your computer can then directly contactWeb site’s server.
The Web site’s server responds to the request emdisshe information
back to your computer. Your computer's Web browsenverts the
information into a readable form. That is the Wéb gou see on your
computer screen.

SELF-ASSESSMENT EXERCISE

I What do you understand by the term Internet?
. Mention at least five importance of the Internet
1 Show how the Internet moves data.

4.0 CONCLUSION

Global communication is easy now, thanks to anidately linked

worldwide computer network that we call the Intérria less than 20
years, the Internet has expanded to link up aroud0 different

nations. Even some of the world’s poorest develpmiations are now
connected. This development has been facilitatedhbylnternet; the
Internet is however different from the WWW.

5.0 SUMMARY

In this unit, we examined the relationship betwé®a Internet and the
Web. The Internet is a collection of standalone goi@rs and computer
networks in companies, schools and colleges, afidty linked together,
mostly using the telephone network. The Internet e World Wide

Web have a whole-to-part relationship. The Interietthe large

container and the Web is a part within the contaifie be technically
precise, the Net is the restaurant, and the Wéleisnost popular dish
on the menu. The Internet and the Web work togethgrthey are not
the same thing. The Internet provides the undeglginucture, and the
Web utilises that structure to offer content, doeats, multimedia, etc.

6.0 TUTOR-MARKED ASSIGNMENT

1. The Internet and World Wide Web are not the same.ybu
agree?

2. The World Wide Web is independent on the Interdetke a
position on this assertion.

3. Briefly discuss how the World Wide Web shows infatran
from the Internet.
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1.0 INTRODUCTION

In these days of information society, traditionaloks, magazines,
newspapers and journals are not the only sourcasfafmation any

more. Electronic publications, which came with néechnologies,

create basis for fast and high quality informati@mnvenient storage,
search and copying possibilities decide the streogithis new media.
Web publishing has become common in scientific ighblg, where it

has been argued that materials like books, magazjoernals, etc, are
in the process of being replaced by electronic iphlslg. It is also

becoming common to distribute books, magazines, reewispapers to
consumers through the Internet, a market that esvigig by millions

each year (Tech Terms.Com, n.d.). Market researgbests that half of
all magazines and newspaper circulation will be digital delivery by

the end of 2015 and that half of all reading in #fanost part of the
world will be done without paper by 2015. Web aattonic publishing
is increasingly popular in works of fiction, as wak with scientific

articles. Electronic publishers are able to provadeck gratification for

late-night readers, books that customers mighth®o@ble to find in
standard book retailers and so on and so forth. [@VNthe term

"electronic publishing or Web publishing" is primgrused today to
refer to the current offerings of online and Welsdzh publishers, the
term has a history of being used to describe theeldpment of new
forms of production, distribution and user interactin regard to
computer-based production of text and other interacmedia (Tech
Terms.Com, n.d.)n this unit, we are going to have an overvieWw\sb

publishing.
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2.0 OBJECTIVES
At the end of this unit, you should be able to:

enumerate the concept of Web publishing

trace the history of Web publishing

identify the advantages and disadvantages of Wbkhsbing
discuss the Web Design and development process.

3.0 MAIN CONTENT

3.1 Whatis Web Publishing?

Web publishing is also called online publishingisisimply the process
of publishing content on the Internet. It includgeating and uploading
Web sites, updating Web pages and posting blogsneon{Tech
Terms.Com, n. d.). The published content may ireltekt, images,
videos and other types of media. It may be se¢heaprocess of posting
or publishing information on the Internet. It invek creating and
uploading Web sites, restoring Web sites postind @@mmenting on
blogs. All these may include videos, images, ssyigbcumentaries and
other categories of media content. Web publishintherefore, seen as
the act of creating a Web domain in which informatis shared with
others that access the site. This can be donedayirng a Web page and
putting the desired information, ranging from bgokswewspapers,
magazines, journal articles, etc.

Web publication is arranged computer informationWeb publishing,
material is produced and stored electronicallyheatthan in print.

Whenever users display, present or “post” any amitauditory or visual
media on to the World Wide Web, it can be said taey “publishing”

electronic content. Most traditional newspapers amabazines today
publish in an electronic form on the Web where ascis typically

“free” or available through a free membership. katgly electronic
publishing is referring to production of electrofiooks. It is however
worthy to note that posting updates on social ngiimg Web sites like
Facebook and Twitter is generally not consideredbVpeblishing.

Instead, Web publishing generally refers to uplogdiontent to unique
Web sites. Then electronic publishing could mean:

a. production and distribution of new works, whigte appearing
for the first time in electronic format.
b. providing electronic text versions of previgupublished works

(such as classic literature, non-copyrighted maleor works
that have entered the public domain), either onbneon CD-
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ROM, or offering an electronic version of a bookatthis
simultaneously being produced in print.

Electronic publications should have several impurtaatures:

I Convenient navigation

. Information control

iii. Search possibilities

\Y2 Identification number (ISSN, ISBN, DOI, etc.).

Electronic publications are being registered inNStd ISBN agencies,
just as in the traditional publications. They hatee be registered
independently from their  “traditionally” publisheshalogue.

3.2 Advantages of Web Publishing
There are several advantages of Web publishingngrtieem are:

Editing: Editing is a plus involved in online publishing. rFihe most

part, editing should and does occur before the isswe goes online.
However, we have all come across several typosim gocuments of
any kind that were not caught before the publicatias sent off to the
printer. In online publishing, there is no "“fingdtoduct. Errors can be
corrected in a matter of minutes or seconds evhis. implies that even
when the publication is already online, there mndor editing.

Traffic: Online publishing through blogs, lenses and artidlarketing
are well known as tools for bringing traffic to ydanding pages and/or
home pages. This traffic is your viewing audienidee more traffic you
get, the greater the opportunity you have to gaw members for your
mailing lists, new subscribers for your blogs aadsks. The ultimate
goal, of course, is to make more sales. Theseuatarjethods that often
lead to sales.

It is easy: It is quite easy to learn how to publish electrafiic and
necessary equipment can be obtained without diffesu

It is much faster: It can take months to publish traditional “paper”
book; it is possible to publish electronically iays$ or even hours.

It is less expensiveOnce you have software and knowledge necessary
for work, you can publish lots of various materialghout almost any
additional costs.

It can use multimedia and varying format options: An electronic
book or e-journal can have a variety of multimeeliaments to add to

18



JLS 842 MODULE 1

the experience. Such elements might include mgsaphics, animation,
audio, or interactivity-clickable features. Downdiadle formats for
hand readers often include different fonts, a hggitér, post-it notes, a
"clickable" table of contents, and bookmarking dali#es.

It will be available internationally: Electronic editions can be accesses
from any part of the world and read from any corepebnnected to the
Internet (Tech Terms.Com, n.d).

3.3 Disadvantages of Web Publishing
Web Publishing has the following disadvantages:

Profits: It remains difficult to make any money off of ordipublishing.

Most publications online right now are free to readand are merely
charging for ad space. However, some are attemptiingequire

subscriptions. Much still seems up in the air inm® of what standard
might come out of online publishing. It is a newden and people
using it are still in the stages of trial and error

Marketing: Although there are no or few distribution costs doiline
publishing, it does take a bit of marketing to geople to your site. You
must register your publication with as many seambines as possible
and often, this entails a cost. However, if thisas done, no one will be
able to find your site. This process needs to kergregular attention as
your description or focus changes and as new seangines are
introduced. Also, other sites that have agreedhtotb yours need to be
regularly contacted to make sure that link will smon their site.

Audience: Audience is a category that can be considered dq@tifo and
a con for online publishing. While your audiencenc limited to only
those hit in your distribution efforts, it is alsot the dedicated group of
readers that most print publications can count $a, while your
publication may be more widely available, that dowd mean that
people are reading it. It is more difficult to deténe your readership in
online publications. First, you cannot know the dgnaphics of your
readers as easily as you might with print. Somepleebave attempted
to stick with the subscription method to alleviatane of this problem,
but then readership often goes down because readersften get the
same information elsewhere for free on the Internet

Consumer reluctance to read onlineWhile the popularity of e-books
and e-journals is growing steadily, many consunaeesstill reluctant to
read onscreen or to add the cost of printing a lmokne’s own paper
and with one’s own toner. Regardless of age, geodeexperience,
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almost everyone finds it more difficult to readrfra screen than from
paper (Tech Terms.Com, n.d.).

3.4 The Web Design and Development Process

Web development follows some stages; let us quicktgmine the
stages:

Information Gathering: The first step in designing a successful Web
site is to gather information. Many things need ki@ taken into
consideration when the look and feel of your s#teclieated. This first
step is actually the most important one, as it Ive® a solid
understanding of the company it is created forinitolves a good
understanding ofou. What your business goals and dreams are and
how the Web can be utilised to help you achieves¢hgoals. It is
important that your Web designer start off by aglaniot of questions to
help him understand your business and your need3Nieb site (Bolby,
2008).

Certain things to consider are:

. What is the purpose of the site?

. What do you hope to accomplish by building this Vééb? Two
of the more common goals are either to make momeghare
information.

. Is there a specific group of people that will hgtpu reach your
goals? It is helpful to picture the “ideal” persgou want to visit
your web site. Consider their age, sex or interebts will later
help determine the best design style for your site.

. What kind of information will the target audience lmoking for
on your site?

Planning: Using the information gathered from phase ones time to
put together a plan for your Web site. This is et where a site map
Is developed. The site map is a list of all maipidcareas of the site, as
well as sub-topics, if applicable. This serves aguade as to what
content will be on the site, and is essential teettging a consistent,
easy to understand navigational system. The endafsthe Web site
(customers) must be kept in mind when designing gite. These are,
after all, the people who will be learning aboutiyservice or buying
your product. A good user interface creates an asgvigate Web site
and is the basis for this (Bolby, 2008uring the planning phase, your
Web designer will also help you decide what tecbgiels should be
implemented. Elements such as interactive fornrmnecerce, flash, etc.
are discussed when planning your Web site.
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Design: Drawing from the information gathered up to th@n, it is
time to determine the look and feel of your sitarget audience is one
of the key factors taken into consideration. A siteed at teenagers, for
example, will look much different from the one me#&or a financial
institution. As part of the design phase, it isoalsnportant to
incorporate elements such as the company’s logootours to help
strengthen the identity of your company on the Vggb. Your Web
designer will create one or more prototype designsyour Web site.
This is typically a .jpg image of what the finalsign will look like.
Often times, you will be sent an email with the kogps for your Web
site, while other designers take it a step furthegiving you access to a
secure area of their Web site meant for customersigw work in
progress (Bolby, 2008Either way, your designer should allow you to
view your project throughout the design and develept stages. The
most important reason for this is that it gives ybe opportunity to
express your likes and dislikes on the site design.this phase,
communication between both you and your designerusial to ensure
that the final Web site will match your needs aasté. It is important
that you work closely with your designer, exchaggideas, until you
arrive at the final design for your Web site. Thaevelopment can
begin.

Development: The developmental stage is the point where the ¥iteb
itself is created. At this time, your Web designell take all of the
individual graphic elements from the prototype ars@ them to create
the actual, functional site. This is typically ddomg first developing the
home page, followed by a “shell” for the intericages. The shell serves
as a template for the content pages of your sitét eontains the main
navigational structure for the Web site. Once thedlshas been created,
your designer will take your content and distribmtdaroughout the site,
in the appropriate areas. Elements such as integacontact forms,
flash animations or ecommerce shopping carts ameimented and
made functional during this phase, as well. Thisirentime, your
designer should continue to make your in-progressb Bite available to
you for viewing, so that you can suggest any acldi changes or
corrections you would like to have done. On thehmecal front, a
successful Web site requires an understanding ofht-end Web
development. This involves writing valid XHTML / G&Scode that
complies with current Web standards, maximisingctiomality, as well
as accessibility for as large an audience as peg8blby, 2008).

Testing and Delivery: At this point, your Web designer will attend to
the final details and test your Web site. They wa#it things such as the
complete functionality of forms or other scripts, well last testing for
last minute compatibility issues (viewing differesscbetween different
Web browsers), ensuring that your Web site is opedhto be viewed
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properly in the most recent browser versions. AdyWdeb designer is
one who is well versed in current standards for &g design and
development. The basic technologies currently wwed XHTML and
CSS (Cascading Style Sheets). As part of testiogr gesigner should
check to be sure that all of the code written fouryWeb site validates.
Valid code means that your site meets the curreab \@levelopment
standards — this is helpful when checking for isssach as cross-
browser compatibility as mentioned above (Bolbyp@0 Once you
give your Web designer final approval, it is tinedeliver the site. An
FTP (File Transfer Protocol) programme is usedpioad the Web site
files to your server. Most Web designers offer donmame registration
and Web hosting services as well. Once these atshane been setup,
and your Web site uploaded to the server, theskitelld be put through
one last run-through. This is just precautionapycanfirm that all files
have been uploaded correctly, and that the sit¢ireges to be fully
functional (Bolby, 2008).

Maintenance: The development of your Web site is not necessarily
over, though. One way to bring repeat visitors ¢arysite is to offer
new contention a regular basis. Most Web desigwdrde more than
happy to continue working together with you, to afgdthe information
on your Web site. Many designers offer maintenapeekages at
reduced rates, based on how often you anticipatengpachanges or
additions to your Web site (Bolby, 2008). If yolefar to be more hands
on, and update your own content, there is sometbaltpd a CMS
(Content Management System) that can be implemetgadur Web
site. This is something that would be decided ugaring the planning
stage. With a CMS, your designer will utilise oelisoftware to develop
a database driven site for you (Bolby, 2008). A Viédk driven by a
CMS gives you the ability to edit the content areashe Web site
yourself. You are given access to a back-end adimative area, where
you can use an online text editor (similar to aimarsion of Microsoft
Word). You will be able to edit existing contentstlway or if you are
feeling more adventurous, you can even add newspage content
yourself. The possibilities are endless. It islgeap to you as far as how
comfortable you feel as far as updating your owrb\&iée. Some people
prefer to have all the control so that they can enardates to their own
Web site the minute they decide to do so. Othesfepito hand off the
Web site entirely, as they have enough tasks od-hihat are more
important for them to handle directly. That is wdhehe help of your
Web designer comes in, once again, as they canotaiethe Web site
maintenance for you. One less thing for you todalways a good thing
in these busy times (Bolby, 2008)ther maintenance type items include
SEO (Search Engine Optimisation) and SES (SearclyinEn
Submission). This is the optimisation of your Wete svith elements
such as title, description and keyword tags whielp byour Web site
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achieve higher rankings in the search enginespiédously mentioned
code validation is something that plays a vitalkerat SEO, as well
(Bolby, 2008). There are a lot of details involvied optimising and
submitting your Web site to the search enginess i&a very important
step, because even though you now have a Webysiieneed to make
sure that people can find it (Bolby, 2008).

SELF-ASSESSMENT EXERCISE

I Explain the concept “Web publishing”.
. What are the advantages of Web publishing?
1 What are the disadvantages of Web publishing?

4.0 CONCLUSION

In this unit, we have conceptualised Web publishiMgb publishing is
also known as online publishing. In this unit, thdvantages and
disadvantages of Web publishing were also delveal. iAs well, we
delved into the process of Web publishing. Thus,rdader is equipped
with additional knowledge of Web publishing processid its
advantages and disadvantages.

5.0 SUMMARY

Web publishing entails the publication of materiats the Internet. It
has to do with an individual or an organisation Imhing books,

newspapers, magazines or journals on the InteRusting updates on
social networking sites is not Web publishing. TEhexre certain
advantages and disadvantages of Web publishingpbtiee advantages
of Web publishing is that the work can be editecdmy point in time.

However, one of the advantages is that it is diffico make profit

through Web publishing.

6.0 TUTOR-MARKED ASSIGNMENT

1. Posting updates on social networking sites likeebaok, 2go,
Twitter, etc. is not Web publishing. Discuss.

2. Identify and discuss the advantages and disadvesitag Web
publishing.

3. Elaborately discuss the Web design and developprecess.
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3.2  History of E-Books
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1.0 INTRODUCTION

E-books are becoming more popular as technologgrambs. While the
younger generations are learning the ways of thedd quicker than

others, some members of older generations wouferatick to printed

books. And while some authors are embracing the tamlnological

world of authorship, others are repelled by it,usgfig to publish

electronically. Despite the opinions shared by sani®ors, e-books are
popular phenomenon, not only for readers, but fotews as well. The

meaning of e-book, history of e-book and types-bbek are going to
be discussed in this unit.
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2.0 OBJECTIVES
At the end of this unit, you should be able to:

explain the nature of E-Books

explain the advantages and disadvantages of E-Books
identify the categories of E-Books

identify the type of E-Books

discuss the formats of E-Books

explain how to create an E-Book.

3.0 MAINCONTENT

3.1 Meaning and Definitions of E-Books

There are quite a lot of discussions about whattexaan be called the
E-Books, which is also called electronic book, malbook or ebook, but
for the purpose of this course, let us define etewt book as any book,
which can be downloaded and read on a computgremia reader. The
publishing world is in a state of flux at the morh@oncerning the

future of books, although there is an almost us@eagreement that the
future of books involves the electronic format ineoway or another.
An e-book is an abbreviation for electronic boolsoaoften called a

digital book. The text that forms the e-book isigitdl version of a

printed book and can be read on a computer, a letshdlevice such as
an e-reader or an e-book device and can sometipeesead on cell

phones, depending on the brand or make. It is cammowever, that

people who invest in e-books use an e-reader @opal computer to

read their electronic books (Jane, 2013). An e-leakerefore a book
composed in or converted to digital format for thgpon a computer

screen or handheld device.

An electronic book is an electronic version of aditional print book

that can be read by using a personal computer ansing an eBook
reader. An eBook reader can be a software apmicdr use on a
computer, such as Microsoft's free Reader apptinatir a book-sized
computer that is used solely as a reading devigeh as Nuvomedia's
Rocket eBook. Users can purchase an eBook on ths&etCD, but the
most popular method of getting an eBook is to paseha downloadable
file of the eBook or other reading material fronfWeeb site to be read
from the user’s computer or reading device. Gehgrah e-book can be
downloaded in five minutes or less (Rouse, 200%).eAbook, as noted
by Nomeh (2012) can be described as any book mildic in digital

form or any electronic or digital version of a weit work like a book,

document, pamphlet, etc. E-books or online booksnaitten works like

books or documents that can be readable on e-lsaalers, computer or
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any other electronic enable devices that can regitaldversion of a
book. Thus, an e-book is seen as a text and imagedbpublication in
digital form produced on, published by and readaisiecomputers or
other digital devices. E-books are presented Vigwalaurally, with the
audio book as a precursor to, and limited exemphfmelectronic
publishing’s potential.

The foregoing implies that an e-book is the eleagtr@ounterpart of a
printed book, which can be viewed on a desktop aderp laptop,
smartphone or e-book reader. When traveling, aelargmber of e-
books can be stored in portable units, dramatiagilypinating weight
and volume compared to paper. Electronic bookmar&ke referencing
easier, and e-book readers may allow the user twtate pages.
Although fiction and non-fiction books come in edBo formats,
technical material is especially suited for e-boekvery because it can
be searched (Encyclopedia, n.d.). The major probl&me-books is the
many formats competing for prime time, including obeé PDF,
Microsoft Reader, eReader, Mobipocket Reader, EPKiBdle and
IPad (Encyclopedia, n. d.). Although it is not nesay to use a reader
application or device in order to read an e-boossintooks can be read
as PDF files, they are popular because they er@gtiilens similar to
those of a paper book. Readers can bookmark pagake notes,
highlight passages and save selected text. Iniaddib these familiar
possibilities, e-book readers also include builtdictionaries, and
alterable font sizes and styles (Rouse, 2005). Serbheoks can be
downloaded for free or at reduced cost, howevaceprfor many e-
books, especially bestsellers are similar to tlufseardcover books, and
are sometimes higher (Rouse, 2005).

3.2 History of E-Books

Historically, Van Dam is generally referred to haseined the term
“electronic book.” However, the first e-book cae braced back to
1940s with the index Thomisticus, a heavily anrestaglectronic index
to the works of Thomas Aquinas and it was prepéedRoberto Busa
(Nomeh, 2012). However, some writers had argueteleatronic books
started in the early 1960s and 1970s. Still, sol@ened that e-books or
electronic book was born with the first steps objpct Gutenberg, a
digital library for books from public domain. Acabng to the research
done by E booksworldblog, history has it according/Vikipedia that

early e-books were generally written for speciatgas and a limited
audience, meant to be read only by small and ddvaterested group.
The scope of the subject matter of these e-booklsided technical

manual for hardware, manufacturing techniques atiekerosubjects
(Nomeh, 2012). Jane (2013) avers that the e-boakiing developed in
1971 by Michael Hart. He was the founder of thee@berg of lllinois

27



JLS 842 INTRODUCTION TO WEB PUBLISHING

University, a public library of digital books. THiest e-book conference
took place in Gaithersburg, Maryland, in 1998, ihich a series of
regulations were addressed in terms of standaglesibooks. It was not
until 2001, however, when Stephen King publishedliti®) the Bullet"
as an e-book that the phenomenon became a sukl@essld numerous
copies for a small fee and it was then that pubhsland authors saw the
potential of e-books (Jane, 2013).

With the quick wide spread of the Internet worldejithooksellers began
selling books online within and outside their hoowmuntry, offering

excerpts on their Web sites. Libraries began argaweb sites as a
virtual window as well as digital libraries stemmirfirom their print

collections (Nomeh, 2012). Marie Lebert reportedatthother

publications like the newspapers and magazinegyterilable online,

as well as their archives. According to him, somérnpals became only
electronic to skip the cost of print publishing, ilghoffering print on

demand. Some newsletters, magazines and jourratedtonline from

scratch, skipping a print version. Many authorsdmegp create Web
sites to self-publish their book or post it whileaiting to find a

publisher.

One early e-book implementation was the desktogopype for a
proposed notebook computer, tBgnabook, in the 1970s at PARC: a
general-purpose portable personal computer capéldsplaying books
for reading. In 1992, Sony launched the Data Disgnaa electronic
book reader that could read e-books that weregtmmeCDs. One of the
electronic publications that could be played on frega Discman was
calledThe Library of the Future (Wikipedia, n. d.). Early e-books were
generally written for specialty areas and a limiéedliience, meant to be
read only by small and devoted interest groups. stope of the subject
matter of these e-books included technical mandais hardware,
manufacturing techniques and other subjects. Inl880s, the general
availability of the Internet made transferring étenic files much
easier, including e-books (Wikipedia, n. d.).

3.3 Advantage of E-Books
E-books have the following advantages:

Spatial Benefits. There are millions of e-books available on thelnét
today. Mobile availability of e-books may be prosttfor users with a
mobile data connection, so that these e-books neetle stored on the
device. An e-book can be offered indefinitely, witlh ever going "out
of print". In the space that a comparably sizedtdsbok takes up, an e-
reader can potentially contain thousands of e-bolakéed only by its
memory capacity. If space is at a premium, suckm asbackpack or at
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home, it can be an advantage that an e-book dolfetakes up little
room and weight.

Mechanical and Multimedia Benefits. E-book Web sites can include
the ability to translate books into many differéartguages, making the
works available to speakers of languages not cdvdre printed
translations. Depending on the device, an e-bookbeareadable in low
light or even total darkness. Many newer readerse lthe ability to
display motion, enlarge or change fonts, use Texdpeech software to
read the text aloud for visually impaired, partiaflighted, elderly or
dyslectic people or just for convenience, searahkiey terms, find
definitions or allow highlighting bookmarking and nreotation.
Additionally, e-books allow for readers to look wwrds or find more
information about the topic immediately. Materiancbe organised as
the author prefers and is not limited to a lineathghrough the book as
hyper-text can allow a number of paths through ritegerial. Printed
books use three times more raw materials and 78stimore water to
produce than e-books.

Distributive and Access Benefits: While an e-book reader costs much
more than one book, the electronic texts are adioheaper. Moreover,
great shares of e-books are available online &&,fminus the minimal
costs of the electronics required. For exampldjaibn from before the
year 1900 is in the public domain. Also, librarleed more current e-
book titles for limited times, free samples are ilade of many
publications and there are other lending modelsdgpiloted as well. E-
books can be printed for less than the price diticmal new books
using new on-demand book printers. An e-book canpbechased,
downloaded and used immediately, whereas when ope dr borrows
a book; one must go to a bookshop, a home librargublic library
during limited hours or wait for a delivery.

Control: The editor of electronic books has total contratokis work;
the person can be the publisher, distributor arak&lmop owner at the
same time; and this is hardly possible with tradiél book publishing.

Delivery Cost: There are no delivery costs; no mailing, no postage
handling, no printing costs, etc. Since the worlavailable on the net,
the publisher does not spend any money supplyiegwibrk to the
readers as the readers can easily access theowaonk.
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3.4 Disadvantages of E-Books

Below are some of the advantages of e-books, atifiee by Scott
(2013):

1. Screen glare and eyestrain are a severe concernufoerous
possible customers of e-book technologies. A megoicern of reading
from a good e-book reader could harm the eyes.shbe resolution of
computer screens and electronic devices is eveq tlemn the print
guality produced by a publishing push.

2. Reading from a computer lacks the knowledge andfad of
reading from a book. A paper book can be openedtamed, while a
good electronic text is much more difficult to ngafe.

3. E-books have unreliable life span. Paper has ahnwger life
span compared to most digital forms of storage esp&anply because
of the rapid development of new computer systemis idlifficult to
assess whether the software or even hardware &dtribe out-of-date.
As new hardware is actually developed buildingsusthde put into
location to permit for the migration of existing teaals to the new
platforms so that they can be utilised. Techniqokgreserving the
electronic documents should also end up being @dedt high degree of
dependability of the gear should be component efeflectronic devices
that manage the replacements for printed books.

4, It can end up being hard to distinguish yoursedinf “almost
anyone.’ for just about anyone can help to makeoadge-book. To
make your book equivalent to a “real” book, youdddind and assess
several e-book publishers prior to making a dealfaAcy website
doesn’t guarantee a excellent publisher. Look ftheinr e-books and see
in the event that your own suits in with that mix.

The electronic publishing industry, as noted by &I (2010) can be
divided into three basic categories: commerciabsgly, and self-
publishing:

1. Commercial e-publishing: Commercial e-publishers function like
commercial print publishers. Manuscripts are a@e@mn the basis of
guality and marketability and go through a procefkseview, editing
and proofreading before publication. Most commér@sgpublishers
accept fewer than 10% of submissions. Writers pay fee for
publication and receive royalties. Commercially Imiied e-books are
sold primarily through the publisher's Website, aré also available on
most online bookstores, including Amazon.com anch8s and Noble.
Distribution in traditional bookstores, howeversigl limited. However,
as all e-books have ISBNs, they can be orderedigiirany bookstore.
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2. Subsidy e-publishing: Subsidy e-publishers produce and distribute
books for a fee. Authors receive a royalty, whishusually comparable
to that offered by commercial e-publishers. Unlikemmercial e-
publishers, subsidy publishers provide little soreg, except for
offensive content such as pornography or hate mhtand usually
accept any manuscript, regardless of quality. Mxgisidy publishers
provide no editorial services or proofreading (thloisome offer such
services for an extra fee); books are posted examdl submitted.
Subsidy publishers also offer few promotional se#si the
responsibility for promoting a book rests primamith the author. Like
commercially published e-books, subsidy-publisheeboeks are
available through most online bookstores, but veasely found in
traditional bookstores. However, like commercighyblished e-books,
they have ISBNs and can be ordered from any bomksto

3. Self-publishing: Self-publishing is a process in which the author is
entirely responsible for producing his/her own holmkm development
to publication, to marketing. Most often, a selbpshed e-book will be
posted upon the author’s own site. In self-pubtighthe author formats
the text or arranges for formatting and is resfdaasior obtaining the
ISBN and copyright registration. The author is dile responsible for
publishing expenses and receives all revenues Ihawk sales.

3.6 Typesof E-Books

Nomeh (2012) classifies e-books into the following:

° Flat e-book
) Embedded media books
. Interactive books.

Flat E-books: Flat E books include e-books that have quitecase in
colour and come with annotation features such gis ghten and text
note taking. Common vendors that can do this irel&chazon, Inkling,
and Kno; although each of this is creeping intortaet class of e-book.
Vendors usually will do conversion for free andrtheharge a slice of
the proceeds. This can be a drawback, as can thehat reading is
done via a proprietary systems and most vendoradcsinare product
analytics. But if you want to get started simplyajuickly, flat e-books
are a cost efficient way to get started (Gammoldg,[2012).

Embedded Media Books. Embedded media books include the features
of the flat e-books with audio, video and animasiohis type,
however, is referred to as semi-interactive. Thiasx of e-book
augments flat books with audio, video and animatiofhey are semi-
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interactive (Gammon’s blog, 2012). There is a pratide range of
vendors in this space. You can go into apps, famgte with vendors
like Hurix and YuDu. Terms vary across the gamuivofk for hire and
royalty agreements. In this class too, you neednecessarily expect a
lot of upfront cost on software builds (Gammon’sd)2012).

Interactive Books: Interactive books as the name connotes, is the typ
of e-book that is a 2-way performance, such as mgva video and
responding to it and the system should remember odieth react to
those responses. This class is what people reabnmvhen they think
of next generation textbooks. True interactivity2tgvay and persistent.
Viewing video is not interactive, unless you casp@nd to it and the
system should remember and often react to thogp@mess. Of course,
this is most important for disciplines like eduoati(Gammon’s blog,
2012).

Jaebi (2013) classifies e-booksinto the following:

1. Amazon Kindle: As of March 2011, the most popular type of e-
book is the one used by Amazon’s Kindle. The fibeniat used by
Kindle is .azw, and is proprietary software crdaspecifically for use
on Amazon's e-reader. The Kindle e-book uses DigRaghts
Management (DRM), which prevents unauthorised aopwr use of the
Amazon-purchased e-books on non-Kindle software.azon has
released Kindle applications for devices such asiBhone/iPad and
Google Android, allowing users to purchase and viemnazon e-books
via Whispernet, a framework for delivering Kindldeoks.

2. E-Reader: The e-Reader e-book format is created by Palm
Digital Media, a company currently owned by Barraesl Noble. E-
Reader uses the .pdb file format and is a freewaygramme, meaning

it can be used by consumers and as a platform dgeldpment by
software makers. This flexibility makes eReaderoeks available for
many popular digital devices and computers by lista eReader
software. In addition, anyone can create eRead®yoks using Drop
book or eBook Studio. eReader books are sold oadd&teom.

3. EPUB: EPUB is the e-book format developed by the
International Digital Publishing Forum. The fornigelf is based on the
open standards of Open Publication Structure, imanaof HTML, XML
and the ZIP compression format. Because theseaémdies are widely
used on the Internet and by computers, the EPUBféitmat can be
used on Kobo eReaders, Apple's iBook app, BarndsNable's Nook
eReader and several other software and devices.
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4 Broadband E-Books: The Sony Corporation-developed Reader
uses a type of e-book known as Broadband EbookBB&B for short.
Broadband e-books use the .Irf file extension. BBEB e-books are
published with DRM encryption, which prevents thibaoks from being
accessed on non-Sony Reader equipment. Accordirfgteiee Haber,
Sony Reader president, the company has sold nsll@nthe eReader
and was developing an app to work with Apple i@Zh¢ne/iPad). In
February 2011, the Sony Apple app met with compeyib
complications, pushing back the project indefinitel

Hirsh (2013) classifies E-Booksinto the following:

1. ePub: A cross-platform (Windows, Macintosh and Linux
compatible) format based on XHTML programming, &b electronic
book format can be created by and read on a vaoiepyoprietary and
non-proprietary software, making it a widely usedniat for creating
accessible electronic books. It uses the same pasgramming as Web
pages, with special functions dependent on théssidlthe programmer
and the abilities of the reading device.

2. Amazon Kindle: Amazon’s Kindle is a popular electronic book
reading device that has its own type of electrditok file denoted by
the file extension .azm. AZM files have restriceoon the way they can
be used based on digital rights management (DRMgquiures. These
files are intended to be read only on the Kindlee Kindle is designed
to read these files and may also be able to relaer dile types but it
may corrupt their formatting.

3. Adobe Books: Sony’s reader and the Barnes and Noble reader
known as the Nook both read Adobe e-book and PI[@S.fAdobe e-
books can also be read on Windows-based computerdviacintosh
computers running OS X or newer systems. It offec®kmarking
features but is considered less user-friendly thany other formats.

4, Mobile Pocket: MobiPocket is an electronic book format
designed for Windows-based PCs, laptops and maigeces. In
addition to reading books on your device, it offsimple bookmarking
and instant table of contents features.

5. Palm: The Palm electronic book format is similar to the
MobiPocket format in features but can be used orbilmodevices
running Windows Mobile or iPhone and iPod Touchwafe as well as
computers running Windows and Mac OSX.

6. Microsoft Reader: Designed specifically for Windows-based
operating systems, whether on computers or mobéeicds, the

33



JLS 842 INTRODUCTION TO WEB PUBLISHING

Microsoft Reader format focuses on presenting cleasy-to-read text
optimised for the computer or device’s screen. Ofeatures include
the software remembering where you left off whes blook last closed
and bookmarking options.

7. iBook: Created for Apple's iPad, iBook format offers spésed
touch-screen page flipping technology, aggregatembkimarking
features, full color capabilities, last viewed pagemory and a graphic
user library interface. It is available only foregjific Apple devices.

3.7 Formatsof E-Books

Here are the most popular formats, along with tdeaatages and
disadvantages of each:

E-mail: It is the simplest way to distribute your work eteaically. All
that needs to be done is just copy the text of ymak into an e-mail
message and send it whenever you get a requastu lfio not want to
be bothered with responding to individual requegts; can even set it
up to go out on autoresponder, if that is a featanaglable through your
Web host. One of the advantages of e-book is thseiasy to create and
send on demand. However, this format has limited fiermatting and
graphic capabilities. E-mail message can be largejeldy and hard to
read. It requires reader to view on screen or panpaper copy
(UNESCO, 2010).

HTML: If you know HTML or have a good Web authoring gramme,

you can publish your book as an attractive Web pageeries of Web
pages. You can also put your book online as a p&adnfile, although

that is less attractive and eliminates your ability use graphics,
hyperlinks, etc. The major advantages are: avalabimediately to
anyone who wants to view it. It allows for morerattive graphic
design. It can include images, hyperlinks, audide®, etc. However, it
requires reader to view on screen or print a pappy. Printouts are of
unpredictable quality. Text and graphic appearavarees depending
upon the browser used (UNESCO, 2010).

PDF (portable document format): With PDF, you essentially create a
digital photo of your final book design. Readersoas various computer
platforms see the text, layout and graphics justascreated them, as
long as they have a copy of Acrobat Reader withctwho view your
book. Just upload the PDF file to your Web site give readers a link
or simply a file name they can access to downlaad Yook. It has its
own advantages: This format allows print-quality xtte
formatting/graphic design. It can look and "feelonm like a print book,
with a fully designed cover, page numbers, inddg, & can include
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hyperlinks, searchable features and bookmarking/naiking
capabilities. Acrobat makes your e-book perfectiynfatted on the
customer’s screen. However, it requires readerwo or download
Acrobat Reader (though it is free and can be obthiat Adobe’s
Website http://www.adobe.com). It requires readeview on screen or
print a paper copy. It requires the use of a sgpagoftware programme
such as Adobe Acrobat or Adobe PageMaker to dggign book. PDF
can be a large file requiring long download timbeTearning curve for
the Adobe Acrobat is difficult to master for theaghically challenged
(UNESCO, 2010).

Electronic Book Reader: Several companies now manufacture
electronic book readers that are about the sizetdditional print book
and weigh a couple of pounds. Powered by battexiéls a life of
several hours, these readers display a digitaiarers your book on a
flat screen or pair of screens. Users can "turrgepaelectronically,
bookmark passages and even make notes as theylmetik case of
books formatted for hand-held e-readers, such a$tB&uks,
RocketBooks, the Librius Millenium E-Book Readdxt.gbooks may be
available through a retailer such as Barnes andeNaihd downloaded
directly to the e-reader. The advantages are: Inatedg portable.
Allows near-print-quality text formatting and graphdesign. They
usually have backlit to allow reading even in tlaekd However, special
reading equipment is indispensable (UNESCO, 2010).

3.8 General Characteristics of E-Books

Below are the general characteristics of e-boolss,identified by
UNESCO (2010):

1. E-books promote reading. People are spending timoe in front
of screens and less time in front of printed books.
2. E-books are good for the environment. E-bodkwmimate the

need for filling up landfills with old books. E-bk® save
transportation costs and the pollution associatétd shipping
books across the country and the world.

3. E-books preserve books. The library of Alex@ndvas burned
and the collection ruined. Richard Burton's wiféglhis death
and against his wishes, destroyed a book he haudverking on
for ten years. The original manuscript of Carlyl€ee French
Revolution was lost when a friend's servant tossed it inéofitte.
E-books are ageless; they do not burn, mildew, btenrot or
fall apart. E-books ensure that literature will ered

4, E-books are faster to produce than paper baoksy readers to
read books about current issues and events.
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5. E-books are easily updateable, for correctingre and adding
information.

6. E-books are searchable. Quickly you can fingttang inside the
book. E-books are globally searchable: you can iifidrmation
in many e-books.

7. E-books are portable. You can carry an enivealy on one
DVD.

8. E-books free you to do other activities whiteiyare listening.

9. E-books can be printable: and thereby giveadeemost or all of

the advantages of a paper-based book.

10. E-books defy time; they can be delivered atmostantly. E-
books are transported to you faster than overrsgiiping: in
minutes or in seconds.

11. E-books defy space; e-books online can be seadltaneously
by thousands of people at once.

12. E-books are cheaper to produce. Thus, smedisps can attempt
to compete with media giants.

13. E-books are cheaper to buy.

14. E-books can be annotated without harming tlggnal work.

15. E-books make reading accessible to persons eigabilities.
Text can be re-sized for the visually impaired.egas can be lit
for reading in the dark.

16. E-books can be hyper-linked, for easier acdessdditional
information.

17. E-books with additional software and hardwaae read aloud to
you.

18. E-books let you tweak the style. Many e-boaksw readers to
change the font style, font size, page size, masigie, colors and
more.

19 E-books may allow the option for the additiomailtimedia: still
images, moving images and sound.

20.  E-books, with their capacity for storage, emage the publishing
of books with many pages, books that might be tqueesive to
produce (and purchase) in paperback.

21. E-books can be quickly duplicated, and thastriduted to
strangers or given to your friends. Worry no mob®w your
loaned books that will never be returned.

22. E-books empower individuals to write and tdlmh and in this
way, help to challenge "the crushing power of pigblishing”
that excludes so many authors

23. E-books allow authors to experiment in margrias and styles.

24. E-books posted online encourage commentseamns and
feedback, which eliminates mistakes and improvesuracy,
especially important when dealing with scientificnda
technological issues.
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25.  E-books allow publishers to publish and resderead works by
a larger number of authors and works on a wideretsarof
topics.

3.9 Creating E-book

From this part, you will learn how to create e-b@kdTML, PDF and
electronic book reader formats.

1. HTML: One of the options is to create e-book as an HTNAL f
This method gives you the opportunity to make yaibook a
multimedia production, with animation, audio, videtc. Such e-books
can be presented in two ways: as Web site or asutdde file. We will
discuss the creation of Web sites then we studglymtoon of e-journals,
so now we will learn to create e-books as execatéitds. Two basic

steps are:
. To create a book as a Web page or series of Wedspag
o To transform these Web pages into executable (Eis)

At first, you have to transform the text of yourolkanto HTML format.
There are lots of different HTML editors; some bém are free, and
some are very expensive and professional. If youe ha working
knowledge of HTML — it means, if you can createimme Web page
using only a text editor and a browser, you knowaiwvoftware you
would prefer for creating HTML files. If not, yowan try a “What You
See Is What You Get”, or WYSIWYG HTML editors, suas Microsoft
FrontPage or Netscape Composer for creating HTNds.fiThere is a
good chance that you already have one of thesegruges installed on
your computer. Both of these HTML editors are etsyse as a word
processor. There are a lot of different HTML editoand we will talk
more about that in the section about productioale€tronic journals or
you can use Microsoft Word programme. Most modewrd\processors
posses the ability to export a document to HTMLnfat, just by saving
the file as type “HTML document”.

Once you have your HTML pages ready, you can toansthem into e-
book. This process is called “compiling” (compilirggthe process when
a computer translates code written in a computaguage into an
executable form) and is quite easy to do with sgpesoftware. The
HTML compiler software compresses normal HTML fileso a self-
extracting executable file (EXE). Anyone can dovaadoand view e-
books produced with any compiler software using batgrnet browser.
There are many programmes for compiling HTML fileso EXE files.
For example:
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HyperMaker HTML (http://www.bersoft.com/compilers.hm
Neobook (http://www.neosoftware.com

E-ditor (http://www.e-ditorial.com/software.htinl

E-book Wizard (http://www.ebook-wizard.coin

And many others at http://www.ebookcompilers.com

Once your book has been created, the next thingmnay need to do is
to make it “download ready”. This means that yoll ave to shrink e-
book’s file size, so that it downloads quickly ontioe customer’s
computer. WinZip (http://www.winzip.com) is a populcompression
programme, which makes this task easy. You chdusdiles you want
to compress, and the software does the rest. Taghen will have a
name like “myebook.zip” Now you need a way for rexadwithout
WinZip to be able to decompress the file. For tlgis, right-click the
zipped e-book file and choose option “create selfeetor” to transform
it to executable file. The only thing left to dotis “upload” it to your
Web server. It is the same process as uploadingla pge (UNESCO,
2010).

2. PDF:. The Adobe Portable Document Format or PDF is one of
formats that preserve formatting of the text retgmsl of the type of
machine being used, and it has become an indusindard for the
distribution of documents in electronic format. Wit free viewer
application, like Adobe Acrobat Reader, anyone deplay and print
PDF files from his or her computer. Documents irFHBrmat look just
like the printed page. The easiest way to createb@dPDF files is to
use the Adobe Acrobat programme. Acrobat lets yowdnvert any
document - including entire Web sites - into an BeoPortable
Document Format (PDF) file, with its original appsace preserved,
and then distribute it for viewing and printing any system. Adobe
PDF files can have hyperlinks and indexes, makirggnt a convenient
way of reading for those that choose not to piuet publication. There
are also new security features being introducedAdgpbe, to help
protect document rights and unauthorised distioutPDF files can be
published and distributed anywhere: in print, dteat to e-mail, on
corporate servers, posted on Web sites, or on CORID you have
Adobe Acrobat 4.0 software installed on your computer, you can create
Adobe PDF files from many popular authoring appimss. Here are
steps on how to create Adobe PDF file from Micro¥ubrd file:

o Open the document in Microsoft Word.

. Click the Create Adobe PDF button in the task washmose File
> Create Adobe PDF.
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o In the General panel, select Use Acrobat Distiberq then select
Print via Distiller's Printer. Then choose eBook{dpsed from
the Distiller Settings pull-down menu.

o Click Create. The PDF document is generated, plac#dte same
folder as the original document, and then opene&ciobat. The
Adobe Acrobat software can be obtained at Adobe’s Web site
athttp://www.adobe.com/products/acrobat/ (UNESC@,®.

3. Rocket E-book: The Rocket E-Book is one of new hand-held
book readers, which provides an easy and portahletavread e-books.
Rocket E-Book is lightweight, and includes goodkhgtting for night-
time reading. With a long battery life and largeocamts of storage, it
can store thousands of pages of text at once. R&&IBoOk supports
hypertext navigation and the playback of small sbiiles. Rocket E-
Book includes software that will convert a text dowent, or HTML
Web page, into RocketEdition format. You simply eert it using the
Rocket Writer software (you can get it at http://www.rocket-
ebook.com/RocketWriter/index.html). Then you caacgl a hyperlink to
your electronic books, and allow them to be dowadézhfrom your Web
site or publish them in the RocketLibrary (httpWw.rocket-
library.com). The RocketLibrary is a collection foéely downloadable
RocketEditions, covering a wide range of topics aulject matter. It's
free to register, and you can submit as much cordgenyou choose.
Converting a document to RocketEdition format:

a. Convert document to HTML: as it was mentioneébiee you
can do it with different software, but the simplesay
would be using Microsoft Word processor and “sa& the
file to the HTML file.

b. Covert titles wusing the RocketWriterwhich part of
RocketLibrarian software. RocketWriter allows certing text
or HTML documents into RocketEditions. It is aadle as a
free  download from the Rocket  E-book  site
(http://lwww.rocketebook.com).  Start by running the
RocketLibrarian software. Move your mouse cursor the
RocketWriterglyph, and click once. This brings up a file
selection dialog box. Simply select an HTML documenTXT
file, and then click OK; then enter publicationalks. Once
you've converted the document, the software wiiroto
transfer it to your Rocket eBook.

C. Publishing your title: You can right-click onyatitle, and export
itas a'.RB' RocketEdition file. This can be gldon your Web
site, emailed to others, placed on an FTP siteootributed
to the RocketLibrary (UNESCO, 2010).
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3.10 Tipsfor Creating Your E-Book
Given below are the tips for creating an e-book:

a. Create a directory on your computer to includleéhe files for
your e-book. These files will include HTML, graphjc
backgrounds, etc.

b. E-books should contain mainly text. Try to limdgur banners to
one per page. To keep your file size down, you magt to use
only non-animated banners.

C. E-books are generally formatted at a smallestnesolution so
make sure your pages are viewable through anyrsecize.

d. Include good navigational links throughout ypages.

e. For massive distribution, make sure you inclugleshort
paragraph on your main page in regard to your ¢gpts and
distribution.

g. Register your e-book with ISBN agency.

h. If you are really interested in e-publishing,injoEPIC

(Electronically Published Internet Connection) uywill need all
the support you can get (UNESCO, 2010).

SELF-ASSESSMENT EXERCISE

I What is your understanding of an e-book?
. How is an e-book different from a traditional book?
iii. Discuss the advantages and disadvantages of e-books

40 CONCLUSION

We have discussed the meaning, definitions anddsaakd of e-books.
Also discussed are the advantages and disadvant@igesbooks,
categories and types, as well as the format of cdoE-books are
either published as versions of traditional bookspablished purely
electronically.

5.0 SUMMARY

In this unit, we appraised the historical developmef e-books. As
well, we examined the advantages and disadvaniaigesbooks. We
also examined the processes involved in creatingtlaook. E-books are
changing the way book readers enjoy literature.tb&ir most basic
incarnation, e-books are viewable as plain texesfilor as PDF
documents. Several other formats were developedifgadly for e-

book implementation with the goal to digitise the@erience of reading
books while taking advantage of the benefits obrimfation technology,
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such as Wi-Fi. This has led to the development vamety of e-book
types and features.

6.0 TUTOR-MARKED ASSIGNMENT

Trace the historical development of e-books.
Identify and discuss the categories of e-books.
What are the types of e-books?

Elaborately discuss the formats of e-books.
What ate the general characteristics of e-books?
Vividly discuss how to create an e-book.

oA WNE

7.0 REFERENCESFURTHER READING

Encyclopedia (n. d)E-Book: Definition. Accessed 09/11/2013 from
http://www.pcmag.com/encyclopedia/term/42214/e- Kioo

Gammon’s Blog (2012)Three General Types of E-Books. Accessed
12/12/2013 fromhttp://www.l1plus.com/3-general-types-ebooks

Hirsh, A. (n. d).What are the Types of Electronic Books? Accessed
10/10/2013 from http://www.ehow.com/list 652802 Dey-
electronic-books .html.

Jaebi, L. (2013).Types of E-Books. Accessed 10/11/2013 from
http://www.ehow.com/info_8105813 types-  ebooks.html

Jane, M. (2013). Definition of E-Book. Accessed 10/11/2013
fromhttp://www.ehow.com/about_6392380_definition-
ebooks.html.

Nomeh (2012)The Meaning of E-Book, History of E-Book and Types of
EBook or E-Book. Accessed 10/11/2013 from
http://ebooksworldblog.wordpress.com/2012/09/18 fmveg
history-and- types-of-e-book-or-e-book/.

Rouse, M. (2005)E-Book: Definition. Accessed 10/11/2013 from
http://searchmobilecomputing.techtarget.com/de&inieBook.

Scott (2013).Disadvantages of E-Books. Accessed 11/11/2014 from
http://www.sunflowerbookfest.com/disadvantages-tieeks.

UNESCO (2010). Creating E-Books and E-Journals. Accessed
12/12/2013 from
http://www.mch.mii.ltt UNESCOeducation/chapters/ctesB. pdf

41



JLS 842 INTRODUCTION TO WEB PUBLISHING

Wikipedia (n.d).E-Book. Accessed 12/11/2013 from
http://en.wikipedia.org/wiki/E-book.

42



JLS 842 MODULE 2

UNIT 2 E-JOURNALS

CONTENTS
1.0 Introduction
2.0. Objectives
3.0 Main Content
3.1. Conceptualisation of E-Journals
3.2  History of E-Journals
3.3 Basic Types of E-Journals
3.4. Salient Features of E-Journals
3.5. Identifiers of E-Journals
3.6. Creating E-Journals
3.6.1 The Basic Stages
3.6.2. Practical Advices
4.0 Conclusion
5.0 Summary
6.0 Tutor-Marked Assignment
7.0 References/Further Reading

1.0 INTRODUCTION

We can find several types of journals on the lrgemoday, and their
number is increasing constantly. Technology indregg offers the

possibility of using computers and communicatiotwaeks to create
alternative electronic forms of the conventionapgrajournal. It is
possible that these new forms of computer-basedragntation will

transform the scholarly communication system. Thsrenuch debate
and discussion concerning how the roles of theouariparticipants in
the scholarly communication process, including diigs, may be
redefined in the process.

Despite its benefits to science and scholarsheg ptper journal system
has been subject to much criticism. Deficiencietetdoy some authors
include perceived problems with the peer reviewcess; that it
suppresses new ideas, favours authors from prassignstitutions and
causes undue delays in the publication procesd) bapts that are
escalating faster than the rate of inflation andklaf selectivity.
Spiraling costs and long publication delays aré@es the most serious
of these criticisms. At the same time that the sadt producing the
paper journal have increased sharply, developmientsomputer and
communications technology have accelerated. Andoofse, we now
have the dramatic explosion of the World Wide Welarfer & Joon,
1996). This unit is therefore devoted to the exaleom of the processes
involved in publishing an electronic journal.
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2.0 OBJECTIVES
At the end of this unit, you should be able to:

explain the meaning of e-journal
trace the history of e-journal
identify the type of e-journals
discuss how to create an e-journal.

3.0 MAINCONTENT

3.1 Conceptualisation of E-Journal

A journal is a publication in any medium issuedsunccessive parts,
bearing numerical or chronological designations ameénded to be
continued indefinitely. E-journals are accessibl®tugh Web. E-Journal
has various names, such as online journals, efactrserials, and
electronic periodicals. Wikipedia (n.d.) avers tldé¢ctronic journals,
also known as ejournals, e-journals and electrearals are scholarly
journals or intellectual magazines that can be ssmx via electronic
transmission. In practice, this means that theyuatelly published on
the Web. They are a specialised form of electrdoicument; they have
the purpose of providing material for academic aesle and study and
they are formatted approximately like journal detsc in traditional

printed journals. Being in electronic form, arti&lesometimes contain
metadata that can be entered into specialised atgapsuch as DOAJ
or OACI, as well as, the databases and search-endom the academic
discipline concerned.

Some electronic journals are online-only journasme are online
versions of printed journals and some consist efahline equivalent of
a printed journal, but with additional online-onggmetimes video and
interactive media material. Most commercial jousnate subscription-
based or allow pay-per-view access. Many univesisubscribe in bulk
to packages of electronic journals, so as to pmwdcess to them to
their students and faculty. It is generally alssible for individuals to
purchase an annual subscription to a journal, heaariginal publisher.
An increasing number of e-journals are now avadladd open access
journals, requiring no subscription and offeringefrfull-text articles and
reviews to all. Individual articles from electronmurnals will also be
found online for free in an ad-hoc manner: in wogkipaper archives;
on personal homepages; and in the collections elthstitutional
repositories and subject repositories. Some comailgotrnals do find
ways to offer free materials. They may offer thaitial issue or issues
free and then charge thereafter (Wikipedia, n.d.).
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3.2 History of E-Journal

Although e-journals have been under developmentesih976, e-
journals in their non-experimental phase did naifbeintil the 1990s,
with a few exceptions (Harter & Joon, 1996). Thestfipeer-reviewed
electronic, full-text e-journal, including graphiesas Online Journal of
Current Clinical Trials (OJCCT) (Keyhani, 1993, edlt in Harter &
Joon, 1996). In the most recently published listl @me of the few
research projects involving e-journals, HitchcoCkyr, and Hall (1996),
cited in Harter and Kim (1996) identified 115 scty, peer-reviewed
e-journals in science and technology and therenamry more in the
social science and humanities. These constitutditstewave of what
are likely to be many more scholarly e-journalsctime. Narasimha
(2005) avers that the history of electronic pubtighis very short if
compared with traditional forms of publishing, bwdl of important
events. After many changes, finally in the year84195 appeared the
very first e-journals (Narasimha, 2005).

The first e-journal to be distributed was ElectosnLetters online by
IEE (Institution of Electrical Engineers). When tiiéeb was young, a
common complaint was that it was full of junk. Tgda marvelous
assortment of high-quality information is also #afalie online, often
with open access. Because electronic information ba collated,
processed, and presented in multiple ways, it caomme a scholarly
information system, the central core of the techlrieformation,

scientific-information and technical-informationgkages of the future
(Narasimha, 2005).

3.3 Basic Typesof E-Journals

There are two basic types of e-journal, namely: plaeallel publish
journal and the electronic journals only.

Parallel Published Journals. They have both printed and electronic
versions available to the public; these can beddiviin two more types:
electronic clones of “published on paper” journasad electronic
journals with “published on paper” copies.

Electronic Journals Only: Where there is an electronic version, the
print option being available on demand.
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3.4 The Salient Features of Electronic Journals

I They can be delivered to the desktop.
. They can be read by more than one personiatea t

lii.  Their text can be searched.

iv.  They can include multimedia and graphics, itoao, at marginal
cost.

V. They can be published more quickly than papéfigations.

vi. They can be interactive; that is, they can dosan online
exchange of ideas by e-mail, forums, chat roones, e

vii.  They can take advantage of the ability to makeerlinks, both
internally and to other publications. This mearet tteaders can
link directly to references cited in an article aatbo, with
additional effort on the part of publishers andexers, to later
articles that cite the article they are reading.

viii.  Articles can be retrieved directly througmHis from abstracting
and indexing databases.

IX. The content can be reproduced, forwarded, nexifand leading
to possible problems with copyright protection gméserving
authenticity.

3.5 Identifiersof E-Journals

The library and publishing worlds have always maimed identification
schemes for locating and tracking titles, includil8BN and ISSN.
Identifying individual print items, such as journssues or articles, has
been more difficult, but the identifier can stik hinked to a physical
piece. In the online world, identifying items becmmmore difficult
because the items are no longer physically tiecettay. Individual
journal articles need to be identified as "digitddjects"; in fact, the
article itself may consist of a number of digitddjects (text, images,
sound bites, links to citations, etc.) Today, infiation is not discrete
physical units like books or articles, but Web dfexts without clear
boundaries, not necessarily stored in the sameidocaRelevant recent
standards for identifying objects, digital and ottiee, are the SICI
(Serial Item and Contribution Identifier) code atite DOI (Digital
Object Identifier). Schemes for persistent nameslriternet addresses
have also been developed, most notably OCLC's PRdrsistent
URL) system, and CNRI's Handles (UNESCO, 2010).
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3.6 Creating E-Journal

Creating electronic journal as periodical publicatimeans creating
Web site, this will be regularly renewed. Before tuen to the process
of creating an e-journal available on WWW, we h&veledicate some
time for the basic concepts of the World Wide Web.

TheWorld Wide Web

Structure of aWeb site

Web sites are at the heart of the World Wide WebWADb site is a

location managed by an individual, group, orgamsabr company that
provides information about specific areas of irdgrproducts, services,
general knowledge and so on. The Web has millidn&eb sites, each
of which contains many Web pages. These pageseaxse graphics,

animations, and sometimes multimedia elementsi#eo options and
sounds. Web sites often contain links to other Wiges. Connecting
between Web sites by clicking on these links isvkmas 'surfing' the
Web (UNESCO, 2010).

TheWeb site

Web pages are collected together in Web sites. $ifeb contain all the
pages developed by an individual or company aboueréain topic.
Each Web site has an opening, or homepage. Ofeehdmepage will
provide a site map or Web site content listing. digking on entries
within this listing, you will be connected with pag relating to each
entry. You will usually be provided with an optido return to the
homepage from each of these pages (UNESCO, 2010).

The Web page

Web sites contain Web pages. They vary in size fijast a few

interlinked pages to corporate sites containingdnedis of elaborately
constructed pages. A Web page will often appearstree size and
dimensions as the full-screen browser window onctvlyiou view it. It

can also be a different size and shape. If the Y&® is bigger than
your full-screen browser window, or the viewableaof the browser
window on your screen, you can use scroll-bars doamnthe right-hand
side and sometimes at the base of the screenrg tre information
into view. Clicking on the arrows on the scroll-bawill move the

information up and down, or left and right, to elealgou to view it

(UNESCO, 2010).
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3.6.1 TheBasic Stages

Now that we understand the basic concepts about tiveaNVWW, Web
site, Web page and URL means, we can turn to teation of the e-
journal. The basic stages of the process are tleaviag:

1. Planning: Before you start the work with HTML editor, you
have to spend some time on planning your futureuenjl. You have to

prepare the project of it — it is one of the masportant stages of your
work. You have to plan project’s aims, resources eneative potential,

and to make a schedule of works, too. The moreilsledad possible

mistakes you foresee at this stage, the easieitliba/for you to make

your publication a reality. For this, you will hawe answer some
guestions like:

o What will be the type of this e-journal? As it was mentioned
before, e-journals can be “parallel published” opurely
electronic” editions. If the aim of your efforts it® create an
electronic clone of your print publication, there tbasiest way is
to put information from your print edition to thedly site of e-
journal (here you will have to decide, if you ardtmmg the whole
material from print publication or only the mostportant or
maybe only abstracts of articles). Of course, yan expand the
material and possibilities of print version by auyglisome
multimedia or chat room to your electronic versitmm,example.

If you are beginning absolutely new and purely tetetc

journal, your possibilities are much broader: yam cise various
multimedia, make your own volume-release schedite,In this

case you will have to spend more time on preparatib the

project for your edition, as you have to make intg@air decisions
about the structure and regularity of your e-journa

o What will be the style of your Web site? You have to think
about it in order to find suitable design, graphglsnning, etc.
This will help you to make the form suitable foetbontent.

o What will be the hierarchical structure of the files in your
Web site? You have to foresee it in order to create hienaath
“tree of folders” there you will be placing your @oments. This
will help you to create site with easy and underdsdle
navigation, convenient for your readers.

o What will be the hierarchy of separate documents? How will
you organise ties between documents of the sitechwpages
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will be basic and which will be dependable? Thilloat making
simple navigation between various documents and paets.

o How frequently will you release new volume of e-journal?
You need to make a schedule of new volume releaamd)
follow it. Remember that maybe not all the partsyolr e-
journal have to be renewed every time; some castdise.

2. Creating Content: This has to do with the message you are to
pass across to your readers. Thus, the contetfieissential part of
your e-journal. Content is the text or informatigmovided on a
webpage. Content is the most critical element &Veb site. Content
should be engaging, relevant and appropriate ttatiget audience.

3. Design: Your Web site should look not only informative, but
attractive as well. You need to layout the flowyalur site on paper
before attempting to put it on the Web. Try to teea framework of
your future e-journal. Try to make a model of fakland documents of
your Web site on paper, thinking what kind of imf@tion you will put

in one folder or another and what will be the tésertain folders and
subfolders. You can draw on paper the structurgoaf e-journal. This
will help you a lot making the navigation of yowjaeirnal comfortable
and that is very important for the user.

4, Realisation | (Composing Web site): Web pages are created,
using simple personal computer by two stages: ©@meand checking
the pages on the computer; and publication of pagethe Web. You
will need two kinds of programmes for creating arjual:

I HTML editor, which is used to create Web pages.

. Browser, which is used to see how created Wadep look on
the screen. A browser allows you to enter and Yo way around the
Internet. While you are on the Internet, the brawske the operating
system will always be functioning in the background, pmdivg the
framework in which you work. It enables you to e and display
pages from the Web, save page locations for futeference, link to
search facilities and save information from the Vigebmanently. There
are two main browsers; namely: Microsoft's Interf&tplorer and
Netscape's NavigatoAlthough, there are others available such as Neo-
Planet and Opera. Internet Explorer and Navigatorkwn much the
same way and generally have similar, but not idahtcommands and
layouts. At the moment the most popular browsévlisrosoft Internet
Explorer; it is used by about 80 per cent of Iné¢mnsers all around the
world (UNESCO, 2010).
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HTML and Its Editors
HTML

The Web pages are prepared, using HTML languagein@lerstand the
idea of what it really means, we have to look tiglouthe basic
principles and examples of HTML. HTML - Hypertext akkup
Language is based on the principle of using tadsctwis markers, to
indicate the formatting and structure of text, pigcof images and so
on. This approach gives access to the informatibatever the browser
used, unlike a word processed file or spreadsheath is accessible
only to users with compatible software. The laytwatt others will see is
totally dependent on the tags and how the browserprets them, not
on how you lay out the page when you create it.sThext will flow
continuously until told otherwise, and heading etylstart where
indicated and continue until the corresponding efleading tag is
reached. Different browsers will display the textdifferent ways, for
example where line breaks occur or in the amoungpaice above or
below headings. The file in HTML format will lookevy different from
what is displayed, though it is helpful to you wt ;0 plenty of spaces to
see where the commands are. Tags are normallyimnsedtched pairs,
one to indicate the beginning of a particular featand the other the
end. They begin with a less-than sign: < and enith &igreater than
sign: >. What goes inside the < and > is the conimbearning HTML
Is learning the tags to perform whatever commandwant to do. Here
Is an example:

HTML editors

There are two most important types of software\Web pages: text-
only editors and WYSIWYG editors. Web pages armesfibf simple text,
so they can be created using primitive programmnies Notepad of
Windows 95, but in order to make Web pages fronutaxfiles, you
have to know a bit of programming HTML. If you ameot a
programmer, it can cost you a lot of time. Thus yam use so-called
WYSIWYG editor, which enables you to see the Webepaxactly as
you are creating it. One of popular editors of tkisd is Netscape
Composer it is free and simple. This programme is part oftvgare
called Netscape Communicator, which can be obtainad
http://www.netscape.com. Editdficrosoft FrontPage has much more
possibilities, but it is much bigger and more casaikd, too. There are
a lot of really good HTML editors you can find dretinternet. All these
editors are good and popular:

o HotDogProfessional (http://www.sausage.com/hotdog6)
o Homesite (http://www.allaire.com/Products/Home$ite/
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o HoTMetal PRO (http://www.hotmetalpro.com/)
o LiquidFX Professional (http://www.psylon.com/)
o WEB-ED (http://www.jsware.net/jsware/webed.html)

5. Realisation Il (Publication on the Web): In order to make your
e-journal available over the Net, you need a hidsis will take the form
of a computer that is permanently connected toed, which will act
as the host server for your Web site. Many ISPsigeofree Web space
to those who are registered with them, and theeseaanumber of free
online content and host communities that provide gth constructing
and uploading sites, and hosting them. For example:

Virtual Avenue (http://www.virtualave.net/index.gsp
Atmosphere Community (http://www.atmosphere.be/)

NBCi My Website (http://wwwx.nbci.com/mywebsite/)
PiterWeb (http://www.piterweb.net/)

Escalix-Freepage (http://www.escalix.com/freepage/)
Phrantic’s Tralerpark (http://dpec.webserve.netdpebpromo/)

Using one of the community sites means that youb \8iee URL may
be rather convoluted and will probably include thame of the
community site. Similarly, if you use your ISP &e thost, the URL for
your Web site will probably include the name of t8€. However, they
may be able to host your site with a unigue dom@ame of your
choosing, but they may charge an additional feetlig service. The
domain name can be important if you are tryingttcaat the maximum
number of visitors to your site. Many people preferuse a separate
domain name because it makes the site seem mdesgianal than if it
is preceded by an ISP or Web host service namilllalso make the
site easier to find. In order to have the righugse a domain name you
have to lease it from one of the domain name negish companies
such as NetNames. You will need special softwangutoyour e-journal
on a web server. You could use Netscape Navigatdotthis, but you
do not have a lot control that way. The best wagdas using special
FTP software. FTP stands for File Transfer Protoddlis software
makes it possible to put files in your own diregtand to take them off
again. Most FTP software has two windows: the &fowing your
computer, the right the web server. It looks a lile Norton
Commander or Windows Commander. You can see exattit is on
your computer and at the server. One of the mostl gsogramme is
WS_FTP. The process then consists of three quntplsisteps:

I Connecting to the server

. Transferring files
iii.  Checking.
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After that, your e-journal will be accessible tsitor from the whole
world (UNESCO, 2010).

3.6.2 Practical Advices

Here are several practical advises that you shbalt in mind while
creating your e-journal:

o Minimise time of documents download; make your Welges
simple but impressive.
o Use colours carefully; colourful or mixed backgrdurcan

“choke” the text.

Keep your paragraphs at 2-3 sentences each.

Use headings.

Use lists.

Use bolding for highlighting important information.

Watch out for too many fonts and their font siz@good rule in
traditional print design is two font styles andotfont sizes, one
for headlines and one for the body copy.

o Navigation should be easy. Navigation bars, whiehasimple
set of buttons or text, should be repeated onyepage in the
site, usually at the top, left, or bottom. Makeaesyou locate
them in the same place on every page.

o It is also a good idea to let people know exacthere they are at
the given moment. You can accomplish this by hawegbutton
for the page they are on slightly altered in appeee, for
example dimmed or highlighted or another colour.

o Every navigation bar should include a home pag&hbutontact
information and if your site is large; an index payg site map. A
site map will show a complete outline of the sitgearch
capabilities are another good idea and allow petiponduct a
one or two word search of your site and get bapkssible list of
pages (UNESCO, 2010).

SELF-ASSESSMENT EXERCISE
I What do you understand by e-journals?

. What are the advantages and disadvantages of rajs@r
iii. Identify the two major types of e-journals.
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40 CONCLUSION

Building on the tradition of print journals, thgasrnals can be a forum
where scholars articulate their needs, by writedjting and refereeing
articles that evaluate and contextualise impomtesdurces. Scholars do
these in print journals as well, but in an eledcdormat the resources
can be hyperlinked and thus immediately integrétadthe readers.
With the help of Internet technology and Web sitenagement, users
can easily get the paper by searching by authgryée, title, journal,
year, and publication format.

5.0 SUMMARY

Compared to the print journals, the main disadvgatf online journals
is the perceived quality of paper. As they oftemeha short history and
have not had many years to publish famous papemple may give
online journals of less credibility. The only satut is the paper with
peer-review. Peer-review, which is often considehedgold standard of
scholarly publishing.

6.0 TUTOR- MARKED ASSIGNMENT
Differentiate between traditional journal and efjmals.
Trace the historical development of e-journals.

1
2.
3. Elaborately discuss how to create an e-journal.
4 Identify and discuss the identifiers of e-journals.
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1.0 INTRODUCTION

Virtually all printed newspapers and magazines hamkne editions
distributed over the Internet which, depending ba tountry may be
regulated by journalism organisations, but as spaigishers find their
print-based models increasingly unsustainable, Wad®d "newspapers
and magazines" have also started to appear omtbmét. Customised
newspapers and magazines online have been offgrédylgahoo, |-
Google, CRAYON, |Current.com, Kibboko.com, Twitter.times and many
others. The shift from receiving information viapea to computer and
mobile applications has created a proliferation ahnline
communications, including magazines and newspapédsiline
magazines originally began as lower-cost altereativio print
publications, eliminating the printing and mailiegpenses associated
with traditional magazines. Today, they have ewblwato purposeful
revenue-generation tools. Online publications $tillow many of the
principles of traditional communications, delivaginhigh-quality
messages to tech-savvy audiences (Edmunds, nhag, in this unit we
will treat online newspapers and magazines. Reémei) notes that the
newspaper industry has taken a substantial hiecent years. Despite
the companies' best efforts, sales of print edit@ws are dropping
every year. The only way for newspapers to sunisver them to adapt
to the changing times. They have to move into tha ef the
downloadable newspaper, so called the e-newspd@has, in this unit,
we shall be looking at e-newspapers and e-magazines
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20 OBJECTIVES

At the end of this unit, you should be able to:

o explain the meaning of e-newspapers and e-magazines
o enumerate how e-newspapers and magazines work
o discuss how to create e-newspapers and magazines.

3.0 MAINCONTENT

3.1 Meaning of Electronic Newspaper

E-Newspaper is also referred to as online newspap@feb newspaper.
It is the type of newspaper which exists on the M/&Wide Web or

Internet, either separately or as an online versiam printed periodical.
Going online create more opportunities for newspgper instance, e-
newspaper competing with broadcast journalism es@nting breaking
news in a more timely manner. The credibility artdorsy brand

recognition of well-established newspapers andctbee relationships
they have with advertisers, are also seen by mantghe newspaper
industry as strengthening their chances of surviVdikipedia, n.d.).

Giavedoni (n.d.) says it can be an individual daliat is available
online only or it could be an online version of rned periodical. The
Internet has allowed the printed daily newspaperscampete with

television, radio and other means of broadcasmnmlism in presenting
their news timely. Previously, you had to wait tlle morning to read
about an event which had happened the evening éefOnline

newspapers are updated several times a day, scoyoe to know about
an event the moment it happens. Basically, an emigwspaper is quite
similar to the hard-copy newspapers; they haveotapty by the same
legal boundaries, such as laws pertaining to lip@acy and copyright.
A daily newspaper contains literature of varioupety to suit the
interests of different readers (Giavedoni, n.&h online newspaper
contains a detailed coverage of political news, risp@vents and
information on entertainment, health and lifestyléost papers have
separate sections dedicated to business and eamsioBesides, there
are special pages that have editor's columns, festuhat give

subjective views of the top journalists about vasioevents. Daily
newspapers also have pages for advertisements rajusatypes of

products. They also have classified pages for jbd many more.
Sunday edition of a daily newspaper may have cosigomd comics
(Giavedoni, n.d.). Online newspapers also havelainsections; they
also contain editorial opinions, persuasion, oliag entertainment and
criticism. They also have pieces of games like ssn@sds,sudoku and

many more. They also have reports of astrology lasrdscopes. They
contain weather news and forecasts. They also ¢@s®p, food recipes
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and other columns. You can read about criticalewsiof movies, plays,
shops and restaurants. They contain cartoon samgks classified ads
(Giavedoni, n.d.).

3.2 Meaning of E-Magazine

By definition, an online magazine is a publicatibiat is published on
the Internet. A lot of popular magazines also hawmkne versions of
their issues available to customers. An online megais a magazine
published on the Internet, through bulletin boaydtems and other
forms of public computer networks (Wikipedia, n.d§ome online
magazines distributed through the World Wide Wele aalled
webzines. An online magazine shares some featutesavwlog and also
with online newspapers, but can usually be disistted by its approach
to editorial control. Magazines typically have eds or editorial boards
that review submissions and perform a quality adritinction to ensure
that all material meets the expectations of thdighrs (those investing
time or money in its production) and the readershMpany large print-
publishers now provide digital reproduction of thaiint magazine titles
through various online services for a fee. Theseis® providers also
refer to their collections of these digital formptoducts as online
magazines, and sometimes as digital magazines. Solne publishers
have begun publishing in multiple digital formatsdmal digital formats
that may include both HTML versions that look likeditional web
pages and Flash versions that appear more likétitreal magazines
with digital flipping of pages. Online magazinepnesenting matters of
interest to specialists in or societies for acadesubjects, science, trade
or industry are typically referred to as onlinerjmais (Wikipedia, (n.d).

3.3 How E-Newspapersand M agazine Works

The following points must be considered before @hiohg an online
magazine:

1. Goals: The aims of an online magazine differ, dependinghan
organisation publishing it. Profit-oriented pubkst want to generate
revenues and create content for the specific perpdsestablishing
audiences, gearing articles toward particular deamgcs, such as
women, seniors or parents. Creating a large, dpeaudience helps
businesses attract advertisers who want to getoimt bf those groups.
Nonprofit organisations want to increase membershiipawareness
about an issue or seek donations. Trade assodapioblish practical
information that helps readers in their professignasuits, encouraging
membership in the organisation. The online magaziok charities
appeal to a visitor’'s social conscience (Edmunadh, n
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2. Advertising Development: A for-profit publisher must know
where its revenue is coming from before it stastddvelop editorial for
its e-magazine. To that end, the publisher creatdist of potential
advertisers and researches them, determining whé&le shown an
interest in online advertising. It also researct®gompetitors to know
what they are charging (Edmunds, n.d.).

3. Audience Development: Before an online magazine is launched,
its publisher determines what type of reader it twafihis is necessary
to serve the mission of a nonprofit or to help mgmfit company create
a readership that attracts advertisers. The pulidbcides on a set of
demographics that includes age, gender, ethnioitpme and education
level (Edmunds, 2013).

4, Once a publisher knows who its audience is, it ceeate an
editorial calendar to ensure it can deliver ativactarticles in every
issue. Each issue may have a specific theme,might be divided into
sections. For example, an online tennis magazin&ldoclude sections
such as instruction, equipment, fithess and pronmments (Edmunds,
2013).

5. Format: A computer screen is smaller than a printed magazin
and users of technology may have less time or geshattention span
than someone who sits down to read a paper magdzmnehat reason,
online magazines rely on short articles and slidews to quickly
deliver content. Web pages are laid out to keegamsafrom leaving the
site. Ads often are placed on the outside of pagdgscontent placed in
the middle of the screen. Some ads may appeareiribiel main text
blocks, with links to revenue-generating affiligiees highlighted within
the text. Readers are more likely to scroll dowmpage after they have
begun reading an article and determine it contasthgable content than
to wade past many ads and graphics to determinghethéehere is
anything of value on the page. Some online magazaoene in PDF
formats, laid out in a more traditional magazingesthat readers can
download, open and read later without the clutteads, videos and
links. Many online publishers use magazine softviaa¢ allows them to
create the pages of their e-magazine with the dgpeface, graphics,
layout and other features (Edmunds, 2013).

6. Online publications generate revenue through haads, click-
per-pay programmes, links, affiliate programmes,ilinta lists and
editorial opportunities. The publisher can sell a&n banner ads
directly to advertisers or use a programme sucb@sgle’s AdSense,
allowing the programme to place ads on e-magaziagej The
publisher can sell links to advertisers’ Web siteg, opportunity for the
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advertiser to write an article or be quoted, or ieiasts on behalf of
the advertiser (Edmunds, 2013).

3.4 How to Create Online Magazine and Newspaper

1 Establish a Budget: Determine how much money you will need
to start your online magazine. When forecasting ryouagazine,
consider your rate of return, note the current eooy) allocate money
for advertising, establish a savings account for @mforeseeable events
and determine your staff needs. In determining yetaff needs,
consider freelance writers, interns and volunteers.

2. Create a Business Plan: Create a strategy to publish the
magazine and produce an income. Your business gflanld include
goals for the magazine. For example, the magazme'sion, the type of
content and how you plan to get and keep subsstiberdeveloping
your marketing strategy, note your target audieroay often the
magazine will be published, and your ability to gwoe an online
magazine and research the competition. Use soe@lonk sites to
promote your online magazine and specific articles.

3. Choose a Name: Brainstorm a name for the magazine that will
compliment the niche and content for the magazirrg. selecting a
name that will draw customers to explore the magazviake sure you
trademark your title to protect the name. Once lyave selected a name
for the magazine, research the availability with @/Fs, a query based
research tool. If the name is available, regidterriame. Hire a graphic
artist or create your own magazine logo that i<swt and represents
what the magazine is about.

4, Outline the Online M agazine Content: Outline topics you want
to include in the magazine. For example, if yowhsiis food or travel,
choose related topics and interviews with expentsthat industry.
Develop a table of contents to let the readers kndwat the magazine
entails. Keep articles short, communicative andthte point. Write
headlines, using keywords so that readers canyingt magazine. To
engage your readers and allow them to comment ®@mmidkgazine and
articles, include blog page. Create a subscriplilokn This will build
your relationship with the magazine readers. Yau use email service
to get subscriptions and remind customers when m&sumes are
available.

SELF-ASSESSMENT EXERCISE
I What is online newspaper?

. What is online magazine?
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iii. Identify and discuss the advantages and disadvesitagonline
newspapers and magazines

40 CONCLUSION

The popularity and ease of use of the Internet hanagle online
magazines and newspapers a much more affordaldenative to
traditional magazines and newspaper publishing. Amline
magazine/newspaper is essentially a Web site tbatams articles,
information and advertisements, just like a tradi&l print
magazine/newspaper. Many publishers have beent@lsleate and run
highly successful magazines/newspaper on the letterivecause
technology has significantly reduced the barrieos entry of this
industry.

5.0 SUMMARY

In this unit, we have examined the meaning andndi&fhs of online

magazines and newspapers; as well as how electnenvspapers and
magazines work and how to create online newspag®&ismagazines.
An online magazine/newspaper starts with a domamenand a Web
site hosting account. The publisher then eitheigdesthe look of the
Web site or hires a Web designer to create anctittealayout. Often, a
Web designer may install what is known as a contaahagement
system, which allows the publisher to add new qunte the Web site
without having to have Web design and coding skilighis type of

system is not installed, the magazine publisher rhaye a Web
designer on staff or on a contract basis thatsparsible for uploading
articles and other content to the Web site.

6.0 TUTOR-MARKED ASSIGNMENT

1. Differentiate between online newspapers and omtiagazines.
2. Elaborately discuss how online newspapers and maggwork.
3

Elaborately discuss how to create online newspagmard
magazines.
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1.0 INTRODUCTION

It is an irrefutable fact that Web publishing iseonf the means of
disseminating information in the society. Just likaditional publishing
and traditional means of disseminating informaiiorthe society. Thus
in this unit, we are going to examine function®ofine publications.

2.0 OBJECTIVE
At the end of this unit you should be able to:
o explain the functions of online publications.

3.0 MAINCONTENT

3.1 Functionsof Online Publications
Online publishing plays the following functions:

Socialisation

Agenda setting

Gate keeping

Status Conferral

Watchdog

Education

Advertising

Motivation, mobilisation and campaigns
Correlation

Entertainment.
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Socialisation Function

Socialisation is seen as the process by which psrsxquire the
knowledge, skills and dispositions that make themremor less
integrated members of the society. It is througle fbrocess of
socialisation that members learn certain habitey#adge, skills, norms
and values, which the society considers importedcialisation
continues throughout one’s life. It entails thensmission of the socio-
cultural heritage and the development of persondiit the absence of
socialisation, society would not be able to exiglydnd a single
generation and also, culture will be non-exist@iie media are capable
of socialising the members of the society througleirt different
programmes and features. Television programmesp i@awgrammes,
features in magazines and newspapers go a longnasgcialising the
audience members.

Although, the media generally are not a formal agensocialisation,
they can be used in most cases as powerful instiisnad socialisation.
Online publications often transmit messages o$aits. Such messages
among others are direct information, entertainmeptopaganda,
persuasion, etc. These messages transmitted bydkse media affect
people's orientations, values and experiences snmadl measure. Thus,
online publications, especially online newspapeis magazines can be
used to socialise the readers. Socialisation iy weportant in our
society because it:

a. provides the foundation for the individual'seetfve participation
in society
b. inculcates basic discipline in the individuatsas respect  for

elders, toilet habits, behaviour, etc.

instills aspiration in societal members

provides individuals with identities largely dligh the

aspirations it encourages or discourages

e. provides for the stability, persistence and iowoitly of society by
communicating the contents of the culture from ongeneration
to the other

f. makes minimum, initial communication and intdérac possible
by providing for members to possess specific skiélsd
values(Asemah, 2011).

oo

The media generally are one of the socialisingtirgins in the society
that can facilitate the promotion of culture. Ebibed in Sambe (2008)
says socialisation through the media can be usathtalardise culture
throughout all social levels of society. The massdia therefore, have
dominant roles to play in the society. The foregommplies that online
publications can inculcate certain attitudes antiabmurs into the
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members of the society, which thereafter, make th@rbehave in an
acceptable way in the society. Every society ha®wtn values, norms
and ways of doing things. According to Ineji (2003pcialisation

basically refers to the adaptation of behaviouminms and values by a
social system, a group of people. These onlineigatibns can be used
to describe cultural industries where all sortgwfural portrayals have
been displayed for creative impressions, imitatiansl adaptation by
society. The mass media, including online publaadi constitute

themselves into veritable tools where a plethorauttural gratifications

thrive. This implies that the mass media generaily a storehouse of
behavioural norms, cultural values and beliefs. Wilee audience-
members expose themselves to online publicatidresy tonsciously

and unconsciously learn how to act in certain wagsl appreciate
certain values. The audiences who are exposedet@dhtents of the
online publications are likely to grow up and adoegdues portrayed by
the online publications. This explains why socialue is transmitted
from one generation to another. This is what Haaédcribed as the
transmission of cultural heritage from one generato another.

Agenda Setting Function

The word agenda means a list, plan or outline iofgghto be considered.
It is generally agreed that the media set agend&hépublic to follow.
How do they do this? They do this by raising sdlimsues in our
society thereby making people to think along thaé.l The concept
implies the ability of the media to mentally ordiee world for us. Thus,
agenda setting is seen as the way the media setdRe or importance
of current issues, especially in the reportageevisn When we say that
the media set agenda for the public, we simply mibah the media,
whether electronic or print, have the ability toooke and emphasise
certain topics, thereby causing the public to peecehese issues as
important (Asemah, 2011).

According to Orewere (2006), agenda setting reti@ithe ability of the
mass media to influence the level of the publigiar@ness of issues as
opposed to their knowledge about those issues. ifjdies that the
media provide information to the members of thelipuand through
this provision of information, people learn abaupbortant issues of the
day. Langs and Langs, cited in Yaroson and Aser@0Q8) posit that
the media build up public images of public figureBhe media
constantly present objects and suggesting whatighdhils in the society
should think about, know about and have feelingsuabResearch has
shown that most of the pictures people store iir theads is based on
what they come across in the media. If for exampidine newspapers
and magazines devote most of their space to theadpsf HIV/AIDS,
the issue of HIV/AIDS will likely remain topmost ahe minds of the
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audiences. It is however worthy to note that thena@ they set changes
with time. This is because; the society is dynanmzaning that it
changes with time. Events unfold on daily basis.e&ents unfold, the
media shift their attention. The agenda that ist@gdy is not what will
be set tomorrow. An issue may be burning todayblitnot be burning
tomorrow.

Gate Keeping Function

This is another media performance. The sociologarah was coined in
1947 by Kurt Lewin who used it to describe the fdwt news must
travel through a series of check points (gates)reefeaching the public.
It is the process of deciding what should be maudew to the audience
and what should not be made known to them. A gafsdeis anyone or
group that has control over what material evernyuaaches the public.
Gatekeepers are the media people who influencendssage. Yaroson
and Asemah (2008) observe that any media persorcaatop or alter
any message enroute to the audience is a gatekeegpamuse he decides
what is aired or published and what is not. Bitt(ilE989) describes a
gatekeeper as any person or formally organisedpgdiectly involved
in the relay or transfer of information from onalividual to another
through a mass medium. Bittner further explaing thgatekeeper can
be a film producer who cuts a scene from the oaigseript or any other
individual in the processing or control of messadsseminated to the
public through the mass media.

Gate keeping entails the media men making deasmmnwhat should
be emphasised and what should be de-emphasiseekeBpers have
tremendous responsibility because they shape tlssage that reaches
us. They even decide which messages should reaandushould not
reach us. According to Wilson, cited in Yaroson &sgémah (2008), the
media control our access to news, entertainmend, iaformation
through gate keeping.

The process of gate keeping begins with the joigtnaho goes out to
gather news items. He is the one who decides orn edent to cover
and what event not to cover. The journalist cowenst he wishes to
cover and submits it to the editor who will nowes#lthe important
items, which will be reported. Thus, news goes ugto many gates
before reaching the audience. This therefore iraghat web publishers,
equally act as gate keepers

Status Conferral Function

Online publications create prominence for issua$ @eople by giving
them coverage. These publications enhance attetdipeople, subject
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and issues. The media generally in an attempt teenpaiblic certain
issues inadvertently or deliberately make hero@ésobwrdinary people
or issues. This is what sociologist call statusfeoal. This is based on
the fact that when individuals and issues receieglim attention, they
achieve a degree of prominence which may sometiem@rnaue. The
danger is that other issues and personalities,hwdme not focused on by
the media; suffer to the detriment of others. Saaeple identify with
the mass media in order to strengthen their postim the society.
Perhaps the proliferation of mass media housesgyolitical era is as
a result of the power of the media to confer pgestin their owners and
associations. According to Lazarsfeld and Mertoitedc in Sambe
(2008), mass media confer status on persons, @agaons, and ideas.
Those whose deeds are reported by the media demntiyselevated to
prominence more than they previously enjoyed.

The import is that, the media carve out certaingesafor people in the
society. This is often as a result of their regalarerage of such people.
In most cases, the media promote only those whe Isamething in
common with them. As the media continue to feaamendividual, the
individual will continue to gain prominence in tseciety. The media
can therefore elevate an individual to a certaisitppm to the extent that
the members of the public will begin to look at Isuan individual as
very important. According to Okunna (1999), in gveociety, the mass
media can play important political roles in theiabsystem. The media
in addition to providing information about the pimlal process can
confer status and legitimacy on political leadard Bsues making them
appearing more important and right.

Watch Dog and Surveillance Function

The media generally are the eyes and ears of th@icpuOnline
publications provide information and alert us oé tthanges that take
place around us. The newspaper has long been th#edatchdog of a
free society. Surveillance is described by the Né&tandard
Encyclopaedia Dictionary as a careful watching @meone or
something usually carried out in secret or distyedithe surveillance
function of the publications (online newspapers amagazines) is its
basic responsibility. Journalists survey the emunent and report to the
people in order to reduce uncertainties and ineréas probability that
the audience will react to conflicts and changes rational way.

The media in their surveillance activities scouind their environment
and bring news of development, danger, threatatiomal stability, and
threats to public welfare and so on, to the peopews about
happenings at home and far-away land is also bitdoghe people. The
media are the watchdog of the society. They waten the society so as
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to know what is happening in order to report toiande - members.
The media are saddled with the responsibility ofdiing out about

relevant events and conditions in immediate sumogs. The

information function of the media is the most impot. Every day of

our lives, we are witnesses to the incredible postedhe mass media to
provide us with all sorts of incredible informationhis is what news
and many other contents of the mass media are kauta The

information function of the mass media accordingdtaunna (1999), is
all-embracing and indispensable for the meaningéiistence of

members of the public. Through their various cotgethe mass media
collect, store, process and disseminate messagpsioms and

comments which members of the public require ineprtb react

knowledgeably to personal, environmental, natiozadl international

conditions as well as to be in a position to tagprapriate decisions.
The media have the marvelous ability to reach om8i to raise issues,
to create awareness on topics and to disseminiaienation with great

efficiency. Yaroson and Asemah (2008), cited inrAah (2011) say:

Surveillance is the collection and distribution of information

concerning events in the environment both withipaaticular society
and outside it. The journalist surveys the envirenimso as to know
what is taking place so that he can gather newssitend in turn, report
to the public. The journalists are the watchdogtlud society. One
positive consequence of surveillance is that itvgles warning about
imminent threats or dangers. Another social consece of

communication is that it contributes to the evesydastitutional

operations of a society.

The import of the above is that the online jourstatiwes it as a point of
responsibility to continuously monitor the envirogmh so as to gather
news and report to the public. Who else could repranspiring in the

society to its members if not the journalist? Héhges news items and
informs the audiences. This is done through newschvmay be soft,

hard, investigative, interpretative or in-depth. isThexplains why

Dominick (2008) says that surveillance refers tatwhe popularly call

the news and information role of the media. Donknidassifies

surveillance function into:

Warning or Beware Survelllance: This happens when the media
inform us about threats from terrorism, hurricanasgidents, crises,
wars, etc. These are reports that are negative.rdpat can be about
immediate threats. These are stories that peopletitke to hear but,
because we cannot control or stop such event frappdning, we hear
them.
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Instrumental Surveillance: This entails the media organisation
transmitting information that is useful and helpimlour everyday life.
Thus, news about stock market prices, wedding, nairon, etc, is
instrumental surveillance. The media inform us alvaduat is happening
in the society and that is what surveillance isaathut.

Education Function

The term education has been described as the pramfeacquiring
knowledge, skills, values and positive attitudes as0 to make the
individual to be a better member of the society.lliva and Haggai
(2004) describe education as the process by whithindividual
acquires knowledge, attitudes, skills and valuedudation is not just
confined to the classroom, but all the experieraesdividual acquires
outside and inside the classroom. In other wotdstdsk of the educator
is to create or influence desirable changes in\aebaof an individual.
Online publications (online books, magazines, napsp and journals)
through their various contents educate the audiemesgnbers. Through
the contents of these various online publicatioves get to be educated.
Online publications, especially newspapers and wmiaga have
messages that are meant for instruction and tegclilmey broaden and
deepen one's perspectives. They give knowledge siilld. Sambe
(2008) observes that the rapid growth in commuigoatechnology and
the expansion of various forms of communicationehapened up new
horizons and multiplied the connections between cation and
communication. The advancement in communicationldégso the loss
of monopoly of the educational system. The schoobeding to Sambe
is no longer the only avenue for learning. Thes&nenpublications
serve learning environment. Learning takes placeutyh the various
contents purveyed by online publications. This rbaythrough news,
features, etc.

Okunna (1999) says that the mass media play anrtargorole in the
educating the members of the society. Educationrdoty to Okunna,
comprises intellectual development, acquisitioslafis and capabilities
and the formation of character. Thus, online pabians are involved in
the passing of the character necessary to achikvbree aspects of
education. Education can be formal and informalirfordental), online
publications are involved in both types of eduaatidhus, skills and
knowledge could be acquired from reading online spapers, books,
magazines and journals.

Advertising Function

Advertising is seen as the communication that reeai at creating
awareness about goods and services. Asemah (2849 asvertising as
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any form of communication that is paid for, idewmtif by a sponsor,
directed at a target audience through the mass amikiz radio,
television, newspaper, magazine and billboard withaim of creating
awareness about goods and services. All onlineqaildns are used for
selling goods and services of organisations. Mostganies use online
publications to advertise their products and sewidbecause they
believe that they are reach large audience andhbgtare persuasive in
nature. Thus, messages are designed to induce rsedolebuy a
particular product or idea. Online publicationsrfpan advertising
function by bringing buyers and sellers togetheodlyh advertisements.
What the media sell through advertising may becalyet, service, idea
or a cause.

M otivation/M obilisation of the Citizens

Online publications can stimulate the members @f plblic to take
steps to achieve the aims and objectives of theaetyocOnline

publications, especially newspapers and magazimeoueage and
ginger up people to achieve the aims and goaldh@fsbciety. These
goals can be promoted through electronic newspapaismagazines
which then stimulate and foster the aspirations autivities of

individuals and communities to achieve such go#en electronic
magazines and newspapers are properly positiofsy, ¢an be an
effective way for mobilising the populace towarddifcal, educational,

cultural and economic aspirations of the peopleeyTtan galvanise the
people to support government policies and act dashdag on political

system. The media generally are used for promataigpnal interests
and certain behaviours especially during timesatiomal crisis. Online
publications can therefore be used to advance nadtioterests in the
spheres of politics, war, economic development, kwaeeligion and

sports.

Correlation Function

It is the interpretation of the information presaht about the
environment, prescription on what to do about id amttempts to
influence such interpretations, attitudes and cotglurhese operations
are usually seen as editorial activity, propagamtaattempts at
persuasion. Opinion correlation entails the sebectievaluation and
interpretation of events; it involves explainingntarpreting and
communicating the meaning of events and informatmoviding

support for established authority and norms s, consensus
building and agenda setting. This function is symaus with editorial

opinion. Electronic newspapers and magazines doathot. Correlation
has to do with the interpretation of the messagesegmted about the
environment, prescriptions on what to do about nt attempts to
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influence such interpretations, attitudes and cotsluAccording to
Orewere (2006):

Correlation refers to the process of going beyoretengathering and
distribution of information to include reasoneuhterpretation of what
is given out as news about the environment, inolgicat times, the
prescription for conduct in reactions to the evemgorted. This is
what is often referred to as editorial or aftempt to present
“news behind the news” such as going beyéexis to situate the
events. This is also called news analysis or nemasntunication which
of course, could accommodate some forms of promigan

The import of Orewere's assertion is that electramwspapers and
magazines help in interpreting events in the spcist they unfold so
that the audience- members will understand suctpdrapgs. Thus,
correlation functions of the electronic publicagsofnewspapers and
magazines) include editorial, comment and opintwat tan afford the
reader a particular perspective. This explains ilgminick (2008)

posits that the mass media do not only provideupply facts and data;
they also provide information on the ultimate megnand significance
of events. The media explain, interpret and commeanihe meaning of
events and information.

Entertainment Function

Online publications can be used to entertain thdiesuice - members.
They entertain us through their contents, therelaylihg to relaxation.
Mass entertainment through online publications oaffer some

diversion and amusement for everybody. Relaxatimh respite can be
functional for people and beneficial to the sociéfjle mass media
generally are means of escapism for the audiendea®ugh features,
cartoons etc., people are entertained.

The media, according to Asemah (2009), can be wéuldentertainers
bringing together huge audiences not otherwiseilplesAImost all the

media have an entertainment component. Hanxy anxcyaited in

Asemah (2009), say that entertainment refers to nuenication

activities primarily considered as amusement ireeipe of any other
feature they seem to have. Thus, online publicatiare capable of
providing amusement, diversion and means of rel@xatMcQualil

(1979) summarises entertainment thus:

The provision of escape or release from anxietgelioess, tension,
personal troubles usually into a fantasy worlithe assurance and
increase in self esteem, help given in social atgons as a topic of
conversation, the provision of ritualistic accorspinent to daily
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activities which bracket the day, sets the mood mathtains a familiar
environment.

SELF-ASSESSMENT EXERCISE

Are online publications important in our society?
40 CONCLUSION

In this unit, we have been able to look at theawsgifunctions of online
publications like online newspapers, online magezironline books,
and online journals. You should therefore undesthat the traditional
media play the same function as the online puldinat

5.0 SUMMARY

This unit elaborately examined the functions ofceglic publications

also known as online publications. It explained ¥aegous functions of
online publications. Although there are severalcfioms of online

publications, only ten of the functions were treat€hey, among others
include: agenda setting, education, integration,terggnment,

correlation, advertising and surveillance function

6.0 TUTOR-MARKED ASSIGNMENT

List and discuss the functions of online publicasio
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MODULE 3 LAWS OF WEB PUBLISHING

Unit 1 Understanding the Meaning of Law
Unit 2 Various Web Publishing Laws

UNIT 1 UNDERSTANDING THE MEANING OF LAW
CONTENTS

1.0 Introduction

2.0 Objectives

3.0 Main Content
3.1 Conceptualisation of Law
3.2 Classification of Law
3.3 Characteristics of Law
3.4  Functions of Law in the Society

4.0 Conclusion

5.0 Summary

6.0 Tutor-Marked Assignment

7.0 References/Further Reading

1.0 INTRODUCTION
This unit focuses on the legal issues to keep imdmvhen publishing
for Web sites. The key is to remember that all ldves, policies and

social rules that apply in real life also applytba Internet.

20 OBJECTIVES

At the end of this unit, you should be able to:

o explain the meaning of law
o discuss the classification of law
o explain the characteristics of law.

3.0 MAINCONTENT

3.1 Conceptualisation of Law

The definition of law, much as it is important, ld&ays been a subject
of controversy among jurists and scholars. Thismedhat there is no
generally acceptable definition of law becauses ivariable in nature
and does not give room for uniform definition. Asesgult, its definition
differs from society to society. Thus, what may dmnsidered law in
one society may not be considered so in anotheetsod he definitions
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of law that are in existence today are formulatgdaoithorities of
diverse backgrounds and orientations. Thinking @ltme same line,
Jacdonmi (2008:1) says that many jurists, scholaindpsophers and
legal practitioners have tried to come up with died definition of law
and all efforts have proved fruitless. Law accogdia Jacdonmi is not
static in nature; it is constantly changing. lbecause of this dynamic
nature of law that Jurists and legal practitionssse defined law as a
code of behaviour laid down by the people.

Going by the above, law can be described as a bbdyes designed or
formulated to guide human conducts or actions wiscimposed upon
and enforced among the members of a given statethier words, it

means a set of rules or principles created or agordy the state
government authority in a society for the guidamceregulation of

human conducts, the violation of which attracts anction or

punishment. Okoye (2007:4) sees law as the saile$ established by
nature or human authorities to regulate naturahpireenon or human
behaviours within a given community or country.

It is crystal clear from the above definitions tHatv can either be
natural or manmade. The natural laws are the lafveature. For
example, we have the law of natural science. Wee hilne law of
gravitation discovered by Isaac Newton; we have l#ve of supply,
demand and diminishing returns. For the fact thatdarth rotates on its
axis is a law which was imposed by nature. Man-nlades are those
imposed by human authorities for the regulatiomaian activities. In
this book however, we are concerned with the madentews.

3.2 Classification of Law

There is two broad classification of law; namelgternational and
municipal law.

1. International Law
This can further be discussed under two categories:

Public International Law: This is the law that governs the mutual
relationships between states or countries of thedwblo country of the
world can live in isolation. Countries of the wongted to maintain
mutual understanding as this is the only way thatd can be global
peace. To have this global peace, there is puttiecnational law.

Private International Law: It deals primarily with determining what

system of state law should be properly applied tayescourts in cases
involving crisis between persons of different natitities.
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2. Municipal Law

This simply refers to the set of rules and regatati established by
human authorities in a particular country or st&ech body of rules are
only recognised and enforced in a particular cqutunicipal law can
be classified into:

Public and Private Law: Public law is primarily concerned with the
state and with the rights and duties existing betwie individuals and
the state. A very good example is the constitutitana. Private law on
the other hand, deals with the rights and dutiesndividuals. It is
primarily concerned with matters affecting the tggtand duties of
individuals among themselves. For example, the lafasntract, torts,
property, succession etc.

Criminal and Civil Law: Criminal law as a branch of law concerns
itself with the regulation of offences committed byembers of the
society against the state. It deals with the taatl punishment of
persons who commit offence against the state.thasduty of the state
to punish those who commit crime in the societyedéh offences are
such that can seriously harm the community and doasethat, it is
considered an offence against the state.

Civil law on the other hand, protects the rights tbé individuals
towards each other. It can be classified into coreraklaw, media law,
company law etc.

Substantive and Procedural Law: Substantive laws refer to the set of
rules and regulations that govern people. Thdahestext or substance of
the law itself which guides the courts in makingid®n. Procedural
laws on the other hand, are those which consisules that lay down
the procedure for applying the law. In other wottigy are rules which
determine the course of an action or the rules kvigovern the
machinery as opposed to the subject matter oatitg.

3.3 Characteristics of Law

I It is a body of rules.
. It is prescribed or designed by state or sovereiggoverning

authority.
1 It is enforced by the state through the instrumemtsneans of
sanctions.
Iv. It is given to a society (unless where it is repdalr modified).
V. In their prescribed form, the rules of law are galg certain

and predictable in character and in content.
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3.4 Functionsof Law in the Society

Eweluka cited in Okoye (2007:5) identifies five iarant contributions
of law to the society. They include:

Regulation of Human Conduct: In a society where there is no law,
people will choose to fight, kill and rob at wilnarchy will definitely
prevail when there is no law to regulate the betaa of the people.
Laws exist in a society to ensure that the citizemsduct themselves in
an orderly manner. When you have a society wheeeyeme conducts
himself in an orderly manner because he is guideldi® conscience or
religion, there would be no need for law. But bessawe do not have
such a society, laws are made to regulate the bmiravof the people.
This therefore brings about peace and tranquility given society.

Reconciliation of the Interest of Individual to that of the

Community: Some people's interests may be different from ohadhe

community. There is the need to ensure that therasts of the
individuals correspond with the welfare or intesest the community at
large, hence, laws are made. The essence is taeelisat every
individual considers the good of all and the pugbod in particular.

Pointing Out where Interest Exists: The court of law examines cases
brought before it and identifies and protects whiaterest has been
violated.

Man Owes His Dignity to Law: Law makes it possible for everyone to
be subject to the law of the land. It is supremé alh men must obey
the laws of the land. The law guarantees the inabk rights of the
individual in the constitution. Because we havere of law, the civil
and political rights of the individual are recogrds

Change in Economic, Poalitical, Social and Religious Structures are
initiated by Laws. The only thing that is constant is change. The
society as we know is dynamic, it changes with tame every society
must move with changing times. When there is a géan the social,
political and economic structures of a country, dohé/ way the society
can restructure itself to meet up with progress @nttinuity is through
the initiation of laws.

From the foregoing, it is quite evident that withdaw in any given
society, anarchy and lawlessness will be the ooflehe day thereby,
leading to pandemonium in the society. The restul&dfect will be
economic, social and political stagnation with mlite consequence of
societal disintegration. Sambe and Ikoni (2004h@&@)ever say that the
purposes of law in any given society among otheckide to:
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I ensure and maintain order

. achieve justice and fairness

iii. protect the rights and the interests of thea and the oppressed
Iv. preserve the integrity and personality of madividual

V. preserve the fundamental values or ethics oftiugety.

SELF-ASSESSMENT EXERCISE

Is it possible to regulate Web publishing, justelikraditional
publishing?

40 CONCLUSION

In this unit, we examined the meaning of law asnegal concept and
as it relate to Web publishing. We also examinee tharious
classifications of law, functions and charactersstof law. Though as
old as man and hence supposedly very familiar tery@ne, Web
publishing law requires elucidation and amplifioatito the clear
understanding of all, especially potential onlindlgshers.

5.0 SUMMARY

This unit is an explanation of the meaning, clasation, functions and
characteristics of law. Law as it were, is the &fetules established by
nature or human authorities to regulate naturahpireenon or human
behaviours within a given community or country. Las mainly
classified into two in this unit; this includesenhational and municipal
laws. Law is important in the society for sevemdsons, these among
others include: regulation of human conduct, ret@ation of the
interest of individual to that of the community apdinting out where
interest exists. The court of law examines casesdit before it and
identifies and protects where interest has beeated.

6.0 TUTOR-MARKED ASSIGNMENT

1. What do you understand by the concept “law”?

2. Briefly discuss the classification of law.

3 Identify and discuss the functions and charactesisif law.

7.0 REFERENCESFURTHER READING

Eweluka, B. (2004).Introduction to Nigerian Press Law. Onitsha:
Maranatha Press.

Jacdonmi, V. (2008). Nigerian Media Law and Ethics. Jos: Great Future

75



JLS 842 INTRODUCTION TO WEB PUBLISHING

Printing and Business Centre.
Okoye, 1. (2007). Nigerian Press Laws and Ethics. Lagos: Malthouse
Press Limited.

Sambe, J. & Ikoni, U. (2004Mass Media Laws and Ethicsin Nigeria.
Ibadan: Caltop Publications Nigeria Limited.

76



JLS 842 MODULE 3

UNIT 2 VARIOUSWEB PUBLISHING LAWS
CONTENTS

1.0 Introduction
2.0 Objectives
3.0 Main Content
3.1 Law of Defamation
3.1.1 Meaning of Defamation
3.1.2 Types of Defamation
3.2 Law of Sedition
3.2.1 Statutory Provisions of the Offence
3.2.2 Elements of Sedition
3.2.3 Defences for Sedition
3.3  Copyright Law
3.3.1 Conditions for the Existence of Copyright
3.3.2 Copyright Infringement
3.3.3 Exceptions
3.4  Shield Law
3.5 Law of Privacy
3.5.1 Origin and Development of Privacy
3.5.2 Exceptions
4.0 Conclusion
5.0 Summary
6.0 Tutor-Marked Assignment
7.0 References/Further Reading

1.0 INTRODUCTION

Publishing laws equally apply to online publishens general. As
discussed in Unit 1 of this Module, law regulatesnan conducts; thus
the conduct of Web publishers can also be reguld#tszligh various
Web publishing laws. Thus, this unit is devotedr&ating the various
Web publishing laws.

2.0 OBJECTIVE

At the end of this unit, you should be able to:

o identify and discuss the various Web publishingdaw
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3.0 MAINCONTENT

3.1 Law of Defamation

Every human being whether rich or poor, highly por lowly placed,
literate or illiterate has his integrity to prote€he law of defamation is
the law which seeks to protect individuals from igmity, ridicule,
disrepute and the social embarrassment which tlmsopg may be
disposed to through malicious publications. Theetimgredient of a
reputation is a good name which is said to be ansongan's priceless
possessions and gives him the respect and loveisofamily, the
honour, esteem and confidence of his family andrmamity in general.
It also measures the respect and goodwill he haseéaamong his
peers. Thus, any word spoken or written, that gemer adverse,
derogatory or even unpleasant feelings againstrsopeas said to have
injured his reputation for which he is entitledseek redress. The law
that provides redress for such injury is known @as bf defamation
(Asemah, 2011). Sambe and lkoni (2004:47) stress e law of
defamation tries to strike a balance between iddii's right to have
his reputation protected and freedom of speech twtmes not imply
the freedom to expose wrong doing at the expenséhefs' reputation.

The common interest in law of defamation therefdseto protect the
reputation of individuals from being unjustly medsup before the right
thinking members of the  society. The essence isguae against
unnecessary and avoidable character assassinafidre law is
aimed at protecting the reputation of the peopllésociety from
being injured by the members of the society throtinghorgans of mass
media or interpersonal communication. The law effachation falls
under the law of torts.

3.1.1 Meaning of Defamation

Many scholars have given their definitions of dedéion. In the words
of Fogam and Acqua Dadzie (1987:65), defamatioanyg article or
broadcast which exposes a person to hatred, redioul contempt,
lowers him in the esteem of his fellows, causes tonbe shunned or
injures him in his business or calling. Defamatisralso defined as an
intentional false communication either published poiblicly spoken,
that injures another's reputation or good namenten@ 998:1), cited in
Asemah (2011) says that defamation is the publinatif a statement
concerning a person which is calculated to lowen m the estimation
of right thinking persons or causes him to be skdnar avoided or
expose him to hatred or ridicule or convey an immpah on him,
disparaging or injurious to him in his office, peskion, calling, trade or
business. It is any publication or aired messagetwhlifies a person.
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It is writing or saying things that bring a person organisation into
disrepute or public odium or generally injures tlperson's or
organisation's reputation before the public. Theib#ing is that, an
organisation or a person is lowered or ridiculed imanner injurious to
him. Defamatory statements may be made in numevoays. This
means that there are no comprehensive definitibriei@mmation. This
has made the job of a journalist more onerous, mspecially as the
definitions so far proffered do not cover everyecddnder the Nigerian
Defamation Law of 1961 which is still in force, asgoken or written
word is considered to be defamatory if it does ang combination of
the following:

o Has the tendency of lowering the estimation of es@e in the
eyes or minds of the right-thinking members ofgbeiety.

o Exposes a person to hatred, contempt, odium aniicpudicule.

o Causes other people to shun or avoid a person.

. Injures a person in his or her trade, professiooffice.

It should be noted that the defamatory words mus$taxcite hatred,
ridicule or contempt before it will be regardeddagamation.

3.1.2 Typesof Defamation

Technically, defamation, as noted by Asemah (201dan be
categorised into two:

1. Libel

It is simply described as a written communicatibatthas defamatory
content against a person, community, religion oreganisation; it is

actionable per se. Libel is any defamatory statertiext is made in any
visual form which is permanent. This covers phoapins, pictures,
cartoons, books etc. Thus, Eweluka (2004:212) keelsas defamation
by means of writing or by any other permanent fasnvideo tapes,
pictures, art work, effigy etc. Malami (1999:77¥@lsays that libel is a
defamatory statement made in a visible permanent Buch as written
or printed words or statements as in books, newsgapnagazines,
notes, circular, letter or by way of effigy, catigge, painting,

photograph, film, radio and television broadcaatsy recorded audio-
visual material and so on.

From the foregoing, libel simply means any commatan which is
permanent and which tends to expose an individuaharganisation to
hatred. By the provision of Section 3 of the Deftonaand Offensive
Publication Acts, words contained in radio broaticass well as
televisions are to be treated as libel because; #re recorded in
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permanent form. Libel can be classified into criatiand civil libel.

Criminal Libel: It can be grouped into blasphemy and obscenity.
Blasphemy is a libelous statement that tends t@anparticular faith

or religion. Such statements or publications cangoabout war in a
society. Obscenity on the other hand is committéérwa journalist or
an individual tends to corrupt the morals of thegle. Obscenity is any
publication that causes immorality in the society.

Civil Libd: This is the type that has a bandwagon effect.eikample,
when you defame the leader of a particular religiom particular tribe,
his followers are bound to rise up to fight. lwserthy of mention here
that libel is actionable by itself and this mealat tthe aggrieved party
need not prove any actual damage. Thus, once themepublication
which has been proven to be libelous, the law pnesudamage on the
part of the affected party and damages will be de@rto him in form
of general damages. However, where the affectesbpagoes further to
prove actual damage, the court will award him wi&nown as special
damages in addition to general damages. This iglgibecause, libel is
a written defamation which tends to injure a pelsoeputation or good
name or that diminishes the esteem, respect or wdbdue a person.

2. Slander

It is defamation through spoken words or gestulteis. defamation in
transitory form. Slander is a defamatory statenagiaressed to the ear,
but as earlier stated, radio and television isstfi@sl under libel. The
general position of the law is that, slander is axtionable per se thus,
where the plaintiff complains that words utteredthg defendant are
defamatory of him, no action will lie unless, indittbn to the words
uttered, the plaintiff further shows that he haffesad actual damage
either by way of his business or by conduct of ikeple towards him
or some other material or financial loss or disai@ge occasioned by
the conduct of the defendant.

As we earlier noted, slander is the defamation rod' reputation or
character by spoken words. The common ground opea plaintiff to
prove a case of slander is to convince the coye reasonable doubt
that he or she really suffered some damages onuat@ what the
defendant said. Slander can therefore, be provaatdmjucing a witness
to testify upon oath that he or she witnessed ttwmasion where the
defendant actually used the words complained ahagthe plaintiff.

However, there are exceptional cases in which slarsdactionable per

se. The exceptions are the recognition of the fiaat there are some
words which are very harmful and injurious to aseerwhen uttered, in
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which case, the injured person or party need nmigactual or special
damage before he succeeds. This means that wlese éfxceptions are
obtained, slander becomes actionable per se argkgoent upon that
have the same effects as libel. Below are someeoéxceptions:

Imputation of Crime: Publications which impute the commission of
crime are actionable per se. For it to be qualiisdactionable slander,
the imputation of crime must be a direct assertadnguilt. This
therefore means that mere allegation of suspicidhnet be enough.
More so, the alleged crime must be punishable lrisanment in the
first instance. If punishable only by fine, themtuml damage would
have to be proven. Also, the words complained o$tnine looked at in
the context in which the imputation was made ineott discover what
was imputed

Imputation of Disease: Where the slanderous statement contains words
which impute that one has certain contagious desetisen, the slander
Is actionable per se. This is because, when youilstysomeone has
such contagious ailment, there is the possibilitythee person being
shunned and avoided by the mentally sound memifeteeopublic.
Here, we have disease like tuberculosis, HIV / AlD&orosy etc.
Enemo (1998:5) says that it is a slander actionpblse to say that a
person is infected with a contagious or repulsiveease likely to
prevent others from associating with such a per&memo however
said that there is uncertainty as to what diseasesincluded in this
exception.

Imputation of Unchastity or Immorality against a Woman
(Adultery): Where the imputation is against unchastity or lackoral
uprightness on the part of a woman or a girl, theder is actionable
per se. This is because, such statements are Gkahg to make people
to shun her, including the husband (the marriedspn€o accuse a
married woman of adultery is actionable per se. B context in
which the imputations were used will be taken icwosideration. Thus,
if the woman has actually committed adultery ane defendant can
prove beyond reasonable doubt, it is not actionpbétese.

I mputation affecting Office, Profession, Calling, Trade or Business:
When words that are defamatory are used againse@oenand such
defamatory words in turn affect the plaintiff inshibusiness or office,
such a slander is actionable per se. To therefaydtsat a lawyer is a
guack is actionable per se, to say that a doctargsack is actionable
per se. Thus, Enemo says that imputation of urdgneishonesty or
incompetence in respect to an office, professi@de or business held
or carried on by the plaintiff at the time of thebfication will be
actionable per se.
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Elements of Defamation

The elements of defamation are the necessary imgrsdthat are
common to libel and slander which must be provesefAah, 2011).
Asemabh identifies the elements thus:

1. Publication: Before the law recognises a statement or comment
as defamatory, it must be published. In the eyeth@flaw, publication
occurs when one person, in addition to the writet the person who is
defamed sees or hears the material. The defamstatgment must be
communicated to at least, one person other than plantiff.
Publication to the plaintiff alone is not actionablThis is because;
defamation has to do with the publication that terid reduce the
reputation of an individual before the right thingi members of the
society and not from injury to his feelings aboumself. The
publication could be through radio, newspaper, mags, cartoons,
books, journals, etc. It is the publication thategi a cause of action.
The material part of the cause of action in lilsehot the writing but, the
publication of the libel. Publication made innodgntomes under
innocent dissemination. So, when you destroy somisoreputation
through online publication, it is defamatory.

2. Identification: The plaintiff must be able to prove that he or she
is the one that is being referred to. The wordstrbesseen to refer to
the plaintiff. The injured party must show to theud that the alleged
defamatory statement is, of and concerning himeor Railing to do so,
the plaintiff will lose the suit.

3. The Words must be Defamatory: Defamatory words are words
which tend to expose an individual to hatred in dstimation of the
right thinking members of the society. Sambe andnilk(2004:55)
observe that the question of what standard to applgetermining
whether the words used are defamatory has not l@ewered
uniformly. The commonest text however, seems tohbé the plaintiff
must be able to prove that the words complainedrefdefamatory of
him in the eyes of the right thinking members of gociety generally
and not merely a section of it. Thus, where thareg party is able to
satisfy this requirement, the words will be heldatieatory. Usually, it
Is the court that decides whether the words used capable of
conveying a defamatory meaning. And in so doing,dburt or Judge is
guided by the text of reasonableness, taking imiosicleration what
natural and ordinary meaning of those words wouhmto or to be
understood by those to whom they are publishedirtgaknown what
defamatory matter means and how it can be detednimebecomes
necessary to discuss the ancillaries of defamatorgs:
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The Intention of the Defamer: The law does not take into
consideration the motive or the intention of théeddant in the court of
law. The motive or intention of the defamer is inem&l in an action
for defamation. The major concern of the law is teiect or
consequence of what has been published on thetifflaand not the
intension of publishing the story. Whether the msien is good or bad
does not really count.

In the court of law, it is assumed that everyonefigood character and
based on this fact, the defamation of an individaatonsidered to be
false until it is proven to be true. In this sens&lice is used in a
technical sense to mean the same thing as intengch refers to

wrong intension for doing an act without a justs@or excuse and this
is presumed by the law from the fact of publicati®ambe and Ikom
(2004:56) note that it must be borne in mind tli$ presumption is
reputable. Thus, when the defendant shows a justecar excuse for
the publication, the defense of qualified privilegails him. Where that
Is the case, the onus of proof is shifted to trenpff to prove the

existence of malice in the popular sense. This mehat there is an
indirect motive under the influence of which thdetelant abused the
privileged occasion. Journalists must thereforesebtheir reports or
publications on complete identification of the mdual possibly, his

age. This is necessary because, it will save thmrier and the

establishment the risk of describing a separatsopebearing the same
name.

Innuendo: In Okon v. Advocate, an innuendo was defined as
defamatory imputation whose extrinsic facts knowthie reader impart
into the words as an addition to or alterationh@itt ordinary meaning.
This connotes that an innuendo relies on a conpmaif the words
used and some extrinsic facts; mere implication tbé words
complained of without any extrinsic support willtreuffice. Innuendos

in the law of defamation are of two types:

Trueor Legal Innuendo: This is a situation whereby the words in their
ordinary and natural meanings do not have any dafany tendencies,
but, there exist a special situation where the wavduld convey to a
person who is knowledgeable of those situationstanehom the words
were published to consider them defamatory. Theniifaargues that
even though the words are not defamatory on the, they contain and
convey a defamatory meaning to person to whom #reypublished
because of special facts or circumstances not getinothe words
themselves but known to those persons. In othedsydegal innuendo
alleges that although, a statement may be innocoouthe surface,
because of the special knowledge of those to whbey twere
published, it is defamatory. A case in which inn@mwas established
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was that of Akintola v. Anyia. In that case, thdeswlant published a
book titled "Among the Nigerian Celebrities". Inethbook, it was
alleged that the plaintiff was the son of "Chiefwgaof llesha and
Alice". Meanwhile, it was revealed that the pldintioes not come from
llesha but, Ogbomosho and belong to a differentljaentirely. It was

held that the words were defamatory of the pldin#flthough, the

words were innocent on their face, they were néedss held
defamatory; this is because, if the people who ktloevplaintiff to be

an llesha man read the story, they would think thathad been
untruthful about his origin and parentage. Also,faof example a
journalist describes Miss. B. as always frequentiogise number 20
Akara Street, Jos and the house is known to beh#istation of

prostitutes, the statement may seem innocent orsuhface, but, it is
published to persons who know that house numbeARara Street is
an abode for the prostitutes. Meaning that, thdestant carries
innuendo that Miss B is also a prostitute. Howevee, plaintiff must

establish that persons having knowledge of spedadts or

circumstances might reasonably understand the wardsdefamatory
sense (Asemah, 2011).

False or Popular Innuendo: A defamatory meaning which derives no
support from extrinsic facts but, which is saidbe® implied from the
words which one used is said to be popular innuefdas simply
entails that the court can draw its own concluserto the meaning of
the words and not necessarily accepting the meaassggned to the
words by witnesses. Here, the plaintiff contendst tthe words are
defamatory not because of any extrinsic facts muonstances known
to those to whom the words were published, butabse of some
defamatory inferences which reasonable personsdagererally draw
from the words themselves. A false innuendo gog®mm the literal
meaning of the words but is inherent in them (Aden2811).

Defamation of a Group

A troublesome question regarding identificatiogisup identification.
Can a member of a group sue when the group as & whdefamed?
Sambe and lkoni (2004:64) opine that the genersitipa of the law is
that an individual cannot successfully bring anaacbr complaint of a
defamatory statement that refers to a group, aadsody of persons.
Thus, where it is stated that all lecturers areuesg no single lecturer
can sue for defamation successfully. This genera is grounded on
the belief that a derogatory statement of a langé imdeterminable
number of persons described by general name caltyhaflect on a
single member of the group. The plaintiff usuahgs little problem in
convincing the court that defamation has occurr@&iit where
defamatory words are published of a group or clalsgersons, a
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member of the group can sue if the group is solsasato lead to the
inference that what is said of the group is neaédgssaid of every
member of that group or that the circumstance efcdise shows that the
plaintiff was clearly being referred to. This wabkywhe Supreme Court
upheld the decision of the trial court in Dalumo Sketch and found
that sufficient reference to the plaintiff beingfdmed from the
publication even though it relates to all top a#ls of the Nigerian
Airway Corporation, of which the plaintiff is thecting secretary since
the group was so small and ascertainable. It isdethe court to decide
whether or not there is sufficient evidence whicé tvords complained
of and that can be regarded as referring to thatgfa Where such
evidence exists, it becomes a matter of fact (Asgr2@l11).

Defencesfor Defamation

There are so many defences available in an aactioddgfamation. It is
imperative for the Web publisher to know these deés, because when
he knows them, he can use them to test the safaitherwise of what
he intends to publish. The defences are:

1. Truth: Before a Web publisher can use this as a defdmee,
must be able to prove beyond reasonable doubwihat he is saying is
nothing but the truth. It means that the defendsrable to justify his
derogatory statements. The Web publisher admitpahdéication of the
defamatory words but, pleads that he is not liaolethe plaintiff
because, the words as they stand are true in swlestand fact. Where
the defendant can prove that the alleged defamatorgs are true, it
does not matter whether the publication was aatdubyemalice or ill-
will.

2. Privileged: It is categorised into absolute and qualified itee.

Absolute Privilege: It is a complete defence to an action for
defamation however false or defamatory the statémesy be and
however maliciously it may have been made. Absqguiélege covers
the following areas:

a. Statement made in the course of and with neter¢o judicial
proceedings by any judge, jury man, advocate,ypart
witness.

b. Statements made in the proceedings of the lddgie. For
example, National Assembly and States House ofrAbe

C. Commendations made by one officer of statenitheer in the
course of his official duty.

d. Reports of judicial proceedings.
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Qualified Privilege:. The main difference between the absolute
privilege and qualified privilege is that a pleaqufalified privilege will

be defeated if the plaintiff is able to prove thithe defendant in
publishing the words complained of, was actuatedcekgress malice,
whereas in absolute privilege, the malice of thiei@ant is irrelevant.
Qualified privilege covers the following occasions:

a. Statements made in the performance of a legahlnor social
duty.
b. Statements made to the proper authorities deroto obtain

redress for public grievances.

C. Statements made in self defence.

d. Statements made between parties having a conmterast.

e. Fair and accurate reports of proceedings in thislegre.

f. Fair and accurate reports of judicial proceedings.

3. Fair Comments. The journalist is free to comment on issues of

public interest. It is a defence to an action thatstatement complained
of was fair comment on a matter of public interdisis very important
to preserve the fundamental human rights to freedbexpression and
the defence is available to all who comment faaty all matters that
may be said to be the legitimate concern of thdipubhe constitution
charges the press to make government accountalleughold the
fundamental objectives of the Nigerian state. #rdifiore follows that
fair comments made in respect of any public officepublic figure or
any matter of public interest can form a defencairej an action for
defamation. For a comment to be fair, it must dattke following
conditions:

o The matter must be of public interest like affasfsgovernment,
administration of  justice, management of pubifistitutions,
church matters etc.

o The statement must be an opinion, not an assetitact.

o The statement must be based on facts truly stated.

o The comment must be honestly made.

o The comment must not be actuated by express malice.

4, Consent to the Publication: He who agrees should not

complain. If someone willingly invites an onlineujmalist to cover his
function or he grants the online journalist an fiviewv based on his own
decision, it becomes a defence if the interviewserst round to institute
an action of defamation. For this defence to beaessful one, there
has to be written consent between the online jdistnand the

interviewee before publication. However, if the fcdition goes beyond
the limit of the initial approval, there may be gnals for an action. This
defence is known alentia non-fit-injuria.
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5. Death of the Plaintiff: Reputation is a personal possession and
only the owner of the reputation can sue for ittHé owner of the
reputation dies, it becomes difficult for an actioncontinue. An action
for defamation is an action "inpersonam”. Thatdach actions are
personal and only the person whose reputation &éas imjured can seek
redress. The purpose of an action for defamatioto igsindicate the
character of the person defamed. Accordingly, ttoger party to bring
an action is the person defamed. Thus, an actioddtamation by the
plaintiff cannot survive him or be continued by hirs or successors in
titles. That is, when the plaintiff dies, the aatialso dies with him.
Also, when a defamatory statement is published @omecg a dead
person, the relations cannot maintain an action behalf of the
deceased.

6. Regudicata: This means that a case cannot be treated in two
courts of the same jurisdiction. If a case of deftom has been
adjudged, whether lost or won, by law, the plairaif defendant is not
allowed to file a fresh action on the same mafasjudicata is to say
that the case has come to a logical conclusionhasddied a natural
death. Resjudicata is a proposition to the effieat the matter has been
adjudicated upon before by a competent jurisdictiamqualify as such,

it must be shown to the satisfaction of the cduat:t

a. The parties in the case at hand are the sarnt®se in the case
being pleaded as resjudicata.

b. The alleged defamatory matter in the suits ig tame
jurisdiction.

C. The said suit was decided by a court of competejurisdiction.

Thus, the court will not entertain a second acti@sed on the same
complaints against the same defendant by the gametiff. The
defendant or plaintiff who is not satisfied witthet judgements can
only go to a court of higher authority

Avoiding Libel Suits

A successful libel suit can cause an individual ogganisation much
harm and fortunes. The following are tips on hovavoid the troubled
waters as supplied by Mencer (1996:402), citedsemah (2011):

1. Confirm and verify all possible defamatory metkst The writer
should double-check anything that questions a péginess to
handle his or her job, alleges a person has coeungtcrime or
performed some acts that constitute a crime andiesyor
directly states that a person is mentally ill os laaloathsome
disease.
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Make sure that questionable materials can bespro

Be especially careful of arrest reports, dansgges and criminal

court hearings. These stories cause more libed suin all others

and almost all the suits are the results of caseleporting or
writing. Check names, addresses and make sureefleadhnts
and plaintiffs are properly identified.

4. Do not try to sneak in defamatory materialshvetich words as
alleged or reported. These words are not protestgainst libel.

5. When charges and accusations are made ingudl situation,
it is a good idea to check with the person beinfamed, this
extra check demonstrates your fairness.

6. Do not colour an article with opinions. Watcht dor personal
enthusiasms that cause you to lose control of tiiteg.

7. Be careful of statements made by police or cofiitials outside
court.

8. Truth is a defence, but good intentions are ymi may not have
meant to defame someone, but, when your well-meganiiting
proves to be untrue, your intention is no longdetence.

9. A retraction of an error is not a defence. Atsinit could lessen

damages and eliminate punitive damages.

W N

3.2 Law of Sedition

The seditious law is one of the first few enactreeat the British
Administration to put a check on the press. It voag of the laws
fashioned to curtail the operations of the presssals believed that the
press could do and also undo any government, s®, cthlonial
government enacted the Seditious Offence Ordinahddovember 6,
1909 to restrict the press report of the railwagnsial which was widely
published by nationalists/journalists; one of whomwas Herbert
Macaulay (Asemah, 2011). Momoh in Akinfeleye (1988t) says that
since the criminal code Act of 1916, this offenees bbeen in our status
book and has been very much involved since aftdepandence. It
constitutes one of the political offences agaihstdtate in criminal law.
Sedition can be described as the statement orgatibin made with the
intention to incite people against the federal tates government and
make the people to call for a change of governniemmugh unlawful
means. It is the communication of a message wtocid incite people
to be restive, to riot or to rebel against the gomeent of the day. When
the publication or aired message is seen to batantion to encourage
people to unlawfully oppose the government, it lbees a seditious
publication or a seditious broadcast. Enactmentsetiition are made
by the government of a nation to ensure order anuitigens. It is the
duty of the court or Judge to determine whetheraltegyed publications
by the accused are capable of bearing a sediticanimg and if so,
whether written or oral. In doing that, the courfudge puts in several
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tests to determine whether a particular publicai®rserious or not.
These include but, not limited to the following:

I Does it bring the government of the federatmnstate or the
Head of State or Governor into hatred or contempt?

. Does it excite the citizens or inhabitants this country to
attempt alteration of any matter in Nigeria othleart by law
established?

iii. Does it engender discontent or disaffectiomoag the citizens of
Nigeria?

Iv. Does it promote feelings of ill-will and hosty between classes
of the population of Nigeria?

From the foregoing, it can be concluded that sedits any publication

which is likely to disturb the internal peace, s#gy tranquility and

government of any given country.

3.2.1 Statutory Provisions of the Offence

The penal code provides for the offence of seditroNigeria. Under
the Section 50 (1) of the criminal code, seditioumds and seditious
publications are defined as words and publicatibasing seditious
intentions. Section 50 (2) further elaborates endéscription of law of
sedition by stating that a seditious intentionnsraention:

a. To bring into hatred or contempt or to exciteaffiection against
the person of a state or the government of theréida or of any
state thereof, as by law established or againsadmeinistration
of justice in Nigeria.

b. To excite the citizens or other inhabitant®ajeria to attempt to
procure the alteration, otherwise than by lawfularmse of any
other matter in Nigeria as by law established.

C. To raise discontent or dissatisfaction amormgdiizens or other
inhabitants of Nigeria.
d. To promote feelings of ill-will and hostilityebween different

classes of the population in Nigeria (Asemah, 2011)

Under the criminal code, the offence of seditionalso created in
section 51 which provides that a person shall bigygaf an offence and
liable on conviction, for first offence to imprisment for two years or
to a fine of one hundred pounds or to both sucé &nd imprisonment
if he:

a. Attempts to do or make any preparation to doamspires with
any person to do any act with a seditious intention

b. Utters any seditious words.

C. Prints, publishes, sells, offers for salisfributes or reproduces
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any seditious publication.
d. Imports any seditious publication unless, he ha reason to
believe that it is seditious.
Under the penal code, the offence of sedition istaioed in section
416- 422 and the content of the provision is simitaall respects to the
provisions of the offence under the criminal coflesemah, 2011).

3.2.2 Elements of Sedition

The elements of sedition, as noted by Asemah (204d)be classified
into two:

1. Intention: Whether the offence is in words or in writingmust
carry a seditious intention. That is, an intentitm expose the
government to hatred or to bring about disaffectiagainst the
government. Section 419 of the penal code in atb ithe effect that:
“Whoever has in his possession without lawful eseiuthe proof of
which shall lie on him any book, pamphlet, newspage publication
or exhibition of which constitute an offence, shia# punished with
imprisonment”. Section 50 (3) of the criminal codgtates: “every
person shall be deemed to intend the natural avlohpie consequences
which would naturally follow from his conduct aetitime and under the
circumstances in which he so conducted himselfiisTtherefore means
that the motive, reason or intention behind thelipabon, carries a
great weight in qualifying a publication as seditio

2. Publication: This is simply making known the alleged act to
another person. Publication here stands for thengrof materials that
contain seditious intentions. This includes alltign and printed matter
and any matter containing visible representatiamy #riting or cartoon
that has intentions enumerated under section 56f(@)e criminal code
is publication.

3.2.3 Defencesfor Sedition

As documented in section 50 (2) (i-iv) of the cmali code, a speech or
publication will not be regarded or amount to dediif it intends to:

I Show that the president or governor was mislednistaken in
any measure in the federation or state as theroagbe.

. To point out errors or defects in the govermtner constitution
of Nigeria or of any region as by law establishedhdegislation
or in the administration of justice with a viewr@medying such
errors.

lii. To persuade the citizens to procure by lawiukeans the
alteration of any matter in Nigeria as by law ekshied.
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To point out with a view to removing any nsttthat is
producing or having the tendency to produce feebhgjl-will
and enmity between different classes of people or the
population of Nigeria.

The court is to take the overall view of the pudion to determine

seditious intention. Thus, once the article is g as a whole, the
mere fact that it has certain redeeming parts agatontained in section
50 (2) (i- iv) will not absolve the accused persohe following may be

regarded as the traditional defences for sedition:

a.

Consent of Attorney General: Section 52 (2) of the criminal
code says that someone cannot be prosecuted feditosgs
offence without the consent of the Attorney Genavhlthe
federation or State.

Lapse of Time: Any offence that is related to sedition should be
handled within six months from the date the offeneas
committed. If the proceeding does not start withie time frame

of six months, it will run contrary to the provisiof the law.
Corroboration: If the seditious offence is committed by mouth
(words of mouth), no person shall be convictedhef affence of
altering seditious words if such words or testinesniof the
witnesses are not corroborated.

Lack of Knowledge: Newspaper vendors can use this as a
defence because, they innocently disseminate seslithaterials.

They often do not know the seditious nature of mate This becomes
a very useful defence when the offender is areibiite that cannot read
nor write (Asemah, 2011).

3.3 Copyright Law

The digital transmission of text, graphics, audndl aideo on the Web
make them highly susceptible to theft, also knowsy apyright
infringement. Thus, it is always safe to get pesmis before using
anything you find on the Web (Lieb, 1999). It iSaratic that every
labourer is entitled to reap the fruit of his laholi therefore follows
that where someone has published a work - bookngbarticle, etc.; it
is his exclusive right to continue to enjoy the &f@s and he also has
the exclusive right to preserve such a work froragion from others.
Copyright law is one of the legal issues a good \pelblisher needs to
know so as to save himself from problems. He ndedshow it and
apply it in his daily practice. Often times, peojplppear in court for
reason of copyright infringement. The reason mayha, they have
little knowledge of copyright law. It is viewed #se exclusive right of
an author to prevent all other persons from prgitor otherwise,
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multiplying copies of any work invented by him. Thethor's works
(thoughts) as contained in the work are his own smdong as these
thoughts are not voluntarily given to the publie, possesses a right of
copyright. In the words of Nwodu (2006: 176), citadAsemah (2011)
copyright law is the constitutional rather thanivieged rights of an
author or originator of a creative work to reap bemefits accruing to
his work by exercising maximum authority or controler the
reproduction, distribution and commercial use &f\wbrk for a specific
period. It is the right to prepare and distributpies of an intellectual
production. The Black Law Dictionary defines cogyri as the right of
literary property as recognised and sanctioned bgitipe law; an
intangible, incorporeal right granted by statute ttee author or
originator of certain literary or artistic produmti whereby, he is
invested for a limited period, with the sole andlagive privilege of
multiplying copies of the same and selling themory this reasoning,
Okoye (2006:109) says that copyright is the righiclh the law gives
an author or other originator of an intellectualguction whereby, he is
invested with the sole and exclusive right of relucing and selling
copies of his work.

From the foregoing, it can easily be understood tmgpyright law is

that law which covers the originality of every foroh creative work;

that is, work created based on the creative andimative ability of an

individual. The originator of such creative andeitgctual work is

conferred with the right to continue to reproduaseyadcast and sell his
work. The law controls any literary work, its commnication to the

public, broadcasting it and the reproduction ofiany form. Copyright

law protects all works of authorship fixed in a ddote medium of

expression. This description includes writing, paigs, music, drama
and other similar works. Ideas are protected by ltve relating to

plagiarism. Copyright does not protect ideas, bite specific

expression of those ideas It is usual to see wgsniike the example
below in books and other artistic works:

All rights reserved. No part of this publication ynae reproduced for
storage in a retrieval system or transmitted infanyn or by any means
electronic, mechanical recording etc, without thiergpermission of the
author or publisher. Reproduction of any part @ fpublication for an
entire school or school system is prohibited.

The advancement in technology is making it diffical really enforce
copyright law. This is because, thousands of comiEtdooks and
materials of various kinds can now be easily repced by pirates and
this has even been more facilitated by the differphotocopying
machine and audio/visual recording centers we hd&ieacy has
assumed a worrisome dimension in the developinghtc@s where
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poverty and the get — rich -quick syndrome, coupigt the poor law
enforcement have combined to provide a very fegieund for such
vices. In schools and universities, indigent stuslgghotocopy whole
books for their use, even where such materials am&lable and
affordable. Thus, Okoye (2007:109), cited in Asenf@®ll) says that
in Nigeria, the wide spread violation of copyriglespecially in the
music industry led to the enactment of the Copyriggtt of 1990. This
was to further strengthen the existing Copyright éfc1970.

3.3.1 Conditionsfor the Existence of Copyright

Statutory copyright in Nigeria is not automatic wha work of an
author is published or copyrighted. There are soomalitions that the
work must meet before it is eligible for copyrigl&elow are some of
the conditions that must be met:

1. The work must be original in character. Thisamgethat the work
must not be a copied or an imitated one. There rbasan
element of originality in the supposed copyrightegbrk
otherwise; the work will not be eligible for copght. The word
originality here means that the author has donewis work and
that he has not copied another author. The truestigue is
whether the same plan, arrangement and combinabibn
materials have been used before for the same prpos

2. The work must have been put in a particular iomad of
information dissemination. This means that thelkwaust be in
the form where or through which it can be usedegithirectly or
indirectly. This could be in tape, book, video etc.

3. It must not be a work that is to be used aava material for a
final work. Thus, it must be in its final stagefdre it can be
eligible for copyright. Works that are still in theskeletal or
outline stages are not eligible for copyright.

4. For any work to be copyrighted in Nigeria, thehor or authors
must be either citizens of Nigeria or be stayingNigeria. If the
work is done by a corporate body, then, such aaratp body
must have been registered under the law of Nigeria.

5. For a work to be eligible for copyright in Nrigge it must in
addition, be originated in Nigeria. Going by tlaev| all works
apart from broadcast must first  be published igea and
incase of sound recording, be made in Nigeria.

6. There must be sufficient objective similarity twseen the
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infringing work and a substantial part of it, féretformer to be
properly described as a reproduction or adaptatiiotne latter,
although not identical with it.

Section 14(1) provides for instances where copyragn be infringed
upon indirectly. These include:

1. Importing into the country an infringing matdrifor use other
than for private or domestic use.

2. Exhibiting in public an infringement article.

3. Distribution of a copyright article by way oftte, offer for sale,
hire or otherwise.

4. Having in possession, materials such as platester tapes,

machines, equipment or devices used for the purpbseaking
infringing copies of the work.

It should be noted that the decree did not staextent of infringement
of a copyright work to make it actionable. Howevegan be seen from
the provisions of section 5 (2) that acts in respdcthe whole or a

substantial part of the work will be sufficient toonstitute an

infringement. It is therefore submitted that, thatemial copied need not
be extensive or lengthy in order to constituterdnngement.

3.3.2 Copyright Infringement

This simply means using the work of a copyright ewwithout prior
permission from him. An unauthorised use of a p@ssavork is a
breach of this law and it is what is referred ta@agyright infringement.
Infringement constitutes a violation of the rigtittbe owner or author
of a copyright work to his exclusive use. Copyrightnfringed by any
person who without the authorisation of the owrfethe copyright does
or causes any other person to do an act, the adindpich is controlled
by the copyright. Thus, when a printing press degitb produce the
book of an author without his consent, it constisutnfringement of
copyright. Copyright is intellectual property; itieetual property
Is a product of man's ability and man should be &blenjoy the fruit of
his labour. It is to this end that the law has madengement of
copyright actionable as civil suit and also a cniahioffence (Asemah,
2011).

The Nigeria Copyright Council has been put in plageaddress the
problem of infringement; Section 34 of the Copltig\ct makes the
provision. Copyright inspectors are empowered tospect the
premises suspected to be used in infringing cohyag well as to
prosecute offenders. Any person found guilty ofimgement is liable to
a term of imprisonment or fine or both.
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3.3.3 Exceptions

The exceptions of copyright law are the defenceseVery law, there
are exceptions. Itis therefore mandatory for jingrnalist and every
individual to know these exceptions when heldléalor copyright
infringement. Below are some of the exceptions:

1 Fair Dealing: This exception or defence is workable only when
the violator did not use substantial part of thekvdn schedule
2(a) of the copyright decree, itis stated thaty afair dealing
with literary, musical, artistic, cinematograph nfil for the
purpose of research, private use, criticism oraewvand reports
of current events is not an act constituting amingement of
copyright.

2. Academic Purpose: If the work was actually used for academic
purpose, it becomes a defence.

3. Public Enlightenment: Where someone uses copyrighted work
for public enlightenment it becomes a defence.

4, Acknowledgement of the Source: When you use someone else's
work and you acknowledge him, it becomes an exorpti

34 Shield Law

Shield law is most commonly used to protect joustial integrity. In
the context of online journalism, shield law prasgjournalistic sources.
The idea is that, people might be afraid to apgroatrnalists with
confidential information if they know that journsts could be forced to
reveal their sources and that this would comprorthiseintegrity of the
news. Shield law permits journalists to assurertBeurces that they
will remain confidential, allowing journalists tegbetter stories. Under
the shield law, a journalist can decline to answerstions which could
compromise his or her sources with the goal ofigginhformation into
the public eye while protecting the source of thdbrmation from
repercussions (Asemah, 2011). Journalistic souregpdarly risk losing
their jobs or facing legal penalties to provideomhation and they rely
on shield laws for protection. Some people arga shstory has more
weight when the source is revealed, and journatisttainly prefer to
use sources they can identify and quote, as ieasas the integrity of
the story. However, there are situations in whioheaonymous source
might be necessary and such sources can be cratiwhlinvaluable,
especially in the case of major breaking storieg.hBving the shield
law for protection, journalists can access suchrc@suwith confidence.
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It is in line with this that Pember (2003:370),ecitin Asemah (2011)
notes that shield law provides thus:

No person engaged in, connected with or employedmynnewspaper,
radio broadcasting station or television statiohilev engaged in
newsgathering capacity shall be compelled to dsl in any legal
proceedings or trial, before any court or beforgrand Jury of any
court, or before the presiding officers of any anlbl or his agent or
agents or before committee of the legislature,|sgvehere, the sources
of any information procured or obtained by him gnblished in the
newspaper for broadcast by any broadcasting statitelevised by any
television station on which he is engaged, conmeeith or employed.
The above assertion implies that the journalistetiver the online or
traditional journalist, has the power and the rightefuse to disclose
the source of his information even when he or shander pressure.
When a journalist is given any information, faots, ideas, in strict
confidence, he is not permitted to divulge the sewf that information.
This implies that the source of information mayfereanonymity and
the journalist is expected to maintain that anonynatherwise, his
chances of getting information from such a souregt riime will be
jeopardised if he reveals his source of informatiorherefore, shield
law is the law which empowers the journalists nmtdisclose their
sources of information regardless of the situatlwey find themselves.
Shield laws are those laws or the statues which tfie journalists and
the press the power not to disclose in legal prdiogs, confidential
information obtained by them in their professionapacities as press
men or journalists. Under the shield law, the fpalists and press men
are empowered to resist any attempt by any coudvef parliament or
enforcement agent to reveal their sources of inébion. Eweluka
(2004:132) describes shield law as it pertaindhéopdress as a peculiar
advantage, right, franchise, exemption, power anumity enjoyed by
the press and the journalists. Shield law is floeeeguaranteed in
section 39 of the 1999 constitution of the fedeegublic of Nigeria.
Section 39 sub section 3 states that “nothing is tlonstitution shall
invalidate any law that is reasonably justifiabileai democratic society
while subsection 9 states that “for the purposepddventing the
disclosure of information received in confidenceaimiaining the
authority and independence of courts or regulataigphony, wireless
broadcasting television or the exhibition of cinéogaaph films”.

Based on the constitutional empowerment therefgernalists are
protected to probe the affairs of public governmeffice holders so
long as the issue being probed is of public impa#a Government
officials on their own are expected to be openeaugh to journalists
since withholding information runs counter to secti39 subsection
3(b) of the constitution. Withholding information illv not stop
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journalists from informing the public about actieg in the public

sector, instead, when the government officials motd information

from the press men, they would be more motivatedatimer the same
information using other legal means. More so, that journalists are
protected under the shield law, nothing is wrongemwlegal and ethical
means are used to get public information that ipwflic importance
and is not meant to intentionally affect someonkigoffice, especially
public office holders (Nwodu, 2006). Shield lawimsportant in mass
communication for the following reasons:

I Makes the source to reveal more vital informatito the
journalist especially, information that is of publinterest. A
source who feels highly protected will not be afré&n divulge
vital information to the journalist.

. It makes investigation much easier. This is d&ase, as the
journalist goes from one source to another, he igébsmation
from respondents easily since their protectionuargnteed by
shield law. When a journalist discloses his sowfc@aformation,
it leads to drying up of investigative journalisas no source
with relevant information of public importance wike to reveal
his source of information.

1 It encourages free flow of news and informatiowhen a
journalist discloses his source of informationhe tourse of his
professional practice, he will be exposing the seuo a serious
danger. But, when there is maximum protection faws
sources, there tend to be free flow of informatiothe society as
more people will be more willing to divulge inforti@n in the
society.

3.5 ThelLaw of Privacy

The law simply seeks to prevent people from invgdinto other
people's private lives. Every individual has tightito be left alone. The
Black's Law Dictionary, cited in Asemah (2011) de® right of privacy
as the right to be left alone; the right of a parso be free from
unwarranted publicity. It also means the right of adividual or
corporation to withhold himself and his propertgrfr public scrutiny if
he so desires. The right to be free from the uravaed appropriation or
exploitation of one's personality, the publicisioigone's private affairs
with which the public has no legitimate concern tbe wrongful
intrusion into one's private activities in such manas to outrage or
cause mental suffering, shame or humiliation toees@n of ordinary
sensibilities. Section 37 of the 1999 constitutadrthe federal republic
of Nigeria guarantees the right to privacy. It esathat “the privacy of
citizens, their homes, correspondences, telephamvecsations and
telegraphic communication is hereby guaranteedoanig:cted”.

97



JLS 842 INTRODUCTION TO WEB PUBLISHING

From the foregoing, it is evident that every citizef Nigeria has the

right to be left alone. However, it is worthy tats here that people who
are newsworthy (prominent people) have less privaloye those who

are not prominent have more privacy. The implicatis that, the

moment you become a public figure, you lose yogintrio privacy and

this is because, you have followers who will alwasmnt to know about

you. So, you cannot enjoy being a public figure abhdhe same time
enjoy the right to private life.

3.5.1 Origin and Development of Privacy

Jacdonmi (2008:40) says that the law of privacyabetp develop as a
public issue at the end of %entury in America. America was fast
growing from rural to urban towns. With urbanisatidig city dailies
were becoming the order of the day. Editors hadewice a scheme of
selling their newspapers and keeping their custent@ne of the most
successful schemes was the use of sensationassadyout the rich and
the famous on the pages of newspapers (Asemah,.284ainbe and
Ikoni (2004: 116) say that the first case in whietief was granted
because of an invasion of privacy is believed teehaccurred in
Michigan in 188. In that case, the US Supreme Cheld that the 4
and 5 Amendments provide protection against all govemmme
invasions of the sanctity of a man's home and tvages of life.

The origin and development of the rights of privaey be found in the
article of Warren and Brandeis who wrote aboutghblic press prying
into the lives of citizens and included the histarnyd development of
individual rights. In the words of the authors:

That the individual shall have full protection iarpon and in property is
a principle as old as the common law; but it hasnb®und necessary
from time to time to define anew the exact natund axtent of such
protection. Political, social and economic changatsil the recognition
of new rights and the common law, in its eternaltiip grows to meet
the demands of society. Thus, in very early timbg, law gave a
remedy only for physical interference with life amoperty, for
trespasses. Then, the "right to life" served owlyptotect the subject
from battery in various forms; liberty meant freeddrom actual
restraint; for the individual, his lands and histlea Later, there came a
recognition of man's spiritual nature, of his fegh and his intellect.
Gradually, the scope of these legal rights broadleaed now, the right
to life has come to mean the rights to enjoy lifean secures the
exercise of extensive civil privileges, and thertéproperty' has grown
to comprise every form of possession intangiblayel$ as tangible.
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From the foregoing, it is gathered that the compkx of life, the need
to retreat from the world and the refining influenof culture, have
made people more sensitive to publicity, hence, tmgin and
development of the law of privacy.

3.5.2 Exceptions

Below are some of the defences for invasion ofgmyy as identified by
Asemah (2011):

1. Newsworthiness: It covers public interest, public figures and
public records. Publications on newsworthy itemsndb attract action
for invasion of privacy. If they however do, newstininess becomes
the defence at the disposal of the defendant. Red&dee broad ranges
of tastes and interest and as long as the medjansthin the range of
these tastes and interest, it is usually safe. Marethose that are
prominent have less privacy. The fact that theexthjatter is a public
figure is a defence. This is because; public figutgough their own
conducts have become news. To some extent, pudpliceb have given
up their rights to be left alone. Those who attiaablic attention have
sacrificed most of their private lives to the puabli

2. Public Interest: This is closely related to newsworthiness.
Public interest has to do with a story that is @mit@ld based on its
importance to the public. Especially when the stooyicerns public
interest and welfare. Thus, if what has been phbtisconcerning a
person is of public interest, an action for invasaf privacy will not
succeed. The question however is, how does aneowiintraditional
journalist know what issue is of public interestf?eTguidelines below
will enable the online journalist to know what cbttges public
interest:

Free flow of information is in the public interest.

Information about public affairs.

Publication of newsworthy information.

Communication diversity is in the public interest.
Government regulations of certain communicationivaes
affected with a public interest is in the pubhtarest.

o Matters of public interest which affect the intérshared by
citizens generally in affairs of local, state otiomal government
even though it affects the privacy of an individiglprivileged
on the ground of public interest; it is therefordedence.

3. Consent: He who volunteers or agrees cannot complain. One
who willingly doles out information to a journaliahd consents that the
journalist should publicise such facts has no bé&sistaking action
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against the journalist for invasion of privacy.

4, Permanent Publication: The right to privacy can only be
violated by permanent publication and not by hegra rumours.

SELF-ASSESSMENT EXERCISE
Why should Web publishers be familiar with Web psitohg laws?
40 CONCLUSION

This unit is devoted to the law of Web publishifigus, we treated law
of defamation, law of sedition, copyright law, lafvprivacy and shield
law. Most of the issues and problems with Web @higis today occur
because most Web publishers do not have a progirstanding of
these various laws of Web publishing; it is therefadvisable that as a
Web publisher, you understand the various laws ebWublishing so
as to safe yourself some troubles.

5.0 SUMMARY

In this unit, we examined the laws which Web pui#is ought to take
into consideration when publishing. These varicussl serve various
purposes; thus, the Web publisher must be ablastinguish among
these various Web publishing laws.

6.0 TUTOR-MARKED ASSIGNMENT
What do you understand by defamation?

1.
2. With clear examples, differentiate between libed alander.
3 What are the defences available to a Web publisier commit

defamation?
4. Discuss what you understand by defamation.
5. Discuss law of privacy, copyright law and shield/la
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MODULE 4 ETHICS OF WEB PUBLISHING

Unit 1 Understanding the Meaning of Ethics
Unit 2 Ethical Principles

UNIT 1 UNDERSTANDING THE CONCEPT OF
ETHICS

CONTENTS
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2.0 Objectives

3.0 Main Content
3.1 Definition of Ethics
3.2  Purpose of Web Publishing Ethics
3.3  Origin of Ethics

4.0 Conclusion

5.0 Summary

6.0 Tutor-Marked Assignment

7.0 References/Further Reading

1.0 INTRODUCTION
This unit is about the ethical issues to keep indwhen publishing for
Web sites. The key is to remember that there driesethat apply in
publishing on the Internet.

2.0 OBJECTIVES

At the end of this unit, you should be able to:

o define ethics
o explain the purpose of ethics
o trace the origin of ethics.

3.0 MAIN CONTENT
3.1 Definition of Ethics

Ethics can be described as the systematic studieoprinciples and
methods for distinguishing right from wrong and ddoom bad. Ethics
is a moral concept. The word ethics is of the Gragdin "ethos" which
means character while the word "morals” comes ftbhenLatin word
"moralis" which means custom or manner (Asemah,120Tschudin
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cited in Okunna (1995:1) says that ethics and maraan custom, that
is, a very fundamental way of doing things or ohdact which are not
only customary, but also right. Frankena and Gresmted in Okunna
(1995:1) say that the word ethics stands for adtraxi morality and its

problems. Ethics as moral philosophy is therefdret branch of

knowledge which is concerned with the standardgg@éd and bad

conduct in a society using societal norms as ashbasithe evaluation of
human conduct or behaviour.

Ethics therefore, is the moral philosophy or sceemdich determines
what is right or wrong in a social context. It isn@ral rule or principle
of behaviour for deciding what is right and wroigus, Merrill cited in
Nwodu (2006: 135), cited in Asemah (2011) defindgkice as a
normative science of conduct which stipulates dinds, rules,
principles and codes that are designed to leaditheal to make moral
decisions. From the foregoing, it can be seen d¢hidts is a matter of
morality. Thus, in the context of ethics, the ataape of or otherwise
of human attitudes and behaviours, actions andtiorec and overall
conduct can be based on relative moral uprightoesgherwise, of such
conduct. Thus, when we speak of people as moralhacal, we usually
mean that they are good people and when we spetilef as immoral
or unethical, we mean that they are bad people ddpees with Nwodu
(2006: 135) who says that a given action can ket tsabe ethically right
or wrong, good or bad, responsible or irresponsibigical or illogical,
socially acceptable or unacceptable and moral onaral. A study of
ethics is a study of all those rules and guidelwbgh are designed to
regulate the actions of human beings as they matalntdecisions.
Ethics are the codes or rules of conduct that peribwards the right or
best way to act in a situation; they are the cddemen in the discharge
of their duties.

3.2 Purpose of Web Publishing Ethics

The purpose of Web publishing ethics is to ashistdnline publishers
to be moral professionals. The importance liesha fact that the Web
publisher who has concern for ethics obviously €at@ut good or right
actions and such a concern leads him to seek thartsim Bonum" or
highest good in publishing thereby, increasingdmedibility both as a
person and as a Web publisher. Ethics should therekaturate the
whole process of mass communication, rather tharegarded merely
as a minor aspect of communication.

The purpose of Web publishing ethics is to stipulatles, guidelines,
norms and principles that would guide the onlingrpalists in making
moral decisions. Attempting to gain public accep&aor prevent public
outcry is not the only reason for advocating ethprafessional practice
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and it is not a very profound one at that. The ncostpelling reason for
making ethical choices, other than internal perkeatisfaction is what
ethical behaviour can contribute to the professi@thical Web
publishing is better publishing. Each day at wookline journalists
make ethical decisions or choices and some dapscsHiakes us out of
“this is the way | do it" or "this is the way it édways being done" into
the realm of "this is what | should do" or thistie action that can be
rationally justified. Merrill and Lowenstein citad Okunna (1995:27)
sums the purpose of journalistic ethics thus:

At least, a concern for ethics instills in the joalist a continuing
sensitivity to his every action, to his every dems it integrates or
blends with his total search for truth and it givia® general awareness
of himself, of others, of the consequences of peesonal relations. A
concern for ethics is the key plank in any jourstadi platform; it is the
alpha and omega of public communication.

3.3 Origin of Publishing Ethics

Generally, the concept of ethics has a very lorggohy, dating back
perhaps to the beginning of human existence. Riplosrs believed that
the concept of morality must have existed in a nwrkess unreflective
form, probably closely associated with myth, religiand taboo from
the time human beings began to live in groups. ddecept of ethics
must have being in existence in more primitive ferlang before it

came to be documented in written words. There igelver, a measure
of uncertainty about the precise origin of thisstfibook. Journalistic
ethics is however a modern philosophy. The earlggghs of mass
communication ethics appeared at the turn of trentiwth century as a
reaction against the excesses of the extreme fneeddahe libertarian

theory of the press. The libertarian theory called complete press
freedom on the part of the Journalist. The theatyoaated that there
should be no pre-censorship and post-censorshipeopress as human
beings are rational beings. The press men grodshgea this press
freedom as they began to embark on negative jaaticapractices like,

yellow journalism, junk journalism, sensationalismyasion of privacy,

character assassination etc. Yaroson and AsemdlB:@D), cited in

Asemah (2011) put it that, “as early as the laieeteenth century,

critics began to identify flaws in the libertariimeory. The press was
evolving in a manner that fell short of the idetdidibertarian goals.

And by the twentieth century, the voices for changee loud”.

The negative practices by journalists encouragedctyplete press

freedom brought about the social responsibilityotizgewhich calls for
responsibility on the part of the journalist in th@urse of his duty. The
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social responsibility theory states that "freedoarries concomitant
responsibility”. Thus, by the twentieth centurye time was ripe for the
emergence of a theory of a free but, responsildsspIThis brought into
existence the social responsibility theory of tmesg characterised by
the rise of professional journalistic associatiomgh codes of ethics
designed to encourage responsible behaviour by theimbers. The

social responsibility theory reconciles the freedemoyed by the

journalist with his obligations to the society. gtaces emphasis on
persons and media institutions that operate thaan&ttQuail (1987),

cited in Asemah (2011) identifies some of the ppgles as:

a. Certain obligations to society should be aaxpind fulfilled by
the press.

b. These obligations are mainly to be fulfilledaiagh setting high
professional standards of truth, accuracy, objagti balance
and informativeness.

C. In the discharge of their duties, the mediaukhobe self
regulatory within the frame work of law and estabéd
institutions.

d. The society and public have a right to expeghlstandards of
performance from the media and intervention cajubgfied to
secure public good since journalist should be actadnle to the
society.

To maintain high standards, the theory holds that press must be
controlled either by itself or by the government.

SELF-ASSESSMENT EXERCISE
Should there be codes of ethics to regulate Wehgbithg?
4.0 CONCLUSION

We have discussed the meaning, definitions, backgt@nd purpose of
Web publishing ethics. Ethics is as old as mamacts a guide to Web
publishers; thus, Web publishers ought to be familith the ethics of
Web publishing.

5.0 SUMMARY

In this unit, we appraised the historical genedisethics, from its
modern inception in the United States of Americdt$oemergence in
Nigeria. As well, we examined the purpose of Weblighing ethics, in
addition to detailed look at some conceptual deéins. This is
imperative as you must be able to discuss the @bntethics” and
understand it purpose.
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6.0 TUTOR-MARKED ASSIGNMENT

1. Discuss the concept “ethics”.
2. Trace the origin of ethics.
3 Discuss the purpose of ethics.

7.0 REFERENCES/FURTHER READING

Asemah, E. S. (2011Principles and Practice of Mass Communication.
(2nd ed.). Jos: Great Future Press.

McQuail, D. (1987)Mass Communication Theories. (2nd ed.). London:
Sage.

Nwodu, C. (2006)Journalism Practice: News, Aesthetics, Ethics and
Laws. Enugu: Rhyce Kerex Publishers.

Okunna, C. (1995).Ethics of Mass Communication. Enugu: New
Generation Books.

Yaroson, E. D. & Asemah, E. S. (2008heories and Models of Mass
Communication. Jos: Great Future Printing and Business Centre.

106



JLS 842 MODULE 3

UNIT 2 ETHICAL PRINCIPLES
CONTENTS

1.0 Introduction
2.0 Objectives
3.0 Main Content
3.1  The Ethical Principles
3.2  Theories of Ethics
3.3 Ethical Values
4.0 Conclusion
5.0 Summary
6.0 Tutor-Marked Assignment
7.0 References/Further Reading

1.0 INTRODUCTION
Ethical principles are the guidelines that helpassndividuals to make
ethical decisions. Since the days of ancient Gregl#osophers have

tried to draft a series of rules or guidelines goirgg how to make
ethical choices

2.0 OBJECTIVES

At the end of this unit, you should be able to:

o identify and discuss the ethical principles
o state the ethical theories of Web publishing
o identify the ethical values in Web publishing.

3.0 MAIN CONTENT

3.1 Ethical Principles
Below are some ethical principles as identifieddsgmah (2011):

1. Aristotle’s Golden Mean Principle: This principle says that
moral values lie between extremes. It stresses ratde as opposed to
extremes or excesses. Aristotle believed that diviglual could obtain
strong moral character, but he or she would neogsgace difficult
choices. By adopting a middle position, one couwldié both excesses
and deficiencies. Going by the Golden mean, anviddal has to
exercise practical reason in the conduct of anytiqudar activity
through the setting of high standards. Aristotétlsical system resulted
in what is now called virtue ethics. Virtue ethitews both from the
nature of the act itself and the moral charactehefperson who acts. In
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the Aristotelian sense, the way to behave ethigsaltiat:

I You should know through the essence of practeEasoning what
you are doing.

. You must select the act for its own sake idesrto flourish.

iii.  The act itself must come from a firm and uaolying character.

Courage for example is a mean between foolhargioesone hand and
cowardice on the other hand. But to determine th@dns, you have to
exercise practical wisdom, act according to higindards and act in
accordance with firm and continuing character sraRrinciples of the
Golden Mean are evident today, especially in onljparnalistic
practices. For example, balance and fairness iortieg is built on
golden mean.

2. Judeo-Christian Ethics Principle: The Judeo-Christian ethics
appears in phrases from scripture such as “do otfters as you want
them do unto you and love thy neighbour as thysdlfiis principle
simply emphasises respect and dignity for all peopésed on a
universal love for God in making ethical decisioBased on this norm,
one would consider how his decision will affect ethpeople. The
emphasis of this principle is that the journalisthe course of carrying
out his assignment or duties should not treat et way he will not
like to be treated. Do not treat people as a méar end. The basic
rule of human beings to self determination shoudd lme violated by
using them as simply a means to accomplish a gdoe.rights, values
and decisions of others must always be respected.

3. Kant's Categorical Imperative: The German philosopher,
Emmanuel Kant is identified with this ethical priple guideline. The
baseline is that, an individual should act on trenpse that the choices
he makes could become universal law in making mdeaisions; we
must seek what would be acceptable to all humamgben the society.

In other words, those principles we can apply cotafdy to all
situations will lead us to the right decision. Teasure the correctness
of our behaviours, Kant suggested that we act daugtto rules that we
would want to see universally applied. In Kant'srialation, categorical
means unconditional, no exceptions. Right is ragid it should be done,
no matter what the consequences. The individuaisscence plays a
large part in Kant's thinking. A categorical impera is discovered by
an examination of your conscience; the conscienftmms us what is
right. If after performing an act, we feel uneagpilty, we have
probably violated our conscience. Applied to massmunication, a
categorical imperative might be that all forms efceéption are wrong
and must be avoided. No one wants deception tonbec universal
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practice.

4. Utilitarianism: The writings of John Mill Stuart established the
philosophy of the utilitarianism in the nineteem#ntury. Mill claimed
that when faced with moral decisions, we must a®rswhich action
will result in the most happiness for the greatember of the people.
This is often referred to as the greatest goocerisibn making. Utility
is described as the greatest benefit for the gseaember of people.
Thus, the basic tenet of the principle is that,areto determine what is
right or wrong by taking into consideration whatlwield the best ratio
of good or bad for the general society. Utilitagask how much good
iIs promoted and how much bad is restrained by rdiffe courses of
behaviours. Clear methods to evaluate ethical elscace:

I Calculate all the consequences, both good awt tbhat would
result from each of your options.
. Choose alternatives that maximise value or mise loss.

Under the utilitarian view, it may be consideretiiedl to harm one
person for the benefit of a large number of pedpte.example, a driver
who has eighteen passengers in his vehicle mayidang ethical to
knock down somebody who tries to cross the roadevthe driver is on
a high speed. The essence is for him to save ¢feein passengers and
harm just one person.

5. Egalitarianism: Based on the work of John Rawils,
egalitarianism argues that everyone must be treagedlly and fairly
when we form ethical judgements. Rawls introducéeé weil of
ignorance as an element in ethical decision makKiigs means that,
choosing a right course of action requires blindrtessocial position or
other discriminating factors like religion, ethrigitribe, age, sex etc.
By wearing a veil when considering a decision, adividual can
eliminate possible biases or discriminations anerefore, treats all
persons in an equal manner. Without the veil ofoignce, minority
viewpoints and those representing weaker pointsviefv may be
ignored or overlooked. The veil allows decisionsb® made without
partial thinking or cultural biases. Justice isnfiliand it only emerges
when everybody is treated without social differatiin.

3.2 THEORIES OF ETHICS

A theory is a far reaching conceptualisation ofherqpmenon based on
systematic observations. Ethical theories offercigee and detailed
ethical conduct or behaviour of human beings. F&iozdr (2000:7)

describes ethical theory as being explanatory tarean the sense that
they give reasons why human beings take whatevealrdecisions they
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take or arrive at in their relationships with otheEthical theories
propose the appropriate reasons in which our nawaisions should be
based and have been developed to identify how weldhdetermine
what is actually good not only for ourselves, Wot, others. They are
theories about justifying our moral actions. Totifyshere is simply to
propose reasons for or to explain.

Generally, ethical theories can be described asergésations put
forward to explain, describe, prescribe or predmiman ethical
behaviours. They are explanatory because, theyrgasons why human
beings take whatever moral actions and decisioeg #dnrive at in their
dealings with fellow human beings. Theories of ethare descriptive in
the sense that they stipulate how people shouldvgeim situations that
involve ethical considerations. In addition, théiseories are predictive
in that, they indicate how people are likely to &eh under certain
situations. Below are some of the theories of sthas identified by
Asemah (2011):

1. Deontological Theory:This theory simply assumes that for an
action to be judged right or wrong, it should n& binged on the
consequence, rather, it should be based on thesiote behind the
action. Deontology or non-consequentialism defimgght action-
considering the intrinsic qualities of an actioredd means, what ought
to be done. For the deontologists, certain thinge Nirtues are
intrinsically good and ought to be sought after.eThghtness or
wrongness of actions should depend on the intrigsality and not the
consequence. Thus, once an online journalist kedig¢lvat the action he
is taking is right, he should not consider what dnécome will turn out
to be. He is to appraise the motive behind an actiather than the
consequence.

2. Teleological Theory: The word “teleological” comes from the
Greek word "teleo" which means result or consegeeibis theory is
the opposite of deontological theory in that thepbasis is on the
consequence of an action on the people. In takimigad decisions, the
individual has to weigh the consequence of sucioreton the people.
Here, people judge a moral ethics not by rule byt,the aftermath
effects. The prediction is that, it is the resultonsequence of an action
that determines the rightness or wrongness of sactions hence,
teleological theory is also called consequence csthior
consequentialism. Therefore, in any situation, sheuld calculate the
possible consequences of performing various actrefevvant to that
situation and choose the one that produces theaegteatio of good or
evil.
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Consequence oriented theories emphasise that wddslamk at the
possible consequences or practical implicationsufintended actions
in order to determine whether an action is rightwwong. If the bad
consequence outweighs the good ones, then, thegedmction should
be abandoned and it should be regarded as moratiggw Should the
good consequence outweigh the bad ones howevepropesed action
should be considered as morally permissible.

3. Absolutist Theory: The ethical absolutist believes that there is
one universal and eternal code that basically apph everyone in all
ages. The change in opinions, traditions and cmdit makes no
difference. This implies that whether a journafisids himself in the
north, south, east or west, it does not matter;dhation or locality or
geographical enclaves does not matter. Regardhessdcio-cultural,
economic and political environment an online jolistdinds himself,
he has to take into consideration objectivity,hruialance and fairness,
credibility etc. This theory of ethics is basedtbe argument that a right
action should be right in all places at all timesl & all circumstances.

4, Relativist Theory: The relativists believe that ethics are not
universal. The fundamental reasoning of relativissn that moral
standards should vary according to cultures, cistantes, times etc.
This goes to say that the geographical locationrdime journalist finds
himself determines what is ethical. What is ethicala given socio-
cultural and political context may be unethicalumother socio-cultural
and political context.

5. Legalistic Theory: The legalistic theory is very rigid and
uncompromising in its insistence on objective alsomoral principles

in a society. These are the principles which trad# and social

consensus have ratified over the years as sertimgaciety or group
best. The theory therefore states that absoluteiptes that worked for
a society and which are objectively considered &vehserved the
society best should be meticulously codified anaicusly applied as

moral principles that will guide the actions inttsaciety.

6. Antinomian Theory: The theory is simply called "against the
law theory". It totally rejects all other theoriasd ethical principles and
it is a kind of non-ethics. Non-ethics in the sertsat it does not
subscribe to any of the assumptions. The Web hariwho subscribes
to antinomian theory believes that man is a ratitmenan being and
being a rational human being, there is no neecetaldes, standards,
principles etc, for him to follow. This it is belied negates the rational
property of man. When there is no ethical standarguide a Web
publisher, he will be pruned to unpredictable, tazrand irrational
behaviour guided by his whims and caprices. Thus called whims
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and caprices. This situation of non-ethics can lea@narchy in the
society because every Web publisher will begin ¢b @ intuition,
imagination and instinct.

7. Situational Theory: This theory tries to strike a balance between
legalistic and antinomian theory. The situationhkdry of ethics
considers the rightness or wrongness of an actiorelation to the
particular situation in which the doer of the antfnds him or herself.
Ethical decision making should depend on the cdntexsituation; it
should aim at contextual appropriateness. The writpthe theory like
that of antinomian is that often times, practitimare guided by mere
feelings, instincts and intuitions that are not tgood for taking
decisions that would affect many lives.

3.3 Ethical values

Below are some of the ethical issues a Web publisheuld always
consider:

1. Honesty The Web publisher has to be honest to the careple
who are honest command more respect than thoseavéhdishonest.
When the members of the public discover that tHaerpublishers are
not honest, they no longer repose confidence imthe

2. Integrity: One who has integrity is one who has principkes.
man with principle and integrity does not easilil fa cheap things —
“brown envelop”.When you have integrity, your yes becomes your yes
while your no is your no. Integrity means, being in a state of wholeness,
uprightness, honesty or purity. Integrity makes anmintegrity earns
societal respect while the opposite, would attdistespect and scorn
from those with whom one interact.

3. Pursuit of Excellence:Ethical values also entails that one should
strive to achieve excellence in all ramifications.

4. Truth: Truth is the absolute reality. The Web publisheeds a
firm commitment to the truth. An allegiance to trus at the base of
ethical values. A virtuous Web publisher is the @@ has respect for
and tries to live by the virtues of truth, wisdoogurage, justice and
temperance.

SELF-ASSESSMENT EXERCISE

How do these ethical values help in adding to #ptation of the Web
publishers?
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4.0 CONCLUSION

We have discussed ethical principles and ethieribs in this unit. As
well, we examined the ethical values. This is inapige as you must be
able to understand the ethical basis for Web philnigs

5.0 SUMMARY

In this unit, we have discussed ethical principtespries of ethics and
ethical values. Among the ethical principles areistdtle’s Golden

Mean Principle, Judeo - Christian Ethics Principded Kant's-

Categorical Imperative. There are several theooésethics; they
include: Deontological theory, Teleological theoAbsolutist theory,

Relativist theory, Legalistic theory and antinomigeory. One of the
ethical values identified in this unit is truth. Weublishers must be
truthful in their publications.

6.0 TUTOR-MARKED ASSIGNMENT

1. Identify and discuss the various ethical principtes know.
2. Elaborately discuss the theories of ethics, usimjevant
examples.

3. What are the ethical values known to you?
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